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Traction - Gabriel Weinberg 2015-10-06
Most startups don’t fail because they can’t build a product. Most startups
fail because they can’t get traction. Startup advice tends to be a lot of
platitudes repackaged with new buzzwords, but Traction is something
else entirely. As Gabriel Weinberg and Justin Mares learned from their
own experiences, building a successful company is hard. For every
startup that grows to the point where it can go public or be profitably
acquired, hundreds of others sputter and die. Smart entrepreneurs know
that the key to success isn’t the originality of your offering, the brilliance
of your team, or how much money you raise. It’s how consistently you
can grow and acquire new customers (or, for a free service, users).
That’s called traction, and it makes everything else easier—fund-raising,
hiring, press, partnerships, acquisitions. Talk is cheap, but traction is
hard evidence that you’re on the right path. Traction will teach you the
nineteen channels you can use to build a customer base, and how to pick
the right ones for your business. It draws on inter-views with more than
forty successful founders, including Jimmy Wales (Wikipedia), Alexis
Ohanian (reddit), Paul English (Kayak), and Dharmesh Shah (HubSpot).
You’ll learn, for example, how to: ·Find and use offline ads and other
channels your competitors probably aren’t using ·Get targeted media
coverage that will help you reach more customers ·Boost the
effectiveness of your email marketing campaigns by automating
staggered sets of prompts and updates ·Improve your search engine
rankings and advertising through online tools and research Weinberg
and Mares know that there’s no one-size-fits-all solution; every startup
faces unique challenges and will benefit from a blend of these nineteen
traction channels. They offer a three-step framework (called Bullseye) to
figure out which ones will work best for your business. But no matter
how you apply them, the lessons and examples in Traction will help you
create and sustain the growth your business desperately needs.
Iranian Entrepreneurship - Shahamak Rezaei 2017-05-14
This book presents a comprehensive, state-of-the-art portrait of
entrepreneurship and small business management issues in Iran, and
among the Iranian Diaspora. The major contributions in this book
address topics such as innovation, female entrepreneurship, social
entrepreneurship, migrant entrepreneurship, corporate
entrepreneurship, institutional support of entrepreneurial initiatives and
more. This book is the outcome of an extensive research endeavor
spanning several years and includes the latest contributions from highly
respected authors and experts from Iran and beyond.
Entrepreneurial Marketing - Philip Kotler 2022-09-27
An eye-opening discussion of the future of marketing, from four of the
leading minds in the field In Entrepreneurial Marketing: Beyond
Professional Marketing, a renowned team of marketing leaders,
including the “Father of Modern Marketing,” Professor Philip Kotler,
delivers a groundbreaking and incisive redefinition of entrepreneurial
marketing. In the book, some of the marketing sector’s brightest minds
explore the increasingly essential initiative to build new capabilities
beyond the mainstream marketing approach that also consider the effect
of digital connectivity on consumers and companies everywhere. This
book also discusses what marketers need to do to break the stagnation of
normative marketing approaches that are often no longer effective in
dealing with dynamic business environments. The authors introduce a
fresh entrepreneurial marketing approach, converging dichotomies into
a coherent form. The book also includes: A post-entrepreneurialmarketing view of the commercial landscape which puts the operational
aspect at the center of the action, converging marketing and finance, and
adopting technology for humanity Discussions of the strategies and
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techniques that will drive the actions of the marketing departments to
create value with values that will lead the company to success through
the year 2030 Explorations of the paradox between the development of
core competencies and collaboration with various parties, including
competitors The latest publication from some of the foremost minds in
marketing—and in business, generally—Entrepreneurial Marketing:
Beyond Professional Marketing is a must-read combination of unique
insight, concrete advice, and implementable strategies that introduce a
new mindset for every professional marketer, entrepreneur, and business
leaders worldwide.
Web Marketing That Works - Adam Franklin 2014-03-17
Practical tips on using the web to boost your business, no matter what
business you're in Everyone in business knows they need to embrace the
web, but not everyone knows how to do it or where to start. No matter
what industry you're in, the web offers efficiencies and solutions for
sales, marketing and customer service, and many other business
functions. For businesspeople, small business owners, and marketers,
Web Marketing That Works offers proven tactics, road-tested by the
authors, and easy-to-use templates for boosting your Google search
rankings, using social media to build relationships, developing an
effective online marketing strategy, mastering the art of inbound
marketing, and much more. Features insider advice and proven tactics
for small business owners and marketers who want to tap into the power
of the web Covers web strategy, execution, content marketing, and social
media Includes 33 free, downloadable templates Written by the founders
of Bluewire Media, one of Australia's top web marketing firms Every
business, large or small, can benefit from the web. If you're not already
using the web to boost your business, you're falling behind the
competition. Web Marketing That Works shows you how to get
ahead—starting right now.
Introduction to Business - Lawrence J. Gitman 2018
Introduction to Business covers the scope and sequence of most
introductory business courses. The book provides detailed explanations
in the context of core themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing change. Introduction to
Business includes hundreds of current business examples from a range of
industries and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the theory and
application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.
Global Content Marketing: How to Create Great Content, Reach More
Customers, and Build a Worldwide Marketing Strategy that Works - Pam
Didner 2014-12-19
Engage Customers Around the World with Cross-Regional Content
Marketing Technology has virtually erased national borders, forever
transforming the way we reach and engage customers, as well as the
way we search for and consume content. Global Content Marketing takes
you step-by-step through the process of creating and refining your
strategies to meet this new reality. LEARN HOW TO: Create content that
engages people--regardless of their country and culture Identify key
actions and strategies to apply to your projects Connect "dots" that
others don't see and connect them in ways you never thought of before
"Content marketing across geographies is a diff erent animal. In this
smart, practical, and authoritative book, Pam Didner has tamed this
animal for all of us." -- DOUG KESSLER, Creative Director, Velocity "A
valuable guide to developing and distributing your global content
effectively." -- NANCY BHAGAT, former VP, Global Marketing Strategy,
Intel, and current Divisional CMO, TE Connectivity "This book is the
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blueprint for engineering a modern scalable content marketing
operation." -- PAWAN DESHPANDE, CEO, Curata “Finally the book that
explores all critical aspects of global content marketing! Whether you are
a small business or a Fortune 500 company, it is essential to understand
the 4P’s developed by Pam Didner. Read it and take your content
strategy to the whole new level." -- EKATERINA WALTER, author of
Think Like Zuck and coauthor of The Power of Visual Storytelling
Eating the Big Fish - Adam Morgan 2009-04-03
EATING THE BIG FISH : How Challenger Brands Can Compete Against
Brand Leaders, Second Edition, Revised and Expanded The second
edition of the international bestseller, now revised and updated for 2009,
just in time for the business challenges ahead. It contains over 25 new
interviews and case histories, two completely new chapters, introduces a
new typology of 12 different kinds of Challengers, has extensive updates
of the main chapters, a range of new exercises, supplies weblinks to view
interviews online and offers supplementary downloadable information.
Entrepreneurial Marketing - Beth Goldstein 2019-12-17
Entrepreneurial Marketing: A Blueprint for Customer Engagement offers
a cutting-edge perspective on how to create a customer-centric, multichannel marketing program. Emphasizing the role of entrepreneurial
marketing in the value-creation process, Entrepreneurial Marketing
helps students learn how to view the customer engagement experience
through the eyes of their target market to effectively build a sustainable
brand. Packed with practical tools, examples, and worksheets, the text
allows students to immediately apply what they learn to their new
venture idea.
Get Different - Mike Michalowicz 2021-09-21
From Mike Michalowicz, bestselling author of Profit First, Clockwork,
and Fix This Next, a practical and proven guide to standing out in a
crowded market. Many business owners are frustrated because they feel
invisible in a crowded marketplace. They know they are better than their
competitors, but when they focus on that fact, they get little in return.
That's because, to customers, better is not actually better. Different is
better. And those who market differently, win. In his new marketing
book, Mike Michalowicz offers a proven, no-bullsh*t method to position
your business, service, or brand to get noticed, attract the best
prospects, and convert those opportunities into sales. Told with the same
humor and straight-talk that's gained Michalowicz an army of ardent
followers, with actionable insights drawn from stories of real life
entrepreneurs, this book lays out a simple, doable system based on three
critical questions every entrepreneur and business owner must ask about
their marketing: 1. Does it differentiate? 2. Does it attract? 3. Does it
direct? Get Different is a game-changer for everyone who struggles to
grow because their brand, message, product or service doesn't stand out
and connect with customers--the long-anticipated answer to the defining
business challenge of our time.
Small Business Marketing Kit For Dummies - Barbara Findlay
Schenck 2012-09-04
Harness the power of marketing and watch your business grow Having
your own business isn't the same as having customers, and one is useless
without the other. Whether your business is a resale store or a high-tech
consulting firm, a law office or a home cleaning service, in today's
competitive environment, strategic marketing is essential. If you want
your small business to grow, you need a marketing strategy that works.
But how do you get people to notice your business without spending a
fortune? Packed with savvy tips for low-cost, high-impact campaigns, this
friendly guide is your road map to launching a great marketing campaign
and taking advantage of the newest technologies and avenues for
outreach. Using social media as a marketing tool Communicating with
customers Financing a marketing campaign The companion CD includes
tools and templates to give you a jump-start on putting your new skills to
work If you're looking to give your small business' marketing plan an
edge over the competition, Small Business Marketing Kit For Dummies
has you covered. CD-ROM/DVD and other supplementary materials are
not included as part of the e-book file, but are available for download
after purchase.
Entrepreneurship Marketing - Sonny Nwankwo 2010-12-02
Small and medium-sized enterprises (SMEs) dominate the market in
terms of sheer number of organizations. Their role in the business world
is difficult to overstate. Despite this, there is a high failure rate among
smaller organizations, which can be explained to a significant degree by
a lack of marketing understanding in this sector. Introducing the
importance of marketing to entrepreneurial firms this book guides the
student through the fundamentals of marketing within the SME context,
providing a more value-added learning experience than your standard
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marketing run-through. The authors deal directly with "people issues"
(i.e. everyday entrepreneurial marketing interactions) to prepare
students for the "dragon’s den" of entrepreneurialism. This new and
lively textbook provides a fresh and unfettered approach for marketing
students who require a more real-world understanding of the impact of
their discipline on entrepreneurial firms. The growing student body
involved with studying entrepreneurship will also benefit from the
customer insight offered by this approach.
Small Business Marketing For Dummies - Barbara Findlay Schenck
2011-03-04
Having your own business isn’t the same as having customers, and one is
useless without the other. Whether your business is a resale store or a
high-tech consulting firm, a law office or a home cleaning service, in
today’s competitive environment, strategic marketing is essential. Small
Business Marketing For Dummies, Second Edition is updated from the
original version that won rave reviews and inspired thousands of small
businesses on their way to becoming big businesses. Updates include
more information on online marketing, a whole new section on getting
and keeping customers, new cost-effective, fast-acting ideas for instant
impact, and more. The book covers: Marketing basics that prepare you to
rev up your business and jumpstart your marketing program Information
to help you define your business position and brand Advice on bringing in
professionals A quick-reference guide to mass media and a glossary of
advertising jargon How-tos for creating print and broadcast ads that
work Ideas for getting the word out without advertising, including
information on direct mail, brochures, publicity, promotions, and more
Ten steps to follow to build your own easy-to-assemble marketing plan
With pages of ideas for low-cost, high-impact marketing from author
Barbara Findlay Schenck, a marketing consultant with more than 20
years experience with clients ranging from small businesses to Fortune
500 companies, Small Business Marketing For Dummies, Second Edition
helps you reach and keep new customers. Whether you’re running a
home office, a small firm, a family business, a nonprofit organization, or
a retail operation, you’ll discover how to: Custom design your own
marketing program Create effective marketing messages Produce
marketing communications that work No matter what field you’re in,
Small Business Marketing For Dummies, 2nd Edition will help you make
your dreams come true. If you buy it, read it, and implement some of the
marketing strategies discussed, customers will come.
Entrepreneurial Marketing - Bjö Bjerke 2004-01-01
Just as society has realized the value of entrepreneurs, so entrepreneurs
are gradually realizing the value of strategic marketing. In this text the
authors explain the substantial role of marketing in the success of small
firms which have emerged in the business environment since the late
1980s.
Entrepreneurial Marketing - Leonard M. Lodish 2002-03-14
The first and only guide to a subject of vital interest to every
entrepreneur Written by an author team that brings together the
expertise of two leading Wharton academics and an entrepreneurial
superstar, Entrepreneurial Marketing arms entrepreneurs with cuttingedge marketing approaches-including the latest Web-based segmentation
and positioning techniques-that will provide their new ventures with
solid foundations on which to build, grow, and thrive. The first book
devoted exclusively to marketing strategies for new entrepreneurial
ventures Covers cutting-edge strategies for finding, exploiting, and even
creating powerful niche marketing opportunities for new ventures on the
Internet
The 1-Page Marketing Plan - Allan Dib 2021-01-25
WARNING: Do Not Read This Book If You Hate Money To build a
successful business, you need to stop doing random acts of marketing
and start following a reliable plan for rapid business growth.
Traditionally, creating a marketing plan has been a difficult and timeconsuming process, which is why it often doesn't get done. In The 1-Page
Marketing Plan, serial entrepreneur and rebellious marketer Allan Dib
reveals a marketing implementation breakthrough that makes creating a
marketing plan simple and fast. It's literally a single page, divided up
into nine squares. With it, you'll be able to map out your own
sophisticated marketing plan and go from zero to marketing hero.
Whether you're just starting out or are an experienced entrepreneur, The
1-Page Marketing Plan is the easiest and fastest way to create a
marketing plan that will propel your business growth. In this
groundbreaking new book you'll discover: - How to get new customers,
clients or patients and how to make more profit from existing ones. - Why
"big business" style marketing could kill your business and strategies
that actually work for small and medium-sized businesses. - How to close
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sales without being pushy, needy, or obnoxious while turning the tables
and having prospects begging you to take their money. - A simple stepby-step process for creating your own personalized marketing plan that
is literally one page. Simply follow along and fill in each of the nine
squares that make up your own 1-Page Marketing Plan. - How to
annihilate competitors and make yourself the only logical choice. - How
to get amazing results on a small budget using the secrets of direct
response marketing. - How to charge high prices for your products and
services and have customers actually thank you for it.
Entrepreneurial Marketing - Edwin J Nijssen 2017-04-27
How do you sell an innovative product to a market that does not yet
exist? Entrepreneurial businesses often create products and services
based on radically new technology that have the power to change the
marketplace. Existing market research data will be largely irrelevant in
these cases, making sales and marketing of innovative new products
especially challenging to entrepreneurs. Entrepreneurial Marketing
focuses on this challenge. Classic core marketing concepts, such as
segmentation, positioning and the marketing mix undergo an ‘extreme
makeover’ in the context of innovative products hitting the market.
Edwin J. Nijssen stresses principles of affordable loss, experimentation
and adjustment for emerging opportunities, as well as cooperation with
first customers. Containing many marketing examples of successful and
cutting edge innovations (including links to websites and videos on the
Internet), useful lists of key issues and instructions on how to make a
one-page marketing plan, Entrepreneurial Marketing: An Effectual
Approach provides a vital guide to successfully developing customer
demand and a market for innovative new products. This second edition
has been thoroughly expanded with: a one-page marketing plan which
now focuses on the three entrepreneurial challenges that can be easily
adapted; coverage of the customer development process; and updated
references and new examples. This book provides students and
entrepreneurs with the fundamental tools to succeed in marketing.
Entrepreneurial Marketing - Edwin J. Nijssen 2021-09-15
How do you sell an innovative product to a market that does not yet
exist? Entrepreneurial businesses often create products and services
based on radically new technology that have the power to change the
marketplace. Existing market research data will be largely irrelevant in
these cases, making sales and marketing of innovative new products
especially challenging to entrepreneurs. Entrepreneurial Marketing
focuses on this challenge. Classic core marketing concepts, such as
segmentation, positioning, and the marketing mix undergo an ‘extreme
makeover’ in the context of innovative products hitting the market.
Edwin J. Nijssen stresses principles of affordable loss, experimentation,
and adjustment for emerging opportunities, as well as cooperation with
first customers. Containing many marketing examples of successful and
cutting-edge innovations (including links to websites and videos), useful
lists of key issues, and instructions on how to make a one-page marketing
plan, Entrepreneurial Marketing provides a vital guide to successfully
developing customer demand and a market for innovative new products.
This third edition has been thoroughly expanded, including: Expanded
content on leveraging digital technologies and their new business models
More practical tools, such as coverage of the Lean Canvas model
Updated references, cases, and new examples throughout; and, Updated
online resources This book equips advanced undergraduate and
postgraduate students of marketing strategy, entrepreneurial marketing,
and entrepreneurship with the fundamental tools to succeed in
marketing.
Marketing for Entrepreneurs - Frederick G. Crane 2012-09-12
Poor marketing is often cited as a reason behind the failure of
entrepreneurial ventures, even when the idea in the first place may have
been sound. This title moves beyond the classic theory and demonstrates
the application of marketing in an entrepreneurial context.
Entrepreneurship - William D. Bygrave 2014-02-17
Entrepreneurs who need to find the solutions to key challenges will turn
to Bygrave. Entrepreneurship, 3rd Edition explores the trials and
tribulations of entrepreneurship so that they’ll have the necessary tools
to start their own businesses. It offers coverage on social enterprises and
ethics due to the rise in green trends and corporate scandals. A chapter
on entrepreneurial selling that examines how to sell to multiple
stakeholders is included in this text, as well as case studies that provide
relevant views. Up-to-date examples and references provide
entrepreneurs with the most useful information.
Business-to-Business Marketing - Richard Afriyie Owusu 2021-05-26
Business-to-Business Marketing: An African Perspective: How to
Understand and Succeed in Business Marketing in an Emerging Africa is
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a comprehensive application of the most current research results,
concepts and frameworks to the African business-to-business (B-to-B)
context. The chapters are designed to provide the reader with a thorough
analysis of b-to-b. Important aspects like competitive strategy in B-to-B,
marketing mix strategies, relationship management and collaboration,
business services, big data analysis, and emerging issues in B-to-B are
discussed with African examples and cases. As a result, the book is easy
to read and pedagogical. It is suitable for courses at universities and
other tertiary levels, undergraduate and graduate courses, MBA and
professional B-to-B marketing programmes. Working managers will find
it a useful reference for practical insights and as a useful resource to
develop and implement successful strategies. The Authors Collectively
the four authors have over 60 years of teaching and research in B-to-B
marketing and management in and outside Africa. They have the
managerial and consulting experience that has enabled them to combine
theory with practice. Their experience and knowledge provide the
needed background to uniquely integrate teaching and research with the
realities of the African B-to-B market. Their command of and insight into
the subject are unparalleled.
Worth Every Penny: Build a Business That Thrills Your Customers and
Still Charge What You're Worth - Sarah Petty 2012
A revelation for small business owners: creating a profitable business is
possible without getting into a slash-and-burn price war with your
competitors. Petty and Verbeck inspire you to live your passion and pass
your enthusiasm on to your customers, without succumbing to the
pressure to discount.
Marketing That Works - Leonard M. Lodish 2007-03-21
Marketing That Works introduces breakthrough marketing tools, tactics,
and strategies for differentiating yourself around key competencies,
insulating against competitive pressures, and driving higher, more
sustainable profits. From pricing to PR, advertising to viral marketing,
this book’s techniques are relentlessly entrepreneurial: designed to
deliver results fast, with limited financial resources and staff support.
They draw on the authors’ decades of research and consulting, their
cutting-edge work in Wharton’s legendary Entrepreneurial Marketing
classes, and their exclusive new survey of the Inc. 500’s fastest-growing
companies. Whether you’re launching a startup or working inside a huge
global enterprise, this will help you optimize every marketing investment
you make. You’ll learn how to target the right customer, deliver the right
added value, and make sure your customers will pay a premium for
it–now, and for years to come. Build the foundation for extraordinary
profit Discover faster, smarter techniques for positioning, targeting, and
segmentation Drive entrepreneurial attitude throughout all your
marketing functions Master entrepreneurial pricing, advertising, sales
management, promotion–and even hiring Maximize the value of all your
stakeholder relationships Profit by marketing to investors,
intermediaries, employees, partners, and users Generate, screen, and
develop better product ideas Engage combat on the right battlefields
Launch new products to maximize their lifetime profitability Stage the
winning rollout: from fixing bugs to gaining reference accounts Every
dime you spend on marketing needs to work harder, smarter, faster.
Every dime must differentiate your company based on your most
valuable competencies. Every dime must protect you against competitors
and commoditization. Every dime must drive higher profits this quarter,
and help sustain profitability far into the future. Are your marketing
investments doing all that? If not, get Marketing That Works –and read it
today. Includes online access to state-of-the-art marketing allocation
software!
Entrepreneurial Marketing - Ian Chaston 2017-09-05
Written by a pioneer of the discipline, this core textbook provides
students with a range of tools and techniques to identify and explore
entrepreneurial opportunities. Marrying innovative marketing strategies
with an understanding of what makes an enterprise successful, this
second edition of Entrepreneurial Marketing applies marketing and
entrepreneurial theory to organisations of all sizes. Traditionally
entrepreneurial marketing has been perceived as the domain of small
firms, but this textbook also considers major international companies,
analysing their sustained growth and financial success in an increasingly
difficult consumer environment. Written by a highly experienced
instructor and researcher in the field, this will be an essential resource
for students taking modules in entrepreneurial marketing at
undergraduate, postgraduate and MBA levels. It will also be valuable for
students taking courses on marketing, entrepreneurship and
management strategy. New to this Edition: - Revised and updated
throughout to take into account new developments in the field - Includes
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up-to-date and innovative coverage of the public sector, digital marketing
and social media
Marketing for Entrepreneurs and SMEs - Maja Konečnik Ruzzier
2013-11-29
In recent years, entrepreneurs and SMEs have been forced to adapt to a
rapidly changing, increasingly globalized world, an evolution that has
had a profound impact on marketing strategies. This timely volume
identifies the many new opportunities available to entrepreneurs and
SMEs in the global marketplace, and offers tactical and strategic
marketing approaches to help them succeed in the modern business
world.
This Is Marketing - Seth Godin 2018-11-13
#1 Wall Street Journal Bestseller Instant New York Times Bestseller A
game-changing approach to marketing, sales, and advertising. Seth
Godin has taught and inspired millions of entrepreneurs, marketers,
leaders, and fans from all walks of life, via his blog, online courses,
lectures, and bestselling books. He is the inventor of countless ideas that
have made their way into mainstream business language, from
Permission Marketing to Purple Cow to Tribes to The Dip. Now, for the
first time, Godin offers the core of his marketing wisdom in one compact,
accessible, timeless package. This is Marketing shows you how to do
work you're proud of, whether you're a tech startup founder, a small
business owner, or part of a large corporation. Great marketers don't use
consumers to solve their company's problem; they use marketing to solve
other people's problems. Their tactics rely on empathy, connection, and
emotional labor instead of attention-stealing ads and spammy email
funnels. No matter what your product or service, this book will help you
reframe how it's presented to the world, in order to meaningfully connect
with people who want it. Seth employs his signature blend of insight,
observation, and memorable examples to teach you: * How to build trust
and permission with your target market. * The art of positioning-deciding not only who it's for, but who it's not for. * Why the best way to
achieve your goals is to help others become who they want to be. * Why
the old approaches to advertising and branding no longer work. * The
surprising role of tension in any decision to buy (or not). * How
marketing is at its core about the stories we tell ourselves about our
social status. You can do work that matters for people who care. This
book shows you the way.
Entrepreneurial Marketing - Zubin Sethna 2013-07-05
This title presents important theoretical developments with regard to
research at the entrepreneurship and marketing interface. The editors
have invited acknowledged authors working in this exciting discipline,
from around the world, to divulge and present in a comprehensive
format, a book which addresses critical issues for businesses, both small
and large, from a global perspective.
Entrepreneurial Marketing and International New Ventures - Izabela
Kowalik 2020-04-02
The book investigates the entrepreneurial marketing (EM) concept
within the broader discipline of international entrepreneurship. The
analysis of this concept, and designing a model of EM antecedents,
elements, and outcomes that was tested on the basis of empirical studies
covering companies from three European countries, explores and
develops the field of international marketing and entrepreneurship. The
book examines the role of entrepreneurial marketing in the
internationalization processes of new ventures and adopts both
qualitative and quantitative methods for analyzing the antecedents and
characteristics of entrepreneurial marketing, as well as their
relationships with internationalization activities and firms’ performances.
It goes on to show how the application of entrepreneurial marketing may
lead to an accelerated internationalization of companies originating from
a transition market, as well as the Western-European markets. It
addresses these topics with regards to entrepreneurial marketing and
management and will be of interest to researchers, academics,
managers, entrepreneurs, and students in the fields of international
business, international marketing, and entrepreneurship.
Entrepreneurial Marketing for SMEs - Luca Cacciolatti 2015-10-26
Entrepreneurial Marketing for SMEs contextualizes the practice of
marketing amongst SMEs, and critically discusses major issues of
Entrepreneurial Marketing with a relevant and up-to-date academic body
of knowledge.
Marketing for Entrepreneurs - Frederick G. Crane 2009-09-16
One of the primary reasons most often cited for the failure of a new
venture is the entrepreneur's inability to identity and exploit the `right
idea'. This is directly connected to the concepts and principles of
marketing, specifically: knowing what to produce and knowing what not
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to produce. Additionally, even if the entrepreneur has the right idea,
many experts cite weak marketing efforts (marketing execution) as
another reason for venture failure. Marketing for Entrepreneurs moves
beyond the classic 4Ps and demonstrates the application of marketing in
an entrepreneurial context. Traditional marketing texts are incapable of
addressing marketing concepts directly applicable to the entrepreneur's
unique situation. Furthermore, general entrepreneurship books are also
not applicable because they tend to focus on management teams or the
development of business plans while failing to address critical marketing
dimensions.
Ultimate Guide to Local Business Marketing - Perry Marshall 2016-01-18
MASTER LOCAL SEO AND REACH THE RIGHT CUSTOMERS EVERY
TIME With Google, Yahoo!, and Bing returning local businesses as
results on more than a billion daily searches, Google Adwords expert
Perry Marshall and lead generation expert Talor Zamir introduce you to
the basic framework behind a successful local SEO campaign. From
defining local search--often confused with paid search and search engine
marketing--to local listing and reviews to social outreach and effective
content development, this guide delivers the tools to build an entire local
marketing campaign. You'll learn how to: Capture high-quality leads from
Google AdWords and Bing in 48 hours Master the components of a highconverting campaign and get the most bang for your buck Harness
mobile search advertising and Facebook ads for maximum results
Marketing That Works - Leonard M. Lodish 2015-06-22
Discover New Entrepreneurial Marketing Strategies for Supercharging
Profits and Sustaining Competitive Advantage! This practical guide
shows how to use modern entrepreneurial marketing techniques to
differentiate your company in the eyes of customers to achieve
sustainable profitability. The authors focus on innovative strategies and
tactics, pioneered by some of today’s most successful and disruptive
companies, including Google, Quidsi (diapers.com), Apple, Victoria’s
Secret, Anki, Pebble, Metricstream, and Warby Parker. These highimpact methods will help entrepreneurs achieve immediate, bottom-line
results through more effective marketing. Based on The Wharton School
of the University of Pennsylvania’s pioneering Entrepreneurial Marketing
course, this edition is fully updated to reflect what works in the
marketplace today. Guided by the authors’ collaboration with dozens of
high-growth companies, it offers new insights into which marketing
programs and distribution channels are likely to succeed, and how to
leverage them in your unique business environment—even with limited
resources. The authors begin by helping you refine your competitive
positioning by clarifying “What am I selling to whom?” and “Why do they
care?” Next, they guide you through the fundamentals of demand
generation via public relations, social media, viral marketing,
advertising, distribution, and marketing-enabled sales. Finally, they
provide you with valuable tips on how to secure the right human capital
resources to build the team you need to succeed. Each of these core
concepts is illustrated with real-world anecdotes that provide fresh
insights into traditional marketing concepts. Pragmatic from start to
finish, Marketing That Works, Second Edition, is for marketers who care
about both long-term strategies and short-term results. • Leverage
cutting-edge, entrepreneurial techniques to get your positioning and
pricing right • Generate, screen, and develop great new marketing ideas
to reach your target audience • Lead your customers to your
offering—and motivate them to buy • Cultivate the right people and
resources for outstanding execution This guide offers high-value, lowcost marketing solutions that leverage today’s newest trends, tactics,
channels, and technologies. It highlights companies that are redefining
marketing and illuminates powerful new ways to secure resources, test
and execute plans, and build brands. The authors present practices for
getting close to customers, reinforcing positioning, and developing
marketing programs. Wherever you compete, this guide will help you
grow your sales and profits, and drive more value from every dollar you
spend on marketing. For more information about Marketing That Works,
visit www.marketingthatworksbook.com.
Handbook of Entrepreneurship and Marketing - Ian Fillis
2020-07-31
This timely and incisive Handbook provides critical contemporary
insights into the theory and practice of entrepreneurship and marketing
in the twenty-first century. Bringing together rich and varied
contributions from prominent international researchers, it offers a
reflective synthesis of scholarship at the interface between marketing
and entrepreneurship.
Digital Marketing That Actually Works the Ultimate Guide - Melissa
Byers 2019-02
4/5

Downloaded from

test.unicaribe.edu.doon by guest

Digital Marketing That Actually Works is your roadmap to understanding
and implementing digital marketing that gets results. This book takes
you from digital marketing strategy to channels to tactics to tools to
measurement to prioritization - giving you a strong foundation in how to
use digital marketing to grow your business, brand or organization. This
book is for business professionals and marketers who want a strong
grasp of the core concepts in digital marketing - what they are, how they
work and how to implement them for growth. Covering strategy, best
practices and implementation, this is The Ultimate Guide with no hype just solid strategies, tactics and tools that actually work. Who can benefit
from this book? - MARKETERS AND AGENCIES - Wanting to implement
digital marketing best practices and round out their digital knowledge. CEOS AND EXECUTIVES - Needing a solid understanding of how to
strategically use digital to fuel their growth. - ENTREPRENEURS AND
STARTUPS - Wanting to harness the power of digital marketing to grow
their business. - BRAND MANAGERS - Needing to understand how to
best use digital marketing strategically and drive better results. AGENCIES - Wanting to provide lasting value for their clients with a
comprehensive approach to digital. - BUSINESS PROFESSIONALS Wanting to have a solid understanding of the fastest growing area of
marketing and business growth. - DIGITAL TRANSFORMATION TEAMS Looking to be sure that core areas of digital are used strategically to fuel
business growth. This book covers the core aspects of digital marketing: How to build a plan - Creating a digital marketing strategy - Assessing
the digital landscape - Defining your target audience for digital - Digital
content strategy and optimization - Social Media Marketing - Digital
Advertising - SEO (Search Engine Optimization) - Websites Conversational marketing (reviews, influencers, advocates and more) Email marketing - CRM - Mobile marketing (including Messenger and
Chatbots) - Digital marketing measurement - Digital marketing analytics
and optimization - Digital ROI (return on investment) - Prioritizing digital
marketing - Building your digital marketing plan. If you want to take your
digital marketing knowledge and results to the next level read this book!
Based on over 10 years of working with businesses on digital marketing,
Digital Marketing that Actually Works is a comprehensive guide to
everything a savvy business professional or marketer should understand
about digital marketing. There is no hype. No gimmicks. Just clear,
practical, actionable content based on what actually works to grow
businesses. As a BONUS this book includes a FREE DOWNLOAD action
planner and additional resources to help you implement what you learn.
The Ultimate Small Business Marketing Book - Dee Blick 2011-06-29
This book is written for you if you want to get to grips with your
marketing but you need a helping hand. It's packed with powerful tips,
proven tools and many real-life examples and case studies. If you're
looking for commonsense marketing advice that you can implement
immediately, you'll find it on every page. You'll learn how to: plan and
review your marketing activities, write brilliant copy that generates
sales, write sales letters that sells, effectively troubleshoot when your
marketing is not delivering, make your website a magnet for visitors and
loads more! Dee Blick is a respected business author and a multi-award
winning Fellow of the Chartered Institute of Marketing. Dee has 27 years
marketing experience gained working with small businesses from all
sectors. She is internally renowned for her practical approach to small
business marketing and for getting results on the smallest of marketing
budgets. Dee has also built a reputation as a formidable marketing
troubleshooter. A speaker, columnist and small business marketing
practioner, Dee is also the author of 'Powerful Marketing on a Shoestring
Budget for Small Businesses'. Yorkshire born and bred, Dee lives with
her husband and two sons in Sussex.
Micro Enterprise Marketing: How to Start, Promote and Grow Your
Micro Business in the Digital Age - Sheila Atienza 2022-03-29
This book was created to give new entrepreneurs some insights on how
marketing can be applied in a micro business setting.It explores integral
concepts in entrepreneurship, entrepreneurial marketing, digital
marketing and low-budget marketing.
Entrepreneurial Marketing - Robert D. Hisrich 2018-10-26
One key for success for an entrepreneur is to obtain sales (revenue) and
profits as quickly as possible upon launching the venture.
Entrepreneurial Marketing focuses on this and the essential elements of
success in order to achieve these needed sales and revenues and then
grow the company. The authors build a comprehensive, state-of-the-art
picture of entrepreneurial marketing issues, providing major theoretical
and empirical evidence that offers a clear, concise view of the
field.Through an international approach that combines both theoretical
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and empirical knowledge on entrepreneurship and marketing, this book
informs and enhances an entrepreneurs' creativity, their ability to bring
innovations to the market and their willingness to face risk and change
the world. Key components addressed include: identifying and selecting
the market, determining the consumer needs cost-effectively, executing
the basic elements of the marketing mix (product, price, distribution, and
promotion) and competing successfully in the domestic and global
markets by implementing a sound marketing plan. Numerous illustrative
examples bring the content to life. The mix of theoretical content,
examples, empirical analyses and case studies, make this book an
excellent resource for students, professors, researchers, practitioners,
and policymakers all over the world.
Marketing Lessons from the Grateful Dead - David Meerman Scott
2010-08-02
The Grateful Dead-rock legends, marketing pioneers The Grateful Dead
broke almost every rule in the music industry book. They encouraged
their fans to record shows and trade tapes; they built a mailing list and
sold concert tickets directly to fans; and they built their business model
on live concerts, not album sales. By cultivating a dedicated, active
community, collaborating with their audience to co-create the Deadhead
lifestyle, and giving away "freemium" content, the Dead pioneered many
social media and inbound marketing concepts successfully used by
businesses across all industries today. Written by marketing gurus and
lifelong Deadheads David Meerman Scott and Brian Halligan, Marketing
Lessons from the Grateful Dead gives you key innovations from the
Dead's approach you can apply to your business. Find out how to make
your fans equal partners in your journey, "lose control" to win, create
passionate loyalty, and experience the kind of marketing gains that will
not fade away!
The Marketing Book - Jason McDonald 2018-08-14
MARKETING MADE EASY - Step by Step to a Marketing Plan for Your
Business! 2019 Updated Edition A practical marketing book by Jason
McDonald of Stanford Continuing Studies Do you own a business? Or,
perhaps, do you work at a business as the marketing manager? Do you
want to learn the basics of how to market your business in an easy-to-use
format? Well, if so, then THE MARKETING BOOK is the book for you.
This is a PRACTICAL step-by-step guide to basic marketing concepts. It's
goal: to help you create a practical marketing plan for your business
using the think / do / measure method of marketing. Each Chapter
teaches a marketing task by, first, explaining how to think about the
concept, second, giving you specific to-dos to actually go do it, and third,
providing tips on how to measure what's working (and what's not) to do
it better over time. Marketing is harder than it looks, and so this is one of
the best books on marketing, breaking marketing down into - THE FIVE
KEY ACTIVITIES OF MARKETING EXPLAINED STEP BYSTEP: Define
what you sell, that they want. Build your brand. Make yourself easy-tofind. Create compelling content. Think and deploy; that is, promote your
brand across digital and non-digital channels. One of the Best Marketing
Books of 2018 for Beginners and Experts Alike Jason McDonald - written
by a successful practitioner of digital marketing. Just Google 'SEO Expert
Bay Area' or 'SEO Expert Witness'. He's there at the top! Stanford
University - used by Dr. McDonald in his courses, both online and on
campus, at Stanford University's Continuing Studies An Easy to Follow
Method - written in PLAIN ENGLISH for MERE MORTALS. Learn how to
do MARKETING step by step. Got Questions? - just Google 'Jason
McDonald' and send a quick email or call. Mention 'the Marketing Book.'
Entrepreneurial Marketing - Zubin Sethna 2013-07-05
Entrepreneurial Marketing
Organizational Mindset of Entrepreneurship - Veland Ramadani
2020-02-22
This book focuses on how to promote innovation and an entrepreneurial
mindset within organizations in the context of structural changes. It
highlights the importance of internal marketing of innovation and ideas
among employees, of creating collaborative spaces, and of company
leaders promoting collaboration. The key aspect in all contributions
gathered here is to understand the co-creation paths of structural change
and innovation, and how they contribute to competitive advantage. The
respective chapters address topics such as intrapreneurship,
organizational mindset, creating an entrepreneurial orientation, strategic
leadership, and internal & external organizational networking. All
contributions are based on the latest empirical and theoretical research,
and provide key findings and concrete recommendations for
organizations.

5/5

Downloaded from

test.unicaribe.edu.doon by guest

