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Don't Shoot the Dog! - Karen Pryor 2002
Includes a new section on clicker training.
The Book of Nature Myths - Florence
Holbrook 1902
A collection of stories from around the world
that are meant to explain such things as "Why
the cat always falls upon her feet," "How fire
was brought to the Indians," and "Why there is a
hare in the moon."
The Emergency Zoo - Miriam Halahmy
2016-05-26
What happened to the animals before and during
the war is glossed over. This book fills perfectly
a gap in children's war literature and it's a
subtle fable about asylum seekers. It is late
August 1939: Britain is on the brink of war, and

preparations are under way to evacuate
London's children to the countryside. When
twelve-year-old Tilly and her best friend Rosy
find out that they will not be able to take their
beloved dog and cat with them – and that, even
worse, their pets will, along with countless other
animals, be taken to the vet to be put down –
they decide to take action. The two girls come
up with the idea of hiding them in a derelict hut
in the woods and, when other children find out
and start bringing their rabbits, guinea pigs and
hamsters, their secret den turns into an
emergency zoo. Inspired by real events during
the Second World War, Miriam Halahmy's novel
is a touching tale of courage, resourcefulness
and camaraderie in desperate times, as well as a
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stirring defence of animal welfare.
The Glass Castle - Jeannette Walls 2007-01-02
A triumphant tale of a young woman and her
difficult childhood, The Glass Castle is a
remarkable memoir of resilience, redemption,
and a revelatory look into a family at once
deeply dysfunctional and wonderfully vibrant.
Jeannette Walls was the second of four children
raised by anti-institutional parents in a
household of extremes.
Chinese Cinderella - Adeline Yen Mah
2009-05-06
More than 800,000 copies in print! From the
author of critically acclaimed and bestselling
memoir Falling Leaves, this is a poignant and
moving true account of her childhood, growing
up as an unloved daughter in 1940s China. A
Chinese proverb says, "Falling leaves return to
their roots." In her own courageous voice,
Adeline Yen Mah returns to her roots to tell the
story of her painful childhood and her ultimate
triumph in the face of despair. Adeline's affluent,

powerful family considers her bad luck after her
mother dies giving birth to her, and life does not
get any easier when her father remarries.
Adeline and her siblings are subjected to the
disdain of her stepmother, while her stepbrother
and stepsister are spoiled with gifts and
attention. Although Adeline wins prizes at
school, they are not enough to compensate for
what she really yearns for -- the love and
understanding of her family. Like the classic
Cinderella story, this powerful memoir is a
moving story of resilience and hope. Includes an
Author's Note, a 6-page photo insert, a historical
note, and the Chinese text of the original
Chinese Cinderella. A PW BEST BOOK OF THE
YEAR AN ALA-YALSA BEST BOOK FOR YOUNG
ADULTS “One of the most inspiring books I have
ever read.” –The Guardian
Persuasive Online Copywriting - Bryan
Eisenberg 2003
Writing for the web. Web word wizardry. Web
writing that works. What does that mean? Your
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online copy must persuade - it's integral to
getting your visitors or readers to register,
subscribe, qualify as leads, and yes, even buy
from you. It's writing that must earn its keep.
And to effectively manage the quality of your
online writing, you need to understand what
works, why it works and how to make it work
better for you.Whether you are the marketer
responsible for the bottom line or the writer
creating the copy, Persuasive Online
Copywriting provides the tools you need to get
results.Bryan Eisenberg, Jeffery Eisenberg and
Lisa T. Davis are Future Now, Inc., an agency
Specializing in online conversion since 1998. In
addition to offering seminars and workshops, the
trio's publications include The Marketer's
Commom Sense Guide to E-Metrics, an ROI
Marketing column for ClickZ and GrokDotCom.
The Man Who Saw Everything - Deborah Levy
2019-10-15
Longlisted for the Booker Prize Named a Best
Book of the Year By: The New York Times Book

Review (Notable Books of the Year) * The New
York Public Library * The Washington Post *
Time.com * The New York Times Critics' (Parul
Seghal's Top Books of the Year) * St. Louis Post
Dispatch * Apple * Publisher's Weekly An
electrifying novel about beauty, envy, and
carelessness from Deborah Levy, author of the
Booker Prize finalists Hot Milk and Swimming
Home. It is 1988 and Saul Adler, a narcissistic
young historian, has been invited to Communist
East Berlin to do research; in exchange, he must
publish a favorable essay about the German
Democratic Republic. As a gift for his
translator's sister, a Beatles fanatic who will be
his host, Saul's girlfriend will shoot a
photograph of him standing in the crosswalk on
Abbey Road, an homage to the famous album
cover. As he waits for her to arrive, he is grazed
by an oncoming car, which changes the
trajectory of his life. The Man Who Saw
Everything is about the difficulty of seeing
ourselves and others clearly. It greets the
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specters that come back to haunt old and new
love, previous and current incarnations of
Europe, conscious and unconscious
transgressions, and real and imagined betrayals,
while investigating the cyclic nature of history
and its reinvention by people in power. Here,
Levy traverses the vast reaches of the human
imagination while artfully blurring sexual and
political binaries-feminine and masculine, East
and West, past and present--to reveal the full
spectrum of our world.
App Savvy - Ken Yarmosh 2010-08-31
How can you make your iPad or iPhone app
stand out in the highly competitive App Store?
While many books simply explore the technical
aspects of iPad and iPhone app design and
development, App Savvy also focuses on the
business, product, and marketing elements
critical to pursuing, completing, and selling your
app -- the ingredients for turning a great idea
into a genuinely successful product. Whether
you're a designer, developer, entrepreneur, or

just someone with a unique idea, App Savvy
explains every step in the process, with
guidelines for planning a solid concept, engaging
customers early and often, developing your app,
and launching it with a bang. Author Ken
Yarmosh details a proven process for developing
successful apps, and presents numerous
interviews with the App Store's most prominent
publishers. Learn about the App Store and how
Apple's mobile devices function Follow
guidelines for vetting and researching app ideas
Validate your ideas with customers -- and create
an app they’ll be passionate about Assemble
your development team, understand costs, and
establish a workable process Build your
marketing plan while you develop your
application Test your working app extensively
before submitting it to the App Store Assess
your app's performance and keep potential
buyers engaged and enthusiastic
Eat Pray Love - Elizabeth Gilbert 2010-06-29
Traces the author's decision to quit her job and
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travel the world for a year after suffering a
midlife crisis and divorce, an endeavor that took
her to three places in her quest to explore her
own nature, experience fulfillment and learn the
art of spiritual balance. (Biography &
autobiography). Reissue. A best-selling book.
Movie tie-in.
The Phantom Tollbooth - Norton Juster
1988-10-12
With almost 5 million copies sold 60 years after
its original publication, generations of readers
have now journeyed with Milo to the Lands
Beyond in this beloved classic. Enriched by Jules
Feiffer’s splendid illustrations, the wit, wisdom,
and wordplay of Norton Juster’s offbeat fantasy
are as beguiling as ever. “Comes up bright and
new every time I read it . . . it will continue to
charm and delight for a very long time yet. And
teach us some wisdom, too.” --Phillip Pullman
For Milo, everything’s a bore. When a tollbooth
mysteriously appears in his room, he drives
through only because he’s got nothing better to

do. But on the other side, things seem different.
Milo visits the Island of Conclusions (you get
there by jumping), learns about time from a
ticking watchdog named Tock, and even
embarks on a quest to rescue Rhyme and
Reason. Somewhere along the way, Milo realizes
something astonishing. Life is far from dull. In
fact, it’s exciting beyond his wildest dreams!
The Firelight Fairy Book - Henry Beston 1919
A collection of thirteen original tales.
Brand Like Amazon - Jeffrey Eisenberg
2017-04-17
Trash - Andy Mulligan 2010-10-12
In an unnamed Third World country, in the notso-distant future, three “dumpsite boys” make a
living picking through the mountains of garbage
on the outskirts of a large city. One unluckylucky day, Raphael finds something very special
and very mysterious. So mysterious that he
decides to keep it, even when the city police
offer a handsome reward for its return. That
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decision brings with it terrifying consequences,
and soon the dumpsite boys must use all of their
cunning and courage to stay ahead of their
pursuers. It’s up to Raphael, Gardo, and
Rat—boys who have no education, no parents, no
homes, and no money—to solve the mystery and
right a terrible wrong. Andy Mulligan has
written a powerful story about unthinkable
poverty—and the kind of hope and determination
that can transcend it. With twists and turns,
unrelenting action, and deep, raw emotion,
Trash is a heart-pounding, breath-holding novel.
Waiting for Your Cat to Bark? - Bryan Eisenberg
2006
Good marketers know that customer-centered
marketing is mandatory. However, we are not
the customer. What the customer perceives as
relevant is the thing successful marketers must
anticipate, plan, and deliver on. Waiting for Your
Cat to Bark offers Persuasion Architecture, a
proven Persona-based methodology. Persuasion
Architecture enables marketers to anticipate

different angles from which customers frame
their questions and then coordinate messaging
across multiple channels so that marketers can
create predictive models of customer behavior.
Don't miss out on learning about this six-sigma
marketing approach that can skyrocket the
effectiveness of your interactive marketing.
"There's some big thinking going on herethinking you will need if you want to take your
work to the next level. 'Typical, not average' is
just one of the ideas inside that will change the
way you think about marketing."-Seth Godin,
Author, All Marketers Are Liars "Are your clients
coming to you armed with more product
information than you or your sales team know?
You need to read Waiting for Your Cat to Bark?
to learn how people are buying in the postInternet age so you can learn how to sell to
them."-Tom Hopkins, Master Sales Trainer and
Author, How to Master the Art of Selling "These
guys really 'get it.' In a world of know-it-all
marketing hypesters, these guys realize that it
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takes work to persuade people who aren't
listening. They've connected a lot of the pieces
that we all already know-plus a lot that we don't.
It's a rare approach that recognizes that the
customer is in charge and must be encouraged
and engaged on his/her own terms, not the
sellers. Waiting for Your Cat to Bark? takes
apart the persuasion process, breaks down the
steps and gives practical ways to tailor your
approaches to your varying real customers in the
real world. This book is at a high level that
marketers better hope their competitors will be
too lazy to implement."-George Silverman,
Author, The Secrets of Word of Mouth
Marketing: How to Trigger Exponential Sales
Through Runaway Word of Mouth "We often
hear that the current marketing model is
broken-meaning the changes in customers,
media, distribution, and even the flatness of the
world make current practices no longer relevant.
Yet few have offered a solution. This book
recognizes the new reality in which we operate

and provides a path for moving forward. The
authors do an outstanding job of using
metaphors to help make Persuasion Architecture
clear and real-life examples to make it come
alive. Finally, someone has offered direction for
how to market in this new era where the
customer is in control."-David J. Reibstein,
William Stewart Woodside Professor, Wharton
Business School of the University of
Pennsylvania and former Executive Director,
Marketing Science Institute "If you want to learn
persistence, get a cat. If you want to learn
marketing, get this book. It's purrfect."-Jeffrey
Gitomer, Author, The Little Red Book of Selling
"In 1999, the Wachowski brothers revolutionized
moviemaking with stunning new angles and
special effects revealed in The Matrix. Now the
'Eisenbrothers' have done the same for business
in Waiting for Your Cat to Bark? Stunning new
angles! Techniques that will be copied for
decades. Cat is sure to be remembered as the
genesis of an important new direction in
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marketing."-Roy H. Williams, New York Times
Best-Selling Author, The Wizard of Ads Trilogy
"The Web is a democratizing force as the world's
largest global brain. It educates everyone on the
pros and cons of every product, service, and
even person. An educated person doesn't react
well to the traditional 'art of manipulation' that
most marketers attempt to employ in their
campaigns. As a matter of fact, it makes them
angry and defensive-like a cat backed into
Convert! - Ben Hunt 2011-02-01
Solve your traffic troubles and turn browsers
into buyers When web design expert Ben Hunt
set out to quantify the difference between an
ordinary web site and a great one, he expected
to find the key in design simplicity. But when his
team more than doubled the conversion rates for
a wide range of sites, they identified simple yet
powerful solutions involving design, copy,
appropriate analysis, classic optimization
techniques, and targeted testing. You'll find the
fixes easy to implement, and they're all right

here. Understand the essentials - your market,
your proposition, and your delivery. Create a site
that is seen by the right people, provides a
compelling experience, and generates the
desired action. Learn how to use testing to
improve your site's conversion rate. Discover the
holistic nature of web site optimization and why
multiplicity matters. Examine dozens of simple
techniques for building traffic, engaging your
audience, and crafting effective calls to action.
Combine creativity with analysis for the best
possible results. Ben Hunt is Principal
Consultant for Scratchmedia Ltd. He operates
webdesignfromscratch.com, which provides
tutorials and advice to over 120,000 web
developers each month. Ben has been designing,
coding, and producing web sites for clients
worldwide for more than 15 years, and is
considered a leader in the web usability
industry. Forewords by Ken McCarthy, founder
of the System Seminar, and Drayton Bird,
Drayton Bird Associates.
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The Dog Cancer Survival Guide - Demian
Dressler 2011
If your dog has cancer, you need this book. No
matter what you've heard, there are always
steps you can take to help your dog fight (and
even beat) cancer. This scientifically researched
guide is your complete reference for practical,
evidence-based strategies that can optimize the
life quality and longevity for your dog. No matter
what diagnosis or stage of cancer your dog has,
this book is packed with precious advice that can
help now. Discover the Full Spectrum approach
to dog cancer care: * Everything you need to
know about conventional western veterinary
treatments (surgery, chemotherapy and
radiation) including how to reduce their side
effects. * The most effective non-conventional
options, including botanical nutraceuticals,
supplements, nutrition, and mind-body medicine.
* How to analyze the options and develop a
specific plan for your own dog based on your
dog's type of cancer, your dog's age, your

financial and time budget, your personality, and
many other personal factors. Imagine looking
back at this time in your life, five years from
now, and having not a single regret.You can help
your dog fight cancer and you can honor your
dog's life by living each moment to the fullest,
starting now. This book can help you as it has
helped thousands of other dog lovers. The
Authors Dr. Demian Dressler, DVM practices in
Hawaii and is internationally recognized as the
dog cancer vet and blogs at
DogCancerBlog.com. Dr. Susan Ettinger, DVM is
a veterinary oncologist and a diplomate of the
American College of Internal Medicine who
practices in New York. Praise from
Veterinarians, Authors & Book Reviewers The
future is upon us and this ground-breaking book
is a vital cornerstone. In dealing with cancer,
our worst illness, this Survival Guide is
educational, logical, expansive, embracing,
honest and so needed. Dr. Marty Goldstein, DVM
Holistic veterinarian and Host, Ask Martha
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Stewart's Vet on Sirius Radio The message of
this book jumps off the written page and into the
heart of every reader, and will become the at
home bible for cancer care of dogs. The authors
have given you a sensible and systematic
approach that practicing veterinarians will
cherish.I found the book inspiring and, clearly, it
will become part of my daily approach to cancer
therapy for my own patients. Dr. Robert B.
Cohen, VMD Bay Street Animal Hospital, New
York I wish that I had had The Dog Cancer
Survival Guide when my dearly beloved Flatcoated Retriever, Odin, contracted cancer. It
would have provided me alternative courses of
action, as well as some well needed reality
checks which were not available from
conversations with my veterinarian. It should be
on every dog owner's book shelf--just in case...
Dr. Stanley Coren, PhD, FRSC author of many
books, including Born to Bark A comprehensive
guide that distills both alternative and allopathic
cancer treatments in dogs...With the

overwhelming amount of conflicting information
about cancer prevention and treatment, this
book provides a pet owner with an easy to follow
approach to one of the most serious diseases in
animals. Dr. Barbara Royal, DVM The Royal
Treatment Veterinary Center, Oprah Winfrey's
Chicago veterinarian Picking up The Dog Cancer
Survival Guide is anything but a downer: it's an
'empowerer.' It will make you feel like the best
medical advocate for your dog.It covers canine
cancer topics to an unprecedented depth and
breadth from emotional coping strategies to
prevention-in plain English.Read this book, and
you will understand cancer stages, treatment
options, and types, and much more. If you have
just had the dreaded news, pick up a copy and it
will guide the decisions your dog trusts you to
make. Laure-Anne Visele Dog behavior specialist
and technical dog writer, CanisBonus.com
The Children of Men - P. D. James 2010-10-20
Told with P. D. James's trademark suspense,
insightful characterization, and riveting
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storytelling, The Children of Men is a story of a
world with no children and no future. The
human race has become infertile, and the last
generation to be born is now adult. Civilization
itself is crumbling as suicide and despair become
commonplace. Oxford historian Theodore Faron,
apathetic toward a future without a future,
spends most of his time reminiscing. Then he is
approached by Julian, a bright, attractive woman
who wants him to help get her an audience with
his cousin, the powerful Warden of England. She
and her band of unlikely revolutionaries may just
awaken his desire to live . . . and they may also
hold the key to survival for the human race.
Zak George's Dog Training Revolution - Zak
George 2016-06-07
A revolutionary way to raise and train your dog,
with “a wealth of practical tips, tricks, and fun
games that will enrich the lives of many dogs
and their human companions” (Dr. Ian Dunbar,
veterinarian and animal behaviorist). Zak
George is a new type of dog trainer. A dynamic

YouTube star and Animal Planet personality with
a fresh approach, Zak helps you tailor dog
training to your pet’s unique traits and energy
level—leading to quicker results and a much
happier pup. For the first time, Zak has distilled
the information from his hundreds of videos and
experience with thousands of dogs into this
comprehensive dog and puppy training guide
that includes: • Choosing the right pup for you •
Housetraining and basic training • Handling
biting, leash pulling, jumping up, barking,
aggression, chewing, and other behavioral
issues • Health care essentials like finding a vet
and selecting the right food • Cool tricks,
traveling tips, and activities to enjoy with your
dog • Topics with corresponding videos on Zak’s
YouTube channel so you can see his advice in
action Packed with everything you need to know
to raise and care for your dog, this book will
help you communicate and bond with one
another in a way that makes training easier,
more rewarding, and—most of all—fun!
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Warriors #1: Into the Wild - Erin Hunter
2015-03-17
Join the legion of fans who have made Erin
Hunter’s Warriors series a #1 national
bestseller—with new editions featuring a
striking new look! Epic adventures. Fierce
warrior cats. A thrilling fantasy world. It all
begins here with Warriors #1: Into the Wild. For
generations, four Clans of wild cats have shared
the forest according to the laws laid down by
their ancestors. But the warrior code is
threatened, and the ThunderClan cats are in
grave danger. The sinister ShadowClan grows
stronger every day. Noble warriors are
dying—and some deaths are more mysterious
than others. In the midst of this turmoil appears
an ordinary housecat named Rusty…who may
turn out to be the bravest warrior of them all.
Supports the Common Core State Standards
Call to Action - Bryan Eisenberg 2006-10-29
Call to Action includes the information
businesses need to know to achieve dramatic

results from online efforts. Are you planning for
top performance? Are you accurately evaluating
that performance? Are you setting the best
benchmarks for measuring success? How well
are you communicating your value proposition?
Are you structured for change? Can you achieve
the momentum you need to get the results you
want? If you have the desire and commitment to
create phenomenal online results, then this book
is your call to action. Within these pages, New
York Times best-selling authors Bryan and
Jeffrey Eisenberg walk you through the five
phases that comprise web site development,
from the critical planning phase, through
developing structure, momentum, and
communication, to articulating value. Along the
way, they offer advice and practical applications
culled from their years of experience "in the
trenches."
The Book of the Cat - Frances Simpson 1903
A volume dedicated to felines, €The Book of the
Cat includes chapters like "Cats of the Past,"
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"The Points of a Cat," "Some Foreign Cats" and
more.
Waiting for Your Cat to Bark? - Bryan Eisenberg
2008-01-01
Introduces Persuasion Architecture (PA) as the
synthetic model that provides bus. with a proven
context for rethinking customers & retooling
marketers in a rewired market. You will learn:
why many marketers are unprepared for today¿s
increasingly fragmented, in-control, always-on
audience that makes pin-point relevance
mandatory; How interactivity has changed the
nature of marketing by extending its reach into
the world of sales, design, merchandizing, &
customer relations; How PA allows bus. to create
powerful, multi-channel persuasive systems that
anticipate customer needs; & How PA allows
bus. to measure & optimize the return on
investment for every discreet piece of that
persuasive system. Includes 80-minute video
seminar CD.
The New Rules of Marketing and PR - David

Meerman Scott 2009
Scott analyses how the internet has
revolutionised communications and promotions.
Told with many compelling case studies and
real-world examples, this is a practical guide to
the new reality of PR and marketing.
A Dog Needs a Bone - 2007
In this rhyming tale, a dog makes extravagant
promises to its mistress if only she will give it a
bone.
It's Like This, Cat - Emily Neville 2017-02-22
"Superb. The best junior novel I've ever read
about big-city life." — The New York Times.
After another fight with Pop, 14-year-old Dave
storms out of their apartment and nearly gets hit
by a car. Kate, the local cat lady, comes to the
rescue, and Dave returns home with an ally: Cat,
the stray tom that becomes Dave's confidante
and his key to new friendships and experiences.
Cat inadvertently leads Dave to Tom, a troubled
19-year-old who needs help, and Mary, a shy girl
who opens Dave's eyes and ears to music and
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theater. Even the Cat-related confrontations
with Pop take on a new spirit, with less shouting
and more understanding. It's Like This, Cat
offers a vivid tour of New York City in the 1960s.
From the genteel environs of Gramercy Park to a
bohemian corner of Coney Island, the
atmospheric journey is punctuated by stickball
games, pastrami sandwiches, and a ride on the
Staten Island Ferry. Recounted with humor, a
remarkably realistic teenage voice, and Emil
Weiss's pitch-perfect illustrations, this 1964
Newbery Award-winning tale recaptures the
excitement and challenges of growing up in the
big city.
Always Be Testing - Bryan Eisenberg
2009-12-30
Stop guessing, start testing, and enjoy greater
success with your website. If you’re looking for
more leads, sales, and profit from your website,
then look no further than this expert guide to
Google’s free A/B and multivariate website
testing tool, Google Website Optimizer.

Recognized online marketing guru and New
York Times bestselling author, Bryan Eisenberg,
and his chief scientist, John Quarto-vonTivadar,
show you how to test and tune your site to get
more visitors to contact you, buy from you,
subscribe to your services, or take profitable
actions on your site. This practical and easy-tofollow reference will help you: Develop a testing
framework to meet your goals and objectives
Improve your website and move more of your
customers to action Select and categorize your
products and services with a customer-centric
view Optimize your landing pages and create
copy that sells Choose the best test for a given
application Reap the fullest benefits from your
testing experience Increase conversions with
over 250 testing ideas Take the guesswork out of
your online marketing efforts. Let Always Be
Testing: The Complete Guide to Google Website
Optimizer show you why you should test, how to
test, and what to test on your site, and
ultimately, help you discover what is best for
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your site and your bottom line.
Sophie's World - Jostein Gaarder 2007-03-20
One day Sophie comes home from school to find
two questions in her mail: "Who are you?" and
"Where does the world come from?" Before she
knows it she is enrolled in a correspondence
course with a mysterious philosopher. Thus
begins Jostein Gaarder's unique novel, which is
not only a mystery, but also a complete and
entertaining history of philosophy.
Inside Out & Back Again - Thanhha Lai 2013-03
Through a series of poems, a young girl
chronicles the life-changing year of 1975, when
she, her mother, and her brothers leave Vietnam
and resettle in Alabama.
A Midwinter's Tail - Bethany Blake 2018-05-22
A Sylvan Creek native and founder of a national
chain of pet care franchises return home to
announce plans for a new flagship store. But
after the woman is found stabbed with a
distinctive pair of pet shears, professional pet
sitter Daphne Templeton is on the case! Includes

recipes for homemade pet treats. Original.
The Book of Secrets - Deepak Chopra, M.D.
2004-09-28
"The Book of Secrets is the finest and most
profound of Deepak Chopra’s books to date.
Want the answers to the secrets of life? Let me
recommend that you start right here." —Ken
Wilber, author of A Brief History of Everything
We all want to know how to find a soul mate,
what career would be most fulfilling, how to live
a life with meaning, and how to teach our
children well. We are looking for a personal
breakthrough, a turning point, a revelation that
brings with it new meaning. The Book of
Secrets—a crystalline distillation of insights and
wisdom accumulated over the lifetime of one of
the great spiritual thinkers of our time—provides
an exquisite new tool for achieving just that.
Every life is a book of secrets, ready to be
opened. The secret of perfect love is found there,
along with the secrets of healing, compassion,
faith, and the most elusive one of all: who we
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really are. We are still mysteries to ourselves,
despite the proximity of these answers, and what
we most long to know remains lodged deep
inside. Because answers to the questions at the
center of life are counterintuitive, they are often
hidden from view, sequestered from our
everyday gaze. In his ongoing quest to elevate
our experience, bestselling author Deepak
Chopra has isolated fifteen secrets that drive the
narrative of this inspiring book—and of our lives.
From "The World Is in You" and "What You Seek,
You Already Are" to "Evil Is Not Your Enemy"
and "You Are Truly Free When You Are Not a
Person," The Book of Secrets is rich with
insights. It is a priceless treasure that can
transport us beyond change to transformation,
and from there to a sacred place where we can
savor the nectar of enlightenment.
Kaa’s Hunting (The First Jungle Book) Rudyard Kipling 2021-01-08
During the time Mowgli was with the wolf pack,
he is abducted by the Bandar-log monkeys to the

ruined city. Baloo and Bagheera set out to
rescue him with Kaa the python. Kaa defeats the
Bandar-log, frees Mowgli, and hypnotises the
monkeys and the other animals with his dance.
Mowgli rescues Baloo and Bagheera from the
spell. The Jungle Book (1894) is a collection of
stories by English author Rudyard Kipling. The
stories were first published in magazines in
1893–94. The original publications contain
illustrations, some by Rudyard's father, John
Lockwood Kipling. Kipling was born in India and
spent the first six years of his childhood there.
After about ten years in England, he went back
to India and worked there for about six-and-ahalf years. These stories were written when
Kipling lived in Vermont. Famous stories of The
Jungle Book Rudyard Kipling: Mowgli's Brothers,
Kaa's Hunting, Tiger! Tiger!, The White Seal,
Rikki-Tikki-Tavi, Toomai of the Elephants, Her
Majesty’s Servants.
The Crimson Fairy Book - Andrew Lang 1903
Lang's fairy books were childhood favorites of
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Tolkien.
The Fairy Tales of Madame D'Aulnoy - Aulnoy
(Madame d', Marie-Catherine) 1892
Breaking Dawn - Stephenie Meyer 2008-08-02
In the explosive finale to the epic romantic saga,
Bella has one final choice to make. Should she
stay mortal and strengthen her connection to the
werewolves, or leave it all behind to become a
vampire? When you loved the one who was
killing you, it left you no options. How could you
run, how could you fight, when doing so would
hurt that beloved one? If your life was all you
had to give, how could you not give it? If it was
someone you truly loved? To be irrevocably in
love with a vampire is both fantasy and
nightmare woven into a dangerously heightened
reality for Bella Swan. Pulled in one direction by
her intense passion for Edward Cullen, and in
another by her profound connection to werewolf
Jacob Black, a tumultuous year of temptation,
loss, and strife have led her to the ultimate

turning point. Her imminent choice to either join
the dark but seductive world of immortals or to
pursue a fully human life has become the thread
from which the fates of two tribes hangs. This
astonishing, breathlessly anticipated conclusion
to the Twilight Saga illuminates the secrets and
mysteries of this spellbinding romantic epic. It's
here! #1 bestselling author Stephenie Meyer
makes a triumphant return to the world of
Twilight with the highly anticipated companion,
Midnight Sun: the iconic love story of Bella and
Edward told from the vampire's point of view.
"People do not want to just read Meyer's books;
they want to climb inside them and live there." -Time "A literary phenomenon." -- The New York
Times
Uglies - Scott Westerfeld 2011-05-03
A fresh repackaging of the bestselling Uglies
boks...the series that started the whole
dystopian trend!
Waiting for Your Cat to Bark? - Bryan
Eisenberg 2007-09-09
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Evolving from the premise that customers have
always behaved more like cats than Pavlov's
dogs, Waiting for Your Cat to Bark? examines
how emerging media have undermined the
effectiveness of prevailing mass marketing
models. At the same time, emerging media have
created an unprecedented opportunity for
businesses to redefine how they communicate
with customers by leveraging the power of
increasingly interconnected media channels.
Bryan and Jeffrey Eisenberg don't simply explain
this shift in paradigm; Waiting for Your Cat to
Bark? introduces Persuasion Architecture™ as
the synthetic model that provides business with
a proven context for rethinking customers and
retooling marketers in a rewired market.
Readers will learn: Why many marketers are
unprepared for today's increasingly fragmented,
in-control, always-on audience that makes pinpoint relevance mandatory How interactivity has
changed the nature of marketing by extending
its reach into the world of sales, design,

merchandizing, and customer relations How
Persuasion Architecture™ allows businesses to
create powerful, multi-channel persuasive
systems that anticipate customer needs How
Persuasion Architecture™ allows businesses to
measure and optimize the return on investment
for every discreet piece of that persuasive
system "There's some big thinking going on
here-thinking you will need if you want to take
your work to the next level. 'Typical, not
average' is just one of the ideas inside that will
change the way you think about marketing."
?Seth Godin, Author, All Marketers Are Liars
"Are your clients coming to you armed with more
product information than you or your sales team
know? You need to read Waiting for Your Cat to
Bark? to learn how people are buying in the
post-Internet age so you can learn how to sell to
them." ?Tom Hopkins, Master Sales Trainer and
Author, How to Master the Art of Selling "These
guys really 'get it.' In a world of know-it-all
marketing hypesters, these guys realize that it
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takes work to persuade people who aren't
listening. They've connected a lot of the pieces
that we all already know-plus a lot that we don't.
It's a rare approach that recognizes that the
customer is in charge and must be encouraged
and engaged on his/her own terms, not the
sellers. Waiting for Your Cat to Bark? takes
apart the persuasion process, breaks down the
steps and gives practical ways to tailor your
approaches to your varying real customers in the
real world. This book is at a high level that
marketers better hope their competitors will be
too lazy to implement." ?George Silverman,
Author, The Secrets of Word of Mouth
Marketing: How to Trigger Exponential Sales
Through Runaway Word of Mouth "We often
hear that the current marketing model is
broken-meaning the changes in customers,
media, distribution, and even the flatness of the
world make current practices no longer relevant.
Yet few have offered a solution. This book
recognizes the new reality in which we operate

and provides a path for moving forward. The
authors do an outstanding job of using
metaphors to help make Persuasion Architecture
clear and real-life examples to make it come
alive. Finally, someone has offered direction for
how to market in this new era where the
customer is in control." ?David J. Reibstein,
William Stewart Woodside Professor, Wharton
Business School of the University of
Pennsylvania and former Executive Director,
Marketing Science Institute "If you want to learn
persistence, get a cat. If you want to learn
marketing, get this book. It's purrfect." ?Jeffrey
Gitomer, Author, The Little Red Book of Selling
The Ownership Quotient - James L. Heskett
2008-12-09
Hundreds of large organizations worldwide have
used the groundbreaking Service Profit Chain to
improve business performance. Now The
Ownership Quotient reveals the next generation
of the chain: customer and employee "owners" of
your business. Employee-owners exhibit such
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enthusiasm for their organization that they
infect countless customers with similar
satisfaction, loyalty, and dedication. Customerowners are in turn so satisfied with their
experience that they relate their stories to
others, persuade them to try your product, and
provide constructive criticism and new product
ideas. As a new generation of managers has
been changing the way that products and
services are designed and delivered, authors
Heskett, Sasser, and Wheeler have followed the
evolution of this new ownership model. Case
studies from companies as diverse as Harrah's
Entertainment, ING Direct, Build-a-Bear
Workshop, and Wegmans Food Markets bring
home the central principle of engagement - and
showcase ways to raise the ownership quotient
among both your employees and your customers.
With the authors' decades of consulting and
research paving the way, you'll learn to identify
your customer-owners; consistently exceed their
expectations in ways they truly appreciate; and

foster, measure, and grow the Ownership
Quotient throughout your company. An
organization that learns how to cultivate an
ownership attitude creates a self-reinforcing
relationship between customers and front-line
employees. The lifetime value of a customerowner can be equivalent to that of more than a
hundred typical customers. And that makes the
lifetime value of an employee who can promote
customer ownership priceless. This powerful and
practical book shows you how to add that value
to your company and delight your employees,
customers, and investors. Is your organization
ready to make the transition to an ownership
state of mind?
Exactly What to Say - Phil Jones 2020-03-10
Phil M. Jones has trained more than two million
people across five continents and over fifty
countries in the lost art of spoken
communication. In Exactly What to Say, he
delivers the tactics you need to get more of what
you want.
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The Old-fashioned Fairy Book - Mrs. Burton
Harrison 1884
Buyer Legends - Bryan Eisenberg 2015-02-17
By New York Times Bestselling Authors Bryan
and Jeffrey Eisenberg with Anthony Garcia,
"Buyer Legends: An Executive Storytellers
Guide" describes a business process that
combines the emotional power of storytelling
with hard data to open new opportunities, spot
gaps and optimize your sales and marketing. By
using Buyer Legends in your organization you
will: Improve communications - Your whole team
will see and understand both the bigger picture
and the important details Improve execution You will turn big directives into purposeful and
more effective actions Improve testing. You will
understand how to plan and implement more
effective and impactful tests Make more money.
You will see improved conversion rates that
make the up-front planning worth the time and
effort After reading this, you will have more

insight as to why your marketing execution may
not be meeting expectations and why your team
might be struggling to "get it." You will learn
how to communicate your brand's story intent
and the responsibility of each critical touch point
within every level of your organization, from the
boardroom to the stockroom. The Buyer Legends
process IS one of the final pieces of a complex
puzzle that has been missing from most modern
marketing efforts. Wouldn't you like to have an
edge in turning your brand into a legend?
"Having worked first hand with the Eisenbergs
on mapping our customers' critical paths and
creating scenario narratives, I can confidently
say the Buyer Legends process works. My team's
focus at Google is on acquiring SMB advertising
clients. And if you've ever worked with these
types of businesses, you know there is huge
diversity through the spectrum of small and
medium businesses. We'd miss opportunities and
gaps by over-aggregating (i.e. taking too high
level a view) though often the challenge was in
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effectively communicating our insights. The
Buyer Legends framework allowed us to more
effectively focus our efforts, improving the
bottom line. And equally important, to make a
more compelling case for change with our
marketing, engineering and product colleagues."
Paul Jeszenszky Head of Global B2B Digital
Marketing Center of Excellence, Google "The
most clear-headed and useful guide ever for
developing relevant and resonant stories about
your business." Jay Baer President, Convince &
Convert "Buyer Legends introduced me to a
structured process which uses storytelling
techniques to align our brand story to our
customers experiences. With so many of our

customers having an unique experience every
day on Airbnb, it is our task to collect and
communicate a collective narrative in the Airbnb
brand story. While the Airbnb storyboarding
technique, as described in the introduction,
gives a clear overview of the customers journey,
the motives of our customers and their
experiences are many. With global differences
on how people travel, making their decision
where to stay, and experience the more local
hospitality Airbnb provides, Buyer Legends is
the marketing tool which binds Persona's,
storyboards and our brand story. This is a
powerful combination." Dennis Goedegebuure
Head of Global SEO, Airbnb"
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