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Wired for Story - Lisa Cron 2012-07-10
This guide reveals how writers can utilize cognitive storytelling
strategies to craft stories that ignite readers’ brains and captivate them
through each plot element. Imagine knowing what the brain craves from
every tale it encounters, what fuels the success of any great story, and
what keeps readers transfixed. Wired for Story reveals these cognitive
secrets—and it’s a game-changer for anyone who has ever set pen to
paper. The vast majority of writing advice focuses on “writing well” as if
it were the same as telling a great story. This is exactly where many
aspiring writers fail—they strive for beautiful metaphors, authentic
dialogue, and interesting characters, losing sight of the one thing that
every engaging story must do: ignite the brain’s hardwired desire to
learn what happens next. When writers tap into the evolutionary purpose
of story and electrify our curiosity, it triggers a delicious dopamine rush
that tells us to pay attention. Without it, even the most perfect prose
won’t hold anyone’s interest. Backed by recent breakthroughs in
neuroscience as well as examples from novels, screenplays, and short
stories, Wired for Story offers a revolutionary look at story as the brain
experiences it. Each chapter zeroes in on an aspect of the brain, its
corresponding revelation about story, and the way to apply it to your
storytelling right now.
Storytelling in Organizations : Facts, Fictions, and Fantasies - Yiannis
Gabriel 2000-03-23
Myths, stories, and folklore are part of the fabric and life of all
organizations, enabling us to understand, identify, and communicate the
character of the organization - its ambitions, conflicts, and peculiarities.
Drawing on extensive fieldwork of storytelling in five organizations, this
book argues that stories open valuable windows into the emotional and
symbolic lives of organizations. By collecting stoires in different
organizations, by listening and comparing different accounts, by
investigating how narratives are constructed around specific events, by
examining which events in an organization's history generate stories and
which ones fail to do so, researchers can gain access to deeper
organizational realities, closely linked to their members' experiences. In
this way, stories enable researchers to study organizational politics,
culture, and change in uniquely illuminating ways, revealing how wider
organizational issues are viewed, commented upon, and worked upon by
their members. The book's first part develops the theory of storytelling
by building on various approaches, including narrative, folkloric,
ethnographic, symbolic, social constructionist, and psychoanalytic, while
the second offers a set of four studies which make use of stories in
exploring particular aspects of organizational life.
Think Better, Live Better - Joel Osteen 2016-10-04
Change your life, reprogram negative thinking, and lead a more blessed,
fulfilled life with these everyday lessons from Lakewood Church pastor
and #1 New York Times bestselling author Joel Osteen. Your mind has
incredible power over your success or failure. Think Better, Live Better
offers a simple yet life-changing strategy for erasing the thoughts that
keep you down and reprogramming your mind with positive thinking to
reach a new level of victory. As a child of the Most High God, you are
equipped to handle anything that comes your way. To claim your destiny,
start thinking about yourself the way God does and delete the thoughts
that tear down your confidence. When you train yourself to tune out the
negativity and tune into your calling, you'll begin to live the wonderful
plans God has made for you.
The Storytelling Animal - Jonathan Gottschall 2012
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Explores the latest beliefs about why people tell stories and what stories
reveal about human nature, offering insights into such related topics as
universal themes and what it means to have a storytelling brain.
Five Stars - Carmine Gallo 2018-06-05
“As technology threatens to displace countless jobs and skills, the ability
to communicate is becoming more important than ever. This book is full
of examples to help you get better at transporting your thoughts and
emotions into the minds of other people.” —Adam Grant, New York
Times bestselling author of Give and Take, Originals, and Option B with
Sheryl Sandberg How to master the art of persuasion—from the
bestselling author of Talk Like TED. Ideas don’t sell themselves. As the
forces of globalization, automation, and artificial intelligence combine to
disrupt every field, having a good idea isn’t good enough. Mastering the
ancient art of persuasion is the key to standing out, getting ahead, and
achieving greatness in the modern world. Communication is no longer a
“soft” skill—it is the human edge that will make you unstoppable,
irresistible, and irreplaceable—earning you that perfect rating, that fifth
star. In Five Stars, Carmine Gallo, bestselling author of Talk Like TED,
breaks down how to apply Aristotle’s formula of persuasion to inspire
contemporary audiences. As the nature of work changes, and technology
carries things across the globe in a moment, communication skills
become more valuable—not less. Gallo interviews neuroscientists,
economists, historians, billionaires, and business leaders of companies
like Google, Nike, and Airbnb to show first-hand how they use their
words to captivate your imagination and ignite your dreams. In the
knowledge age—the information economy—you are only as valuable as
your ideas. Five Stars is a book to help you bridge the gap between
mediocrity and exceptionality, and gain your competitive edge in the age
of automation. In Five Stars, you will also learn: -The one skill billionaire
Warren Buffett says will raise your value by 50 percent. -Why your job
might fall into a category where 75 percent or more of your income relies
on your ability to sell your idea. -How Airbnb’s founders follow a classic
3-part formula shared by successful Hollywood movies. -Why you should
speak in third-grade language to persuade adult listeners. -The one brain
hack Steve Jobs, Leonardo da Vinci, and Picasso used to unlock their best
ideas.
The Storyteller's Secret - Carmine Gallo 2016-02-23
How did an American immigrant without a college education go from
Venice Beach t-shirt vendor to television's most successful producer?
How did a timid pastor's son surmount a paralysing fear of public
speaking to sell out Yankee Stadium, twice? How did the city of Tokyo
create a PowerPoint stunning enough to win them the chance to host the
Olympics?They told brilliant stories.Whether your goal is to sell, educate,
fundraise or entertain, your story is your most valuable asset: 'a strategic
tool with irresistible power', according to the New York Times. A welltold story hits you like a punch to the gut; it triggers the light-bulb
moment, the 'aha' that illuminates the path to innovation. Radical
transformation can occur in an instant, with a single sentence; The
Storyteller's Secret teaches you how to craft your most powerful delivery
ever.In his hugely attended Talk Like TED events, bestselling author and
communications guru Carmine Gallo found, again and again, that
audiences wanted to discover the keys to telling a powerful story. The
Storyteller's Secret unlocks the answer in fifty lessons from visionary
leaders - each of whom cites storytelling as a crucial ingredient in
success. A good story can spark action and passion; it can revolutionise
the way people think and spur them to chase their dreams. Isn't it time
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you shared yours?PRAISE FOR CARMINE GALLO"For years I've come to
trust Carmine Gallo's sage wisdom on learning to be a better
communicator and I've made his book, Talk Like TED, required reading
for my staff." Brigadier General Kenneth E. Todorov, USAF (Ret)"In The
Storyteller's Secret, Carmine Gallo not only gives you the tactical steps
to sharing your ideas, he also digs into the psychology of storytelling to
explain why the stories we tell ourselves are the most important and
empowering ones of all." Amy Purdy
The Influential Mind - Tali Sharot 2017-09-19
A cutting-edge, research-based inquiry into how we influence those
around us and how understanding the brain can help us change minds
for the better. In The Influential Mind, neuroscientist Tali Sharot takes
us on a thrilling exploration of the nature of influence. We all have a duty
to affect others—from the classroom to the boardroom to social media.
But how skilled are we at this role, and can we become better? It turns
out that many of our instincts—from relying on facts and figures to shape
opinions, to insisting others are wrong or attempting to exert
control—are ineffective, because they are incompatible with how
people’s minds operate. Sharot shows us how to avoid these pitfalls, and
how an attempt to change beliefs and actions is successful when it is
well-matched with the core elements that govern the human brain.
Sharot reveals the critical role of emotion in influence, the weakness of
data and the power of curiosity. Relying on the latest research in
neuroscience, behavioral economics and psychology, the book provides
fascinating insight into the complex power of influence, good and bad.
TED TALKS: The Official TED Guide to Public Speaking - Chris J.
Anderson 2017-05-09
From the head of TED and based on expertise drawn from the best TED
Talks, an entertaining and practical guide to speaking, pitching and
telling stories, filled with valuable insight for salespeople, leaders,
teachers and writers Amid today’s proliferating instant-communication
channels, one form has emerged as the most effective way to
communicate—a brief, polished, live-audience video talk. Since taking
over TED in the early 2000s, Chris Anderson has tapped the world’s most
brilliant minds to share their expertise on myriad subjects. Anderson
discovered early on that the keys to getting an audience to sit up and pay
attention are to condense a presentation into 18 minutes or less and to
heighten its impact with a powerful narrative: in other words, to tell a
terrific story. TED Talks is chock full of personal presentation
suggestions from such TED notables as Sir Ken Robinson, Mary Roach,
Amy Cuddy, Bill Gates, Elizabeth Gilbert, Dan Gilbert, Matt Ridley and
dozens more—everything from how to focus your speech’s content to
what you should wear onstage. This is a lively, fun read with great
practical value, from the man who knows what goes into a great speech.
In TED Talks, Anderson pulls back the TED curtain for anyone who wants
to learn from the world’s best on how to prepare a top-notch
presentation.
The Art of Storytelling - John D. Walsh 2013-12-18
Can you captivate an audience with your story? Many of us would love to
hold the attention of a crowd, a classroom, or just a group of our friends
by telling them a great story. We have felt the pressure of a public
presentation or the disappointment of telling a story that others ignore.
We are ready to be heard, ready to captivate. In The Art of Storytelling,
John Walsh takes us through the steps to presenting a compelling
story—outlining the strategies that helped him move from stutterer to
storyteller. This book will help any person with a story to share by
walking you through all aspects of presentation . . . from what to do with
your hands as you speak all the way to crafting a killer ending. Whether
you’re telling bedtime stories to your children or Bible stories to a
congregation, this book will take your storytelling to a new level.
The Storyteller's Secret - Carmine Gallo 2016-02-23
Internationally bestselling author Carmine Gallo reveals the secrets to
telling powerful, inspiring, and game-changing stories that will help you
achieve any goal.
Ted Talks Storytelling - Akash Karia 2015-01-11
"Every speaker can put these ideas into practice immediately -- and they
should!"~ Dr. Richard C. Harris, Certified World Class Speaking Coach
"An insightful read"~Dennis Waller, Top 500 Reviewer "Superb
communication advice" ~ Larry Nocella MASTER THE ONE THING ALL
GREAT TED TALKS HAVE IN COMMON What is the secret to delivering
a great TED talk? What is the magic ingredient that makes a TED talk
captivating? And more importantly, how can you use those secrets to
make your presentations more powerful, dynamic and engaging? To try
to answer these questions, I studied over 200 of the best TED talks. I
broke each TED talk down in terms of structure, message and delivery.
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Here's what I discovered. After studying over 200 TED talks, the one
commonality among all the great TED talks is that they contain stories.
UTILIZE ADVANCED STORYTELLING TECHNIQUES TO INJECT LIFE
INTO YOUR PRESENTATIONS Essentially, the best speakers on the TED
stage were the ones who had mastered the art of storytelling. They had
mastered how to craft and present their stories in a way that allowed
them to share their message with the world without seeming like they
were lecturing their audience. DISCOVER THE 23 STORYTELLING
SECRETS OF THE BEST TED TALKS In this short but powerful guide,
you're going to learn how to use stories to make your presentations
engaging and entertaining. Using case studies drawn from TED talks by
Sir Ken Robinson, Dr. Jill Bolte Taylor, Susan Cain, Leslie Morgan
Steiner, Mike Rowe and Malcom Gladwell, you'll learn how to craft
stories that keep your audience mesmerized. By the time you've finished
reading this storytelling manifesto, you will have picked up twenty-three
principles on how to create stories that keep your audiences
mesmerized. Whether you are giving a TED talk or a corporate
presentation, you will be able to apply the principles you pick up in this
guide to make your next talk a roaring success! RAVE REVIEWS FROM
READERS "No more boring speeches and presentations"~ Douglas L.
Coppock "A crisp and no fluff book" ~ Kam Syed "A great book on
storytelling" ~ David Bishop "Excellent book for any speaker" ~ Dean
Krosecz
Story Power - Kate Farrell 2020-06-16
A straightforward guide to creating a great story that keeps your
audience riveted. The art of telling stories has been around as long as
humans. And in today’s noisy, techy, automated world, storytelling is not
only prevalent?it’s vital. Whether you're interested in enlivening verbal
communication, building your business brand, making presentations,
sharing family wisdom, or performing on stage, Story Power shows you
how to make use of a good story. Telling stories is the most effective
verbal communication?if you know how to use it. Story Power provides
techniques for creating and framing personal stories alongside effective
tips for telling them in any setting. Plus, this book models stories with
unique storytelling examples, exercises, and prompts, as well as
storytelling techniques for delivery in a spontaneous, authentic style.
Story Power is an engaging, lively guide to the art of telling stories from
author and librarian Kate Farrell, a seasoned storyteller and founder of
the Word Weaving Storytelling Project. In Story Power, more than twenty
skillful contributors with a range of diverse voices share their secrets to
creating, crafting, and telling tales. In this book discover: How to share
your own coming-of-age stories and family folklore The importance of a
personal branding story and storytelling marketing Seven Steps to
Storytelling, along with helpful tools, organizers, and media options With
a foreword by New York Times bestselling, award-winning author Susan
Wittig Albert Praise for Story Power “You can read a lot of books that tell
you how to tell a story. Unlike them, Story Power illustrates the art, with
twenty-one diverse voices and fascinating tales that entertain as you
learn how to create and craft personal stories of all types.” —Nina Amir,
bestselling author of How to Blog a Book, The Author Training Manual,
and Creative Visualization for Writers “Mining her own experiences,
Farrell offers small narrative gems alongside craft tips, commentary, and
writing samples from an impressive list of acclaimed writers. Learn
travel writing from Lisa Alpine, for example, or keys to crafting
adventure stories from Mary Mackey, or personal branding from Marissa
Moss . . . . Engaging and accessible, Story Power will help you jump-start
and sustain your writing practice.” —Mary Volmer, author of Reliance,
Illinois
Storyworthy - Matthew Dicks 2018-05-15
A five-time Moth GrandSLAM winner and bestselling novelist shows how
to tell a great story — and why doing so matters. Whether we realize it or
not, we are always telling stories. On a first date or job interview, at a
sales presentation or therapy appointment, with family or friends, we are
constantly narrating events and interpreting emotions and actions. In
this compelling book, storyteller extraordinaire Matthew Dicks presents
wonderfully straightforward and engaging tips and techniques for
constructing, telling, and polishing stories that will hold the attention of
your audience (no matter how big or small). He shows that anyone can
learn to be an appealing storyteller, that everyone has something
“storyworthy” to express, and, perhaps most important, that the act of
creating and telling a tale is a powerful way of understanding and
enhancing your own life.
The Storyteller's Secret - Carmine Gallo 2018-02-22
How did an American immigrant without a college education go from
Venice Beach T-shirt vendor to television's most successful producer?
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How did a timid pastor's son surmount a paralysing fear of public
speaking to sell out Yankee Stadium, twice? How did the city of Tokyo
create a PowerPoint stunning enough to win them the chance to host the
Olympics?They told brilliant stories.Whether your goal is to sell, educate,
fundraise or entertain, your story is your most valuable asset: 'a strategic
tool with irresistible power', according to the New York Times. Stories
inspire; they persuade; they galvanize movements and actuate global
change. A well-told story hits you like a punch to the gut; it triggers the
light-bulb moment, the 'aha' that illuminates the path to innovation.
Radical transformation can occur in an instant, with a single sentence;
The Storyteller's Secret teaches you how to craft your most powerful
delivery ever.In his hugely attended Talk Like TED events, bestselling
author and communications guru Carmine Gallo found, again and again,
that audiences wanted to discover the keys to telling a powerful story.
The Storyteller's Secret unlocks the answer in fifty lessons from visionary
leaders - each of whom cites storytelling as a crucial ingredient in
success. A good story can spark action and passion; it can revolutionize
the way people think and spur them to chase their dreams. Isn't it time
you shared yours?
THE MAKING OF A YOUNG ENTREPRENEUR - Gabrielle Williams 2011
Jack Kennedy - Chris Matthews 2011
Based on interviews with some of his closest associates, a portrait of the
thirty-fifth president discusses his privileged childhood, military service,
struggles with a life-threatening disease, and career in politics.
Red Burning Sky - Tom Young 2022-02-22
From the author of Silver Wings, Iron Cross comes a suspenseful and
thrilling saga based on the true story of one of World War II’s most
daring and successful rescue missions. Summer 1944: Yugoslavia is
locked in a war within a war. In addition to fighting the German
occupation, warring factions battle each other. Hundreds of Allied
airmen have been shot down over this volatile region, among them
American lieutenant Bill Bogdonavich. Though grateful to the locals who
are risking their lives to shelter and protect him from German troops,
Bogdonavich dreams of the impossible: escape. With three failed air
missions behind him, Lieutenant Drew Carlton is desperate for
redemption. From a Texas airbase he volunteers for a secretive and
dangerous assignment, codenamed Operation Halyard, that will bring
together American special operations officers, airmen, and local guerilla
fighters in Yugoslavia’s green hills. This daring plan—to evacuate
hundreds of stranded airmen while avoiding detection by the
Germans—faces overwhelming odds. What follows is one of the greatest
stories of World War II heroism, an elaborate rescue that required
astonishing courage, sacrifice, and resilience. Red Burning Sky is a
riveting and ultimately triumphant military thriller based on true events,
all the more remarkable for being so little known—until now.
Storyshowing - Sam Cawthorn 2017-09-05
Take your audience on a journey to leave a more lasting impact
Storyshowing is an instruction manual for making connections.
Storytelling has been shown to be one of the most effective methods of
persuasion, motivation and inspiration, yet the disconnect remains —
you're still only telling. To truly influence people, you need to go deeper
than that — you need to show them your story. By inviting your audience
in, you connect on a much deeper, more emotional level; you bypass the
brain and connect at the root of what it means to be human, leaving a
profound impact on their entire outlook. This book shows you how to
transcend telling and start showing your story, using an easy-to-follow
framework you can start applying today. Unearth your own experiences,
and bring your vulnerabilities out into the light; share your emotions and
forge a path to true communication. Use images, body language and
gestures as tools to build that indelible connection; then and only then
will people truly engage and transform their thinking. No matter your
message, the impact lies in the delivery. This insightful guide equips you
with the tools and skills you need to start communicating like never
before. Share more powerful stories using a simple 5-step method Build
confidence, influence others and make a deeper connection Be more
persuasive in presentations, pitches, calls and talks Transform the way
people think by inviting them inside your story The difference between
telling and showing is like the difference between a lecture and a play.
It's the difference between giving information and taking the audience on
a journey. The difference between a brochure and a test drive.
Storyshowing helps you level up your communication to leave a lasting,
more profound impact.
The Storyteller's Secret - Carmine Gallo 2016-02-25
How did an American immigrant without a college education go from
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Venice Beach T-shirt vendor to television's most successful producer?
How did a timid pastor's son surmount a paralysing fear of public
speaking to sell out Yankee Stadium, twice? How did the city of Tokyo
create a PowerPoint stunning enough to win them the chance to host the
Olympics? They told brilliant stories. Whether your goal is to sell,
educate, fundraise or entertain, your story is your most valuable asset: 'a
strategic tool with irresistible power', according to the New York Times.
Stories inspire; they persuade; they galvanize movements and actuate
global change. A well-told story hits you like a punch to the gut; it
triggers the light-bulb moment, the 'aha' that illuminates the path to
innovation. Radical transformation can occur in an instant, with a single
sentence; The Storyteller's Secret teaches you how to craft your most
powerful delivery ever. In his hugely attended Talk Like TED events,
bestselling author and communications guru Carmine Gallo found, again
and again, that audiences wanted to discover the keys to telling a
powerful story. The Storyteller's Secret unlocks the answer in fifty
lessons from visionary leaders - each of whom cites storytelling as a
crucial ingredient in success. A good story can spark action and passion;
it can revolutionize the way people think and spur them to chase their
dreams. Isn't it time you shared yours?
Lead with a Story - Paul Smith 2012
Storytelling has come of age in the business world. Today, many of the
most successful companies use storytelling as a leadership tool. At Nike,
all senior executives are designated "corporate storytellers." 3M banned
bullet points years ago and replaced them with a process of writing
"strategic narratives." Procter Gamble hired Hollywood directors to
teach its executives storytelling techniques. Some forward-thinking
business schools have even added storytelling courses to their
management curriculum. The reason for this is simple: Stories have the
ability to engage an audience the way logic and bullet points alone never
could. Whether you are trying to communicate a vision, sell an idea, or
inspire commitment, storytelling is a powerful business tool that can
mean the difference between mediocre results and phenomenal success.
Lead with a Story contains both ready-to-use stories and how-to guidance
for readers looking to craft their own. Designed for a wide variety of
business challenges, the book shows how narrative can help: * Define
culture and values * Engender creativity and innovation * Foster
collaboration and build relationships * Provide coaching and feedback *
Lead change * And more Whether in a speech or a memo, communicated
to one person or a thousand, storytelling is an essential skill for success.
Complete with examples from companies like Kellogg's, Merrill-Lynch,
Procter Gamble, National Car Rental, Wal-Mart, Pizza Hut, and more,
this practical resource gives readers the guidance they need to deliver
stories to stunning effect.
Storytelling Secrets for Successful Speeches - Mark Davis 2016-10-01
Public Speaking is a series of stories to get a message across - if we think
of it this way, then we only need to work on getting better at telling
stories. We tell stories every day. We tell them to our friends, to our
families, to our colleagues. We even tell them to strangers on the plane.
If we learn to share our stories well, then people will have a positive
association. As salespeople, we can link stories to our key points. As
trainers, we can tell stories that teach a lesson, and we can create ones
that give context and meaning to our message. Only storytelling
guarantees we'll hook the attention of the audience then they'll be
engaged in what we have to say. Learn about the 7 strategies for telling
stories people love and every time you talk, you'll be confident you'll be
making a great impression. Mark Davis shares the secrets to getting the
stories you already tell, and making them better. Get a great result by
telling stories your audience will love.
Talk Like TED - Carmine Gallo 2014-03-04
Ideas are the currency of the twenty-first century. In order to succeed,
you need to be able to sell your ideas persuasively. This ability is the
single greatest skill that will help you accomplish your dreams. Many
people have a fear of public speaking or are insecure about their ability
to give a successful presentation. Now public speaking coach and
bestselling author Carmine Gallo explores what makes a great
presentation by examining the widely acclaimed TED Talks, which have
redefined the elements of a successful presentation and become the gold
standard for public speaking. TED ? which stands for technology,
entertainment, and design ? brings together the world's leading thinkers.
These are the presentations that set the world on fire, and the
techniques that top TED speakers use will make any presentation more
dynamic, fire up any team, and give anyone the confidence to overcome
their fear of public speaking. In his book, Carmine Gallo has broken
down hundreds of TED talks and interviewed the most popular TED
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presenters, as well as the top researchers in the fields of psychology,
communications, and neuroscience to reveal the nine secrets of all
successful TED presentations. Gallo's step-by-step method makes it
possible for anyone to deliver a presentation that is engaging,
persuasive, and memorable. Carmine Gallo's top 10 Wall Street Journal
Bestseller Talk Like TED will give anyone who is insecure about their
public speaking abilities the tools to communicate the ideas that matter
most to them, the skill to win over hearts and minds, and the confidence
to deliver the talk of their lives. The opinions expressed by Carmine Gallo
in TALK LIKE TED are his own. His book is not endorsed, sponsored or
authorized by TED Conferences, LLC or its affiliates.
Presentation Zen - Garr Reynolds 2009-04-15
FOREWORD BY GUY KAWASAKI Presentation designer and
internationally acclaimed communications expert Garr Reynolds, creator
of the most popular Web site on presentation design and delivery on the
Net — presentationzen.com — shares his experience in a provocative mix
of illumination, inspiration, education, and guidance that will change the
way you think about making presentations with PowerPoint or Keynote.
Presentation Zen challenges the conventional wisdom of making "slide
presentations" in today’s world and encourages you to think differently
and more creatively about the preparation, design, and delivery of your
presentations. Garr shares lessons and perspectives that draw upon
practical advice from the fields of communication and business.
Combining solid principles of design with the tenets of Zen simplicity,
this book will help you along the path to simpler, more effective
presentations.
Aristotle's Poetics for Screenwriters - Michael Tierno 2012-10-30
An insightful how-to guide for writing screenplays that uses Aristotle's
great work as a guide. Long considered the bible for storytellers,
Aristotle's Poetics is a fixture of college courses on everything from
fiction writing to dramatic theory. Now Michael Tierno shows how this
great work can be an invaluable resource to screenwriters or anyone
interested in studying plot structure. In carefully organized chapters,
Tierno breaks down the fundamentals of screenwriting, highlighting
particular aspects of Aristotle's work. Then, using examples from some of
the best movies ever made, he demonstrates how to apply these ancient
insights to modern-day screenwriting. This user-friendly guide covers a
multitude of topics, from plotting and subplotting to dialogue and
dramatic unity. Writing in a highly readable, informal tone, Tierno makes
Aristotle's monumental work accessible to beginners and pros alike in
areas such as screenwriting, film theory, fiction, and playwriting.
The Storyteller's Secret - Sejal Badani 2019-08
Nothing prepares Jaya, a New York journalist, for the heartbreak of her
third miscarriage and the slow unraveling of her marriage in its wake.
Desperate to assuage her deep anguish, she decides to go to India to
uncover answers to her family's past.
Better Selling Through Storytelling - John Livesay 2019-07-02
The old way of selling is to push a message or product. The new way of
selling is to pull people in with a compelling story—one that is magnetic
to clients. Better Selling Through Storytelling helps people become
master storytellers so they can truly love what they do and get off the
self-esteem roller coaster of only feeling good if their numbers are up.
John Livesay encourages readers to give up selling—and become
storytellers instead! He teaches sales representatives and entrepreneurs
alike how to become irresistible to their clients and what the best
storytelling strategy is to get a yes. From learning how not to take
rejection personally to overcoming the 3 faces of fear, readers learn to
embrace disruption with new tools that prepare them for any unexpected
waves that come their way and get the sale.
Working with Stories in Your Community Or Organization - Cynthia
F Kurtz 2014-05-28
"Working with Stories" is a textbook for people who want to use
participatory narrative inquiry (PNI) in their communities and
organizations. PNI methods help people discover insights, catch
emerging trends, make decisions, generate ideas, resolve conflicts, and
connect people. Participatory narrative inquiry draws on theory and
practice in narrative inquiry, participatory action research, oral history,
mixed-methods research, participatory theatre, narrative therapy,
sensemaking, complexity theory, and decision support. Its focus is on the
exploration of values, beliefs, feelings, and perspectives through
collaborative sensemaking with stories of lived experience. Contents
Introduction Fundamentals of Story Work What Is a Story? What Are
Stories For? How Do Stories Work? Stories in Communities and
Organizations A Guide to Participatory Narrative Inquiry Introducing
Participatory Narrative Inquiry Project Planning Story Collection Group
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Exercises for Story Collection Narrative Catalysis Narrative
Sensemaking Group Exercises for Narrative Sensemaking Narrative
Intervention Narrative Return Appendices Example Models and
Templates for Group Exercises Further Reading: Your PNI Bookshelf
Bibliography Acknowledgements and Biography Glossary Index Reader
praise "I wanted to say thanks for making Working with Stories available.
It's an amazing piece of work, so simple (not the ideas, but the
presentation) and unintimidating." "["Working With Stories"] is very
thorough and helpful to me in exploring ways that I might capture the
narrative of a project I am involved in." "Your detailed description of [the
sensemaking] process is so useful and helpful. It makes seasoned
facilitators like me yearn to try out the ideas." "Over the past few months
I have been reading, reflecting, and feasting on your experiences
working with stories. I am really excited to have found "Working With
Stories" because it seems like a rich set of options for our needs." "Your
terminology and explanation of participatory narrative inquiry have
helped me greatly in understanding what I want from my practice and
what I might be capable of achieving in social change." "I have been
returning to Working With Stories time and again over the past six
months to help support a community project, and my printed copy is
underlined, noted and dog-eared."
The Art of Public Speaking - Dale Carnegie 2019-01-15
The Art of Public Speaking is a fantastic introduction to public speaking
by the master of the art—Dale Carnegie. Featured within this classic
manual are hundreds of tips and tricks on how to become an efficient
and effective public speaker. One of the core ideas in his books is that it
is possible to change other people's behavior by changing one's reaction
to them. This is a fascinating work and is thoroughly recommended for
everyone.
Stories at Work - Indranil Chakraborty 2018
Is there a way to send out impactful messages that people remember for
days? Is there a way to influence people without pushing data and
analysis on them? Is there an effective way to drive change in an
organization? Yes, through stories. Storytelling in business is different
from telling stories to friends in a bar. It needs to be based on facts.
Stories at Work will teach you how to wrap your stories in context and
deliver them in a way that grabs your audience's attention. The special
tools, techniques and structures in this book will help you bring the
power of stories into your day-to-day business communication. They will
enable you to connect, engage and inspire, and ensure that everything
you share has a lasting impression on your listeners.
The Apple Experience: Secrets to Building Insanely Great Customer
Loyalty - Carmine Gallo 2012-04-13
Praise for THE APPLE EXPERIENCE "There are three pillars of
enchantment: likability, trustworthiness, and quality. The Apple
experience is the best modern-day example of all three pillars. Carmine's
book will help you understand and implement the same kind of worldclass experience." --Guy Kawasaki, author of Enchantment and former
chief evangelist of Apple "Carmine Gallo explains beautifully and simply
just what makes the Apple retail experience so successful. No matter
what kind of business you are in, there are insanely valuable lessons in
this book!" --Garr Reynolds, author of Presentation Zen and The Naked
Presenter "At its core, this book is not about Apple. It's about delivering
the best experience possible." --Tony Hsieh, New York Times bestselling
author of Delivering Happiness and CEO of Zappos.com, Inc. "An exciting
resource for any business owner in any country who wants to reimagine
the customer experience." --Loic Le Meur, CEO, LeWeb "Why can't other
retail experiences be as great as an Apple store's? Not only does Carmine
Gallo answer that question brilliantly, but he shows precisely how to
make sure your customers never ask it about your business." --Matthew
E. May, author of In Pursuit of Elegance and The Laws of Subtraction
"Carmine Gallo gets to the magic of Steve Jobs: Touching people's lives.
This simple, yet delightful vision should be at the heart of every retail
interaction in the world today." --Peter Steinlauf, Chairman,
Edmunds.com "This magnificent collection of insights illuminates the
way for anyone who wants to create a truly great experience, whether in
retail, service, or software. " --Dan Roam, author of The Back of the
Napkin and Blah Blah Blah Reinvent your business to deliver Apple-like
customer satisfaction and profits In The Apple Experience,
internationally bestselling author Carmine Gallo details the principles
and practices behind this total commitment to the customer and explains
how your brand can achieve outstanding results by delivering this same
high standard of service. Carmine Gallo interviewed professionals at all
levels who have studied Apple, and he spent hundreds of hours observing
the selling floor in Apple’s retail space and learning about Apple’s vision
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and philosophy. Using insights and data from these sources, he breaks
down Apple’s customercentric model to provide an action plan with three
distinct areas of focus: Inspire Your Internal Customer with training,
support, and communications that create a “feedback loop” for
improving performance at every level Serve Your External Customer with
irresistible brand stories and dedicated salespeople who embody the
APPLE five steps of service-- Approach, Probe, Present, Listen, End with
a fond farewell Set the Stage by ensuring that no element is overlooked
in creating an immersive retail environment where customers can see,
touch, and learn about your products With The Apple Experience, you
can improve the return on your investment in retail by adding real value
to every customer interaction. Better still, any business that deals with
people--employees or customers--can adopt the techniques to achieve
Apple-like market dominance by enriching lives, building loyalty, and
reimagining the customer experience. The Story Factor - Annette Simmons 2009-03-17
This modern classic teaches you to use the art of storytelling to
persuade, motivate, and inspire in life and business Anyone seeking to
influence others must first know their own story, and how to tell it
properly. Whether you're proposing a risky new venture, trying to close a
deal, or leading a charge against injustice, you have a story to tell. Tell it
well and you will create a shared experience with your listeners that can
have profound results. In this modern classic, Annette Simmons reminds
us that the oldest tool of influence is also the most powerful. Showcasing
over a hundred examples of effective storytelling drawn from the front
lines of business and government, as well as myths, fables, and parables
form around the world, Simmons illustrates how story can be used to
persuade, motivate, and inspire in ways that cold facts, bullets points,
and directives can't. These stories, combined with practical storytelling
techniques, show anyone how to become a more effective communicator
and achieve their goals.
10 Simple Secrets of the World's Greatest Business
Communicators - Carmine Gallo 2019-11-05
Based on author Carmine Gallo's career as a Fortune 500
communications coach and Emmy Award-winning television journalist,
10 Simple Secrets of the World's Greatest Communicators has been
updated and revised to show business people how to achieve their
personal and professional goals by mastering the ten simple secrets used
by the world's greatest business communicators. The book offers
techniques and proven tips that explain how these successful
communicators connect with audiences who demand passion, inspiration,
preparation, clarity, brevity, command presence, and simplicity, all
delivered in a visually compelling package.
The Storytelling Edge - Shane Snow 2018-01-15
"A terrific and timely book that makes a compelling case for
fundamentally rethinking how your business communicates.
Recommended!" —Jay Baer, founder of Convince & Convert and author
of Hug Your Haters "Once upon a time, storytelling was confused with
talking at people. Not anymore. Shane and Joe are your narrators in a
journey that will transform how you talk to other human beings to be
more believable, relevant, compelling and unforgettable." —Brian Solis,
experience architect, digital anthropologist, best-selling author "Shane
Snow and Joe Lazauskas spend the overwhelming majority of their time
thinking, writing, and theorizing about brand storytelling - so you don't
have to. They're smart and they know this topic inside out (and
sideways). Read their book. While I can't guarantee you'll rise to Shane
and Joe's ridiculously obsessive level, you will be infinitely better
prepared to tell your own brand's story. Promise!" —Rebecca Lieb,
Analyst, Author & Advisor "The Contently team understands the power of
story, and how to craft and spread a great narrative, like no other. In an
era where brand, design, and mission are a competitive advantage for
every business, Contently underscores the importance of stories and how
they transform companies and industries." —Scott Belsky, Entrepreneur,
Investor, & Author (Founder of Behance, bestselling author of Making
Ideas Happen) "I can't think of a better way to illustrate the power of
story telling than by telling great stories. This book should be required
reading not just by those with content in their titles, but by anyone in
Marketing AND Sales. Then, when you're done, give it to your CEO to
read... but make sure you get it back, because I guarantee you'll refer to
it more than once." —Shawna Dennis, Senior Marketing Leader
"Neuroscience, algorithms, illustrations, personal anecdotes and good,
old-fashioned empathy: This entertaining and informative tome journeys
to the core of how we communicate and pushes us, as marketers and
humans, to do it better, "speeding the reader through and leaving us
wanting more." —Ann Hynek, VP of global content marketing at Morgan
the-storytellers-secret-from-ted-speakers-to-business-legends-why-some-ideas-catch-on-and-others-dont

Stanley Transform your business through the power of storytelling.
Content strategists Joe Lazauskas and Shane Snow offer an insider's
guide to transforming your business—and all the relationships that
matter to it—through the art and science of telling great stories. Smart
businesses today understand the need to use stories to better connect
with the people they care about. But few know how to do it well. In The
Storytelling Edge, the strategy minds behind Contently, the world
renowned content marketing technology company, reveal their secrets
that have helped award-winning brands to build relationships with
millions of advocates and customers. Join as they dive into the
neuroscience of storytelling, the elements of powerful stories, and
methodologies to grow businesses through engaging and accountable
content. With The Storytelling Edge you will discover how leaders and
workers can craft the powerful stories that not only build brands and
engage customers, but also build relationships and make people care—in
work and in life.
The Storyteller's Secret - Carmine Gallo 2016-02-23
How did a Venice Beach T-shirt vendor become television's most
successful producer? How did an entrepreneur who started in a garage
create the most iconic product launches in business history? How did a
timid pastor's son overcome a paralyzing fear of public speaking to
captivate sold-out crowds at Yankee Stadium, twice? How did a human
rights attorney earn TED's longest standing ovation, and how did a
Facebook executive launch a movement to encourage millions of women
to "lean in"? They told brilliant stories. In The Storyteller's Secret: From
TED Speakers to Business Legends, Why Some Ideas Catch on and
Others Don't, keynote speaker, bestselling author, and communication
expert Carmine Gallo reveals the keys to telling powerful stories that
inspire, motivate, educate, build brands, launch movements, and change
lives. The New York Times has called a well-told story "a strategic tool
with irresistible power" - the proof lies in the success stories of 50 icons,
leaders, and legends featured in The Storyteller's Secret: entrepreneurs
like Richard Branson, Sara Blakely, Elon Musk, Steve Jobs, and Sheryl
Sandberg; spellbinding speakers like Dr. Martin Luther King, Jr., Bryan
Stevenson, and Malala Yousafzai; and business leaders behind famous
brands such as Starbucks, Southwest Airlines, Wynn Resorts, Whole
Foods, and Pixar. Whether your goal is to educate, fundraise, inspire
teams, build an award-winning culture, or to deliver memorable
presentations, a story is your most valuable asset and your competitive
advantage. In The Storyteller's Secret, Gallo explains why the brain is
hardwired to love stories - especially rags-to-riches stories - and how the
latest science can help you craft a persuasive narrative that wins hearts
and minds. "The art of storytelling can be used to drive change," says
billionaire entrepreneur Richard Branson. And since the next decade will
see the most change our civilization has ever known, your story will
radically transform your business, your life, and the lives of those you
touch. Ideas that catch on are wrapped in story. Your story can change
the world. Isn't it time you shared yours?
Let Her Fly - Ziauddin Yousafzai 2018-11-13
Let Her Fly traces the inspirational journey of Malala Yousafzai's father,
Ziauddin, from a boy in Shangla to a man who broke with tradition and
proves there are many faces of feminism. With humor and sincerity,
Yousafzai describes his life before the Talibanization of Mingora, scenes
of his sons Khusal and Atal fighting kites on the roof, his progressive
partnership with his wife Toor Pekai, and the challenge of raising
children in an unfamiliar country. After Malala was shot by the Taliban,
the Yousafzai family was completely uprooted from their home in the
Swat Valley and forced to start over in the United Kingdom. Now,
Ziauddin expresses the complex pain and joy of his return, six years
later, to the site of Malala's attack. Let Her Fly is an intimate family
portrait by the father of one of the most remarkable leaders in the world
today. Ziauddin and Toor Pakai have set a singular example for parents
who hope to empower their children to make a difference. Let Her Fly
will resonate with anyone who has ever cared for a child, as Ziauddin
Yousafzai shares what he's learned from his children, and what he hopes
to teach the world.
The Presentation Secrets of Steve Jobs: How to Be Insanely Great
in Front of Any Audience - Carmine Gallo 2009-10-02
The Wall Street Journal Bestseller! Updated to include Steve Jobs's iPad
and iPad2 launch presentations “The Presentation Secrets of Steve Jobs
reveals the operating system behind any great presentation and provides
you with a quick-start guide to design your own passionate interfaces
with your audiences.” —Cliff Atkinson, author of Beyond Bullet Points
and The Activist Audience Former Apple CEO Steve Jobs’s wildly popular
presentations have set a new global gold standard—and now this step-by5/6
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step guide shows you exactly how to use his crowd-pleasing techniques
in your own presentations. The Presentation Secrets of Steve Jobs is as
close as you'll ever get to having the master presenter himself speak
directly in your ear. Communications expert Carmine Gallo has studied
and analyzed the very best of Jobs's performances, offering point-bypoint examples, tried-and-true techniques, and proven presentation
secrets in 18 "scenes," including: Develop a messianic sense of purpose
Reveal the Conquering hero Channel your inner Zen Stage your
presentation with props Make it look effortless With this revolutionary
approach, you’ll be surprised at how easy it is to sell your ideas, share
your enthusiasm, and wow your audience the Steve Jobs way. “No other
leader captures an audience like Steve Jobs does and, like no other book,
The Presentation Secrets of Steve Jobs captures the formula Steve uses
to enthrall audiences.” —Rob Enderle, The Enderle Group “Now you can
learn from the best there is—both Jobs and Gallo. No matter whether you
are a novice presenter or a professional speaker like me, you will read
and reread this book with the same enthusiasm that people bring to their
iPods." —David Meerman Scott, bestselling author of The New Rules of
Marketing & PR and World Wide Rave
Do You Talk Funny? - David Nihill 2016-03-08
Public speaking can be terrifying. For David Nihill, the idea of standing
in front of an audience was scarier than cliff jumping into a thorny pit of
spiders and mothers-in-law. Without a parachute or advanced weaponry.
Something had to change. In what doesn't sound like the best plan ever,
David decided to overcome his fears by pretending to be an
accomplished comedian called "Irish Dave" for one full year, crashing as
many comedy clubs, festivals, and shows as possible. One part of the
plan was at least logical: he was already Irish and already called Dave. In
one year, David went from being deathly afraid of public speaking to
hosting a business conference, regularly performing stand-up comedy
and winning storytelling competitions in front of packed houses. And he
did it by learning from some of the best public speakers in the world:
stand-up comedians. Do You Talk Funny?: 7 Comedy Habits to Become a
Better (and Funnier) Public Speaker shows how the key principles of
stand-up comedy can be applied to your speaking engagements and
presentations to make you funnier, more interesting, and better looking.
(Or at least two of the three.) Whether you are preparing for a business
presentation, giving a wedding toast, defending your thesis, raising
money from investors, or simply want to take on something you're afraid
of, this book will take you from sweaty to stage-ready. You'll learn how
to: - Craft a story and content that your audience will want to listen to Find the funniest parts of your material and how to get to them faster Deal with stage fright - Master the two most important parts of your
performance: timing and delivery Ten percent of the author's proceeds

the-storytellers-secret-from-ted-speakers-to-business-legends-why-some-ideas-catch-on-and-others-dont

from this book will go to Arash Bayatmakou via Help Hope Live until he
is fully back on his feet and thereafter to one of the many facing the
same challenges after suffering a severe spinal cord injury.
The Ascent of Money - Niall Ferguson 2008-11-13
The 10th anniversary edition, with new chapters on the crash, Chimerica,
and cryptocurrency "[An] excellent, just in time guide to the history of
finance and financial crisis." —The Washington Post "Fascinating."
—Fareed Zakaria, Newsweek In this updated edition, Niall Ferguson
brings his classic financial history of the world up to the present day,
tackling the populist backlash that followed the 2008 crisis, the descent
of "Chimerica" into a trade war, and the advent of cryptocurrencies, such
as Bitcoin, with his signature clarity and expert lens. The Ascent of
Money reveals finance as the backbone of history, casting a new light on
familiar events: the Renaissance enabled by Italian foreign exchange
dealers, the French Revolution traced back to a stock market bubble, the
2008 crisis traced from America's bankruptcy capital, Memphis, to
China's boomtown, Chongqing. We may resent the plutocrats of Wall
Street but, as Ferguson argues, the evolution of finance has rivaled the
importance of any technological innovation in the rise of civilization.
Indeed, to study the ascent and descent of money is to study the rise and
fall of Western power itself.
Unleash the Power of Storytelling - Rob Biesenbach 2018-02
Resonate - Nancy Duarte 2013-07-02
Reveals the underlying story form of all great presentations that will not
only create impact, but will move people to action Presentations are
meant to inform, inspire, and persuade audiences. So why then do so
many audiences leave feeling like they've wasted their time? All too
often, presentations don't resonate with the audience and move them to
transformative action. Just as the author's first book helped presenters
become visual communicators, Resonate helps you make a strong
connection with your audience and lead them to purposeful action. The
author's approach is simple: building a presentation today is a bit like
writing a documentary. Using this approach, you'll convey your content
with passion, persuasion, and impact. Author has a proven track record,
including having created the slides in Al Gore's Oscar-winning An
Inconvenient Truth Focuses on content development methodologies that
are not only fundamental but will move people to action Upends the
usual paradigm by making the audience the hero and the presenter the
mentor Shows how to use story techniques of conflict and resolution
Presentations don't have to be boring ordeals. You can make them fun,
exciting, and full of meaning. Leave your audiences energized and ready
to take action with Resonate.

6/6

Downloaded from test.unicaribe.edu.do on by guest

