Services Marketing 6th
Edition Indian Edition By
Valarie A Zeithaml Mary Jo
Bitner Dwayne D Gremler
Ajay Pandit May 1 2013
Paperback
This is likewise one of the factors by obtaining the soft documents
of this Services Marketing 6th Edition Indian Edition By
Valarie A Zeithaml Mary Jo Bitner Dwayne D Gremler Ajay
Pandit May 1 2013 Paperback by online. You might not require
more get older to spend to go to the ebook initiation as with ease
as search for them. In some cases, you likewise reach not
discover the revelation Services Marketing 6th Edition Indian
Edition By Valarie A Zeithaml Mary Jo Bitner Dwayne D Gremler
Ajay Pandit May 1 2013 Paperback that you are looking for. It will
very squander the time.
However below, subsequent to you visit this web page, it will be
correspondingly entirely easy to get as skillfully as download lead
Services Marketing 6th Edition Indian Edition By Valarie A
Zeithaml Mary Jo Bitner Dwayne D Gremler Ajay Pandit May 1
2013 Paperback
It will not resign yourself to many time as we accustom before.
You can pull off it even if accomplishment something else at
house and even in your workplace. so easy! So, are you question?
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Just exercise just what we offer under as competently as review
Services Marketing 6th Edition Indian Edition By Valarie A
Zeithaml Mary Jo Bitner Dwayne D Gremler Ajay Pandit
May 1 2013 Paperback what you past to read!

Agricultural Marketing In
India, 4/E - S. S. Acharya 2004
This is a revised edition of the
well established book on the
subject. Undergraduate and
postgraduate students, as well
as, teachers and research
scholars, specialists in
marketing, policy makers and
those interested in the welfare
of the farmers can benefit from
this book. Contents:
Agricultural Marketing Definition and Scope / Markets
and Market Structure /
Agricultural Marketing and
Economic Development /
Marketing Functions /
Marketing Agencies,
Institutions and Channels /
Marketing of Farm Inputs /
Government Intervention and
Role in Agricultural Marketing
/ Cooperation and Cooperatives
in Agricultural Marketing /
Marketing Integration,
Efficiency, Costs, Margins and
Price Spread / Training,

Research, Extension and
Statistics in Agricultural
Marketing / External Trade in
Agricultural Products.
Trends in Retail Marketing in
India - Marri Sreenivasulu
2017-09
Retail is the sale of goods to
end users, not for resale, but
for use and consumption by the
purchaser. This excludes direct
interface between the
manufacturers and institutional
buyers such as the government
and other bulk customers.
Retailing is the last link that
connects the individual
consumers with the
manufacturing and distribution
chain. Retail is the fastest
growing sector in the Indian
economy. Traditional markets
are making way for new
formats, such as departmental
stores, hypermarkets,
supermarkets and specialty
stores. Western style malls
have begun appearing in
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metros and second-rung cities
alike, introducing the Indian
consumer to an unparalleled
shopping experience. This
comparative study focuses on
the costumers of Reliance Mart
and Big Bazaar with regard to
their buying tactics, shopping
behavior, expectations,
perceptions, satisfaction and
brand loyalty.
SERVICES MARKETING - R.
SRINIVASAN 2012-03-05
This third edition continues to
give a clear analysis of what
Services Marketing is all about.
The book is reinforced with
many illuminating case studies.
What makes this new edition
appealing to the readers are
the reorganized chapters.
Furthermore, new cases have
been added and the existing
cases have been updated to
make the text as per the
current scenario. The cases,
set within the Indian context,
lend a practical dimension to
the subject, familiarizing the
student with the developments
in the Services Marketing area
in India today. What is New to
This Edition : • Updated cases
and figures incorporated with

current data The revised
edition, with its emphasis on
recent data and the
contemporary Services
Marketing scenario is an ideal
companion for the budding
managers. It should also be of
great use to the practising
managers attending various
Management Development
Programmes (MDPs) and
Executive Development
Programmes (EDPs).
Services Marketing - Valarie A.
Zeithaml 2013
Services Marketing:
Concepts, Strategies, &
Cases - K. Douglas Hoffman
2016-01-01
Readers examine the use of
services marketing as a
competitive tool from a
uniquely broad perspective
with Hoffman/Bateson’s
SERVICES MARKETING:
CONCEPTS, STRATEGIES,
AND CASES, 5E. Using a
reader-friendly, streamlined
structure, this book explores
services marketing not only as
an essential focus for service
firms, but also as a competitive
advantage for companies that
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market tangible products. A
wealth of real examples feature
a variety of businesses from
industries both within and
beyond the nine service
economy supersectors:
education and health services,
financial activities,
government, information,
leisure and hospitality,
professional and business
services, transportation and
utilities, wholesale and retail
trade, and other services.
Cutting-edge data addresses
current issues, such as
sustainability, technology, and
the global market, giving
readers valuable insights and
important skills for success in
business today. Important
Notice: Media content
referenced within the product
description or the product text
may not be available in the
ebook version.
Marketing Management:
Text and Cases Indian
Context - Tapan K. Panda 2009
Food and Beverage
Management - Bernard Davis
2013-01-11
This introductory textbook

provides a thorough guide to
the management of food and
beverage outlets, from their
day-to-day running through to
the wider concerns of the
hospitality industry. It explores
the broad range of subject
areas that encompass the food
and beverage market and its
five main sectors – fast food
and popular catering, hotels
and quality restaurants and
functional, industrial, and
welfare catering. New to this
edition are case studies
covering the latest industry
developments, and coverage of
contemporary environmental
concerns, such as sourcing,
sustainability and responsible
farming. It is illustrated in full
colour and contains end-ofchapter summaries and
revision questions to test your
knowledge as you progress.
Written by authors with many
years of industry practice and
teaching experience, this book
is the ideal guide to the subject
for hospitality students and
industry practitioners alike.
Information Marketing Jennifer Rowley 2016-05-23
The nature of the information
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marketplace is under continual
evolution and all organisations
in the information industry
need to form new strategic
alliances, identify new market
segments and evolve new
products, employing a full
armoury of marketing tactics to
succeed in the changing
environment. In this fully
revised second edition of
Information Marketing Jenny
Rowley explores the impact of
globalization, digitization,
connectivity and customization
in the information marketplace.
She introduces a number of
new topics and a shift of
emphasis which reflect both
the changing nature of
information services and also
practical and theoretical
perspectives on marketing. As
well as being thoroughly
revised and updated, themes
that are more fully developed
include: e-service, self-service,
customer relationships, online
branding, online marketing
communications, measuring
online activity and customer
relationship management
systems. This book's unique
perspective makes it essential

reading for professionals in
information services as well as
students in information
management, library and
information studies, business
information, marketing, ecommerce and communication
studies.
Healthcare Management Anam Faruqi 2021-05-04
Following are some of the
unique features of this book:
a)Detailed study of healthcare
systems around the world that
would help readers to draw
comparisons between them.
b)Thoroughly analyzed
strategic frameworks that
would assist readers to
understand the working of
Indian hospital sector,
Pharmaceutical sector and
Medical device and diagnostics
sector. c)Comprehensive study
of technological advancements
in healthcare.
The Indian Journal of
Commerce - 2005
Marketing of Passenger
Transport Services Yarlagadda Srinivasulu 2006
Passenger transport, the
movement of people, is an
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important and integral part of
human being's life. It is greatly
influences every one's lifestyle. Much of the World's
civilisation, culture,
advancement, and structure
have been affected by the
passenger transport because of
its intrinsic capacity to
penetrate deep into the
hinterland will contribute more
for the attainment of the good
of balanced economic
development.
Advances in Business in Asia Victor Egan 2011-12-14
Advances in Business in Asia
examines current trends and
issues facing organisations
operating in a global business
milieu. The book comes at a
pivotal time when many
businesses are emerging from
the 2008 Gobal Financial
Crisis, and are seeking a way
forward in dealing with the
opportunities and challenges
presented by global capitalism
in general, and China, India,
and the ASEAN region
specifically. The book is a
compilation of selected papers
presented at AFBE
conferences. All contributions

were double-blind peer
reviewed prior to acceptance,
and represent the contributions
of eminent academics in their
particular field of expertise.
The Asian Forum on Business
Education (AFBE) is a not-forprofit organisation whose aim
is to provide a forum of
scholarly exchange in the areas
of business, economics and
management, with a particular
focus on the Asia region.
National Library of
Medicine Current Catalog National Library of Medicine
(U.S.) 1985
Advances in Business,
Management and
Entrepreneurship - Ratih
Hurriyati 2020-01-06
The GCBME Book Series aims
to promote the quality and
methodical reach of the Global
Conference on Business
Management &
Entrepreneurship, which is
intended as a high-quality
scientific contribution to the
science of business
management and
entrepreneurship. The
Contributions are the main
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reference articles on the topic
of each book and have been
subject to a strict peer review
process conducted by experts
in the fields. The conference
provided opportunities for the
delegates to exchange new
ideas and implementation of
experiences, to establish
business or research
connections and to find Global
Partners for future
collaboration. The conference
and resulting volume in the
book series is expected to be
held and appear annually. The
year 2019 theme of book and
conference is "Creating
Innovative and Sustainable
Value-added Businesses in the
Disruption Era". The ultimate
goal of GCBME is to provide a
medium forum for educators,
researchers, scholars,
managers, graduate students
and professional business
persons from the diverse
cultural backgrounds, to
present and discuss their
researches, knowledge and
innovation within the fields of
business, management and
entrepreneurship. The GCBME
conferences cover major

thematic groups, yet opens to
other relevant topics:
Organizational Behavior,
Innovation, Marketing
Management, Financial
Management and Accounting,
Strategic Management,
Entrepreneurship and Green
Business.
Services Marketing - Rao
2004-09
The Routledge Companion to
Ethnic Marketing - Ahmad
Jamal 2015-06-19
The globalization of marketing
has brought about an
interesting paradox: as the
discipline becomes more
global, the need to understand
cultural differences becomes
all the more crucial. This is the
challenge in an increasingly
international marketplace and
a problem that the world's
most powerful businesses must
solve. From this challenge has
grown the exciting discipline of
ethnic marketing, which seeks
to understand the considerable
opportunities and challenges
presented by cultural and
ethnic diversity in the
marketplace. To date,
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scholarship in the area has
been lively but disparate. This
volume brings together cuttingedge research on ethnic
marketing from thought
leaders across the world. Each
chapter covers a key theme,
reflecting the increasing
diversity of the latest research,
including models of culture
change, parenting and
socialization, responses to web
and advertising, role of space
and social innovation in ethnic
marketing, ethnic consumer
decision making, religiosity,
differing attitudes to
materialism, acculturation,
targeting and ethical and
public policy issues. The result
is a solid framework and a
comprehensive reference point
for consumer researchers,
students, and practitioners.
Medical Tourism and Wellness
- Frederick J. DeMicco
2017-04-28
Medical Tourism and Wellness:
Hospitality Bridging
Healthcare (H2H) takes a
systems approach to examining
the growing field of medical
tourism, one of the field’s
hottest niches, with billions of

dollars spent each year. This
important book fills the need
for a modern management
book that looks at medical
tourism in depth from a
medical and hospitality
operational management
perspective. Growing numbers
of people are going abroad to
find affordable quality medical
care for both necessary and
cosmetic medical services.
When they require surgery or
dental work, they combine it
with a trip to the Taj Mahal, a
photo safari on the African
veldt, or a stay at a luxury
hotel—or at a hospital that
feels like one—all at bargainbasement prices. The book
takes a comprehensive look at
medical tourism, covering such
topics as: The history of
medical tourism Why
patients/tourists decide to
travel for medical care The role
of professional facilitators of
medical tourism Key countries
and medical disciplines in
medical tourism
Transportation, food,
entertainment, and
hotel/hospitality services Hotel
and spa designs for medical
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tourism Best practices in
medical tourism Patient followup after medical discharge
Future trends in medical
tourism Careers in medical
tourism With the inclusion of
case studies, the book provides
a comprehensive look into this
growing trend and will be
valuable to upper-level
undergraduate and graduate
students in health care
administration and those
pursing MBAs in healthcare,
medical students pursuing a
management focus, and
students in hospitality
management. It will also be a
must-have resource for
professionals working in hotels
and in health care.
ECEG2013- 13th European
Conference on eGovernment
- Walter Castelnovo 2013-06-13
These proceedings represent
the work of authors at the 13th
European Conference on eGovernment (ECEG 2013). The
Conference this year is hosted
by the Iuniversity of Insubria in
Como, Italy. The Conference
Chair is Professor Walter
Castelnovo and the Programme
Chair is Professor Elena

Ferrari, both are fro the
Department of Theoretical and
Applied Sciences at the
University of Insubria. The
opening keynote address is
given by Dr Gianluca Misuraca
from the European
Commission, Joint Research
Centre, Institute for
Prospective Technological
Studies, Seville, Spain and
Gianluca is addressing the
topic "eGovernment: Past,
Present & Future: A policyresearch perspective for
renewing governance in the
digital age." The second day of
the conference is opened by Dr
Antoinio Cordella from the
London School of Economics,
London, UK, who will talk
about "Public value creation:
the new challenge for egovernment policies." ECEG
brings together, researchers,
Government officials and
practitioners in the area of eGovernment from around the
world. Participants are able to
share their research findings
and explore the latest
developments and trends in the
field which can then be
disseminated to the wider
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community. With an initial
submission of 153 abstracts,
after the double blind, peer
review process there are
papers published in these
Conference Proceedings from
40 countries including
Australia, Austria, Belgium,
Brazil, Canada, China, Costa
Rica, Croatia, Denmark, Eygpt,
Germany, Greece, India, Iran,
Iraq, Ireland, Italy, Latvia,
Lithuania, Luxembourg,
Malaysia, Netherlands, New
Zealand, Norway, Pakistan,
Poland, Romania, Russia, Saudi
Arabia, Serbia, Slovenia, South
Africa, Spain, Sweden,
Switzerland, Taiwan, Thailand,
Turkey, UK and USA. This will
ensure a very interesting two
days.
Profiting From Services and
Solutions - Valarie A. Zeithaml
2014-08-15
Designed for executives of
companies that manufacture or
sell products and students in
an MBA program, this book
outlines the challenges of
launching a service and
solutions business within a
product-oriented organization.
You might view services and

solutions as a means to
financial growth, reduced
revenue volatility, greater
differentiation from the
competition, increased share of
customer budget, and
improved customer
satisfaction, loyalty, and lockin; but the authors visualize the
transition from products sold to
services rendered and identify
the challenges that leaders will
face during the transformation.
Inside, the authors provide a
framework—the service
infusion continuum—to
describe the different types of
services and solutions that a
product-rich company can offer
beyond warranties, call
centers, and websites that
support customers in their use
of products.
Destination Marketing Steven Pike 2015-12-14
Destination Marketing offers
the reader an integrated and
comprehensive overview of the
key challenges and constraints
facing destination marketing
organisations (DMOs) and how
destination marketing can be
planned, implemented and
evaluated to achieve successful
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destination competitiveness.
This new second edition has
been revised and updated to
include: new slimline 15chapter structure new chapters
on Destination Competitiveness
and Technology new and
updated case studies
throughout, including
emerging markets new content
on social media marketing in
destination marketing
organisations and sustainable
destination marketing
additional online resources for
lecturers and students
including PowerPoint slides,
quizzes and discussion
questions. It is written in an
engaging style and applies
theory to a range of tourism
destinations at the consumer,
business, national and
international level by using
topical examples.
Services Marketing
Interactive Approach Raymond P. Fisk 2013-02-15
Interactive Services Marketing
covers the essentials of
services marketing--with
particular emphasis on the
theater model and the impact
of technology. The text features

a dynamic approach to human
interactions--both in face-toface communication and in
connections through
technology. The Third Edition
focuses on interactions in
service environments. The
concise text is fully supported
by a robust web site, enabling
instructors to reinforce the
emphasis on technology and
allowing students to interact
with both the printed text and
online material. Pedagogical
tools include chapter-opening
vignettes, margin notes, end-ofchapter summaries and
conclusions, exercises, and
Internet activities. Available
with InfoTrac Student
Collections
http://gocengage.com/infotrac.
Important Notice: Media
content referenced within the
product description or the
product text may not be
available in the ebook version.
Services Marketing - Jochen
Wirtz 2016-03-29
Services Marketing: People,
Technology, Strategy is the
eighth edition of the globally
leading textbook for Services
Marketing by Jochen Wirtz and
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Christopher Lovelock,
extensively updated to feature
the latest academic research,
industry trends, and
technology, social media and
case examples. This textbook
takes on a strong managerial
approach presented through a
coherent and progressive
pedagogical framework rooted
in solid academic research.
Featuring cases and examples
from all over the world,
Services Marketing: People,
Technology, Strategy is
suitable for students who want
to gain a wider managerial
view of Services Marketing.
Customer Service for
Hospitality and Tourism Simon Hudson 2022-04-30
A fully updated new edition of
this bestselling text that
explains not only the theory
behind the importance of
customer service but also acts
as a guidebook for those
wishing to put this theory into
practice. With 10 new
international cases focusing on
how some in the hospitality
sector have adapted – and
thrived - during the COVID-19
pandemic.

Services Marketing - Govind
Apte 2004
With reference to India.
Leisure Marketing - Susan
Horner 2012-06-25
Divided into nine parts, Leisure
Marketing: a global
perspective guides the reader
through leisure and marketing
concepts, the marketing mix,
key issues in different sectors,
topical issues (such as
globalisation, marketing
research and ethics, for
example branding and
environmental issues), and the
future of leisure marketing. A
section of the book is devoted
entirely to international case
studies, which illustrate and
highlight key themes and
issues raised throughout in
order to facilitate learning.
Example of international cases
used are: Disneyland Resort,
Paris: The Marketing Mix
Manchester United Football
Club: Marketing the Brand The
Growth of the Online Retail
Travel Market Hilton Head
Island, USA: The Leisure Island
for Golf and Leisure Shopping
Health, Leisure and Tourism
Marketing including Spa
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Hotels, Health Clubs and lake
Resorts. This book combines
real world experience with a
solid theoretical framework. It
is essential reading for anyone
studying, teaching or working
in marketing in the leisure
industry.
Start-up Marketing Strategies
in India - M. Anil Ramesh
2019-07-23
Start-Up Marketing Strategies
in India is a comprehensive
book of cases based on real-life
marketing challenges faced by
Indian start-ups across a wide
range of industries.
Services Marketing - K. Rama
Moahana Rao 2011
Handbook of Research on
Recent Perspectives on
Management, International
Trade, and Logistics Aytekin, Güner Koç 2021-01-29
In this era of globalization,
entrepreneurship and its
implications on international
trade and supply chain
management are becoming
more critical. In today’s
change-oriented and complex
business environment, both
entrepreneurs and managers

need to keep up with the latest
developments around them.
With the help of globalization,
it is getting more attractive for
entrepreneurs to generate
innovative ideas to run
business both nationally and
internationally. Competitive
advantages and the key for
sustainable growth for globally
founded institutions lies behind
effective supply chain
management originating from a
single idea about establishing a
company and the process to
the end goal of reaching
consumers. This focus on
entrepreneurship, business,
and supply chain comes at a
time when rapid technological
advances are continually being
made. The Handbook of
Research on Recent
Perspectives on Management,
International Trade, and
Logistics reveals the latest data
based on research on the
issues of entrepreneurship,
innovation, contemporary
management techniques, and
global supply chain
management. Chapters include
topics such as the effective
management of the supply
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chain, supply chain modeling,
e-business solutions,
digitalizing the supply chain
process, e-business
applications, and more. This
book is ideal for managers,
executives, supply chain
specialists, entrepreneurs,
business professionals,
researchers, academicians, and
students interested in the
latest findings in international
trade, management, logistics,
and business.
EBK: Services Marketing:
Integrating Customer
Service Across the Firm 4e Alan Wilson 2020-10-07
Successful businesses
recognize that the development
of strong customer
relationships through quality
service (and services) as well
as implementing service
strategies for competitive
advantage are key to their
success. In its fourth European
edition, Services Marketing:
Integrating Customer Focus
across the Firm provides full
coverage of the foundations of
services marketing, placing the
distinctive Gaps model at the
center of this approach. The

new edition draws on the most
recent research, and using uptodate and topical examples,
the book focuses on the
development of customer
relationships through service,
outlining the core concepts and
theories in services marketing
today. New and updated
material in this new edition
includes: • New content
related to human resource
strategies, including coverage
of the role of robots and
chatbots for delivering
customer-focused services. •
New coverage on listening to
customers through research,
big data, netnography and
monitoring user-generated
content. • Increased
technology, social media and
digital coverage throughout the
text, including the delivery of
services using mobile and
digital platforms, as well as
through the Internet of Things.
• Brand new examples and
case studies added from global
and innovative companies
including Turkish Airlines,
Volvo, EasyJet and McDonalds.
Available with McGraw-Hill’s
Connect®, the well-established
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online learning platform, which
features our award-winning
adaptive reading experience as
well as resources to help
faculty and institutions improve
student outcomes and course
delivery efficiency.
Services Marketing - Valarie A.
Zeithaml 1996
Compensation Management Deb 2009
Hospitality Marketing
Management, 6th Edition David C. Bojanic 2016-11-16
Hospitality Marketing
Management, 6th Edition
explores marketing and themes
unique to hospitality and
tourism. The 6th edition
presents many new ideas along
with established marketing
principles, exploring not only
the foundations of marketing in
the hospitality world but also
new trends in the industry.
EBOOK: Services Marketing:
Integrating Customer Focus
Across the Firm - Alan Wilson
2016-01-16
European economies are now
dominated by services, and
virtually all companies view

service as critical to retaining
their customers today and in
the future. In its third
European edition, Services
Marketing: Integrating
Customer Focus across the
Firm provides full coverage of
the foundations of services
marketing, placing the
distinctive gaps model at the
center of this approach.
Drawing on the most recent
research and using up-to-date
and topical examples, the book
focuses on the development of
customer relationships through
quality service, out lining the
core concepts and theories in
services marketing today. New
and updated material in this
new edition include: · - New
content on the role of digital
marketing and social media has
been added throughout to
reflect the latest developments
in this dynamic field · Increased coverage of Service
dominant logic regarding the
creation of value and the
understanding of customer
relationships · - New examples
and case studies added from
global and innovative
companies including AirBnB,
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IKEA, Disneyland, Scandinavia
Airlines, and Skyscanner
Resources in Education - 1995
Indian Business Scenario
Opportunities & Challenges M.Ganesh Babu Dr.Bandaru
Srinivasa Rao G.Vani
Dr.SivakumarDeene
R.Rajkumar
Quality Management
Practices for Global
Excellence - Alok Bansal
2015-01-05
Achieving excellence in the fast
changing global scenario of
business and world economic
structure demands deeper
insight into the quality
management practices. To
survive in this competitive and
challenging global business
arena one needs to adopt
quality management strategies
that incorporate the best global
practices. An attempt has been
made in the present cook to
focus on quality aspects and
solutions that can enhance
global business excellence.
Services Marketing Christopher H. Lovelock 2016
Services Marketing: People,

Technology, Strategy is the
eighth edition of the globally
leading textbook for Services
Marketing by Jochen Wirtz and
Christopher Lovelock,
extensively updated to feature
the latest academic research,
industry trends, and
technology, social media and
case examples.This textbook
takes on a strong managerial
approach presented through a
coherent and progressive
pedagogical framework rooted
in solid academic research.
Featuring cases and examples
from all over the world,
Services Marketing: People,
Technology, Strategy is
suitable for students who want
to gain a wider managerial
view of Services Marketing.
Handbook of Research on
Mobile Marketing
Management - Pousttchi, Key
2009-11-30
"This book provides a
compelling collection of
innovative mobile marketing
thoughts and practices"-Provided by publisher.
Marketing Strategies of
Chemical Industry in India Dr.Neeraj K Dubey
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