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Advertising and Public Relations Research Donald W. Jugenheimer 2015-04-16
Designed to serve as a comprehensive, primary
text for research methods courses in advertising
and/or public relations programs, this book
concentrates on the uses and applications of
research in advertising and public relations
situations. The authors' goal is to provide the
information needed by future practitioners to
commission and apply research to their work
problems in advertising and public relations.
Just a Job? - George Cheney 2010
The concept of 'professionalism' has gained
everyday resonance in the 21st century,
especially given recent corporate scandals.
However, George Cheney argues, as much as it
may be discussed professionalism has lost much
of its broader social and community-related
implications.
Health Communication in Practice - Eileen
Berlin Ray 2005-01
Health Communication in Practice: A Case Study
Approach offers a comprehensive examination of
the complex nature of health-related
communication. Modeled on Eileen Berlin Ray's
1993 volume, Case Studies in Health
Communication, this text contains detailed case
studies that demonstrate in-depth applications of
communication theory in real-life situations.
With chapters written by medical practitioners
as well as communication scholars, the cases
cases-in-public-relations-management-the-rise-of-social-media-and-activism

included herein cover a variety of topics,
populations, contexts and issues in health
communication, including: *provider-recipient
communication and its importance to
subsequent diagnosis and treatment; *decisionmaking; *social identity, particularly how people
redefine and renegotiate their social identity;
*communication dynamics within families and
with health care providers through unexpected
health situations; *delivery of health care; and
*health campaigns designed to disseminate
health-related information and change
behaviors. Reflecting the changes in health
communication scholarship and education over
the past decade, chapters also explore current
topics such as delivering bad news, genetic
testing, intercultural communication, grieving
families, and international health campaigns. A
list of relevant concepts and definitions is
included at the end of each case to help students
make connections between the scenario and the
communication theories it reflects. With its
breadth of coverage and applied, practical
approach, this timely and insightful text will
serve as required reading in courses addressing
the application of communication theory in a
health-related context.
Ethical Practice of Social Media in Public
Relations - Marcia W. DiStaso 2014-06-27
Given the high rate of social media use by the
public, organizations are compelled to engage
1/10

Downloaded from test.unicaribe.edu.do
on by guest

with key audiences through these outlets. Social
media engagement requires organizations to
actively participate with public groups, and this
highly-interactive exchange raises a new set of
ethical concerns for communicators. In this
rapidly changing communications environment,
the long-term implications of social media are
uncertain, and this book provides the much
needed research to understand its impact on
audiences and organizations. Through an
examination of a broad range of ethics concepts
including transparency and online identities,
policies, corporate responsibility, and
measurement, this book explores a variety of
topics important to public relations such as
diversity, non-profit communication, health
communication, financial communication, public
affairs, entertainment communication,
environmental communication, crisis
communication, and non-profit communication.
The chapter authors, expert scholars within their
fields of public relations, offer insights drawn
from original research and case study examples
of ethical dilemmas raised by social media
communication.
Selling Today: Partnering to Create Value,
Global Edition - Gerald L Manning 2015-01-23
For courses in Sales and Personal Selling.
Selling Today: Partnering to Create Value helps
students understand the value of developing
their personal selling skills by exposing them to
a careful integration of personal selling
academic theory and real-world applications.
And with the largest number of learn by doing
materials available in any personal selling text,
Manning/Ahearne/Reece offers instructors a
variety of teaching tools to strengthen the
learning process. As the developed nations of the
world transition from a production focus to a
sales-and-service focus, this edition prepares
students to succeed as members of a new
generation of businesspeople. The full text
downloaded to your computer With eBooks you
can: search for key concepts, words and phrases
make highlights and notes as you study share
your notes with friends eBooks are downloaded
to your computer and accessible either offline
through the Bookshelf (available as a free
download), available online and also via the iPad
and Android apps. Upon purchase, you'll gain
instant access to this eBook. Time limit The
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eBooks products do not have an expiry date. You
will continue to access your digital ebook
products whilst you have your Bookshelf
installed.
Strategic Public Relations - Norman Hart
1995-02-13
Strategic Public Relations has been produced as
a core book for what will become a series of
second generation books treating public
relations as a new, and separate discipline which
has strategic implications for the whole
business. Written primarily for senior executives
and PR practitioners, Strategic Public Relations
also serves students and young executives,
covering such topics as: corporate goals and
strategies; marketing communications; financial
public relations; employee and local community
relations; parliamentary and EU relations;
building an international reputation; corporate
advertising; sponsorship and media relations;
communications research and corporate
responsibility. All of the 16 contributors to this
book, in addition to being recognised authorities
in their fields, are senior practitioners. They will
broaden your business horizons by showing you
that corporate relations, if done properly, will
lead to improved efficiency, improved
competitive performance and, ultimately, to
greater profit.
Public Relations Case Studies from Around
the World (2nd Edition) - Jean Valin 2017
The case studies in this book, many of which
have won national or international awards,
represent an impressive scope of public relations
practice - from public diplomacy to corporate
social responsibility to community relations to
tourism to fundraising. They include best
practices of multinational corporations, nongovernmental organizations and governmental
agencies around the world.
Media and Society - Arthur Asa Berger 2007
Media and Society is a lively, illustrated
introduction to the role that mass media--and the
messages and texts they carry--play in our lives
and our society. Arthur Asa Berger explores the
time we spend with media, media aesthetics,
ethics, audiences, media effects, technologies,
violence and sexuality in media, and ownership.
Media and Society helps us understand the
relationship between consumers and media--the
books, television, radio, magazines, web sites,
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video games, newspapers, movies, and other
mass media we encounter every day. --Publisher.
Cases in Public Relations Strategy - Burton St.
John III 2018-08-02
Cases in Public Relations Strategy draws on
original, real-world case studies to provide
students with a strategic approach to meeting
the needs of a client before, during, and beyond
a campaign. Using the RACE (Research, Action
Planning, Communication, and Evaluation)
model, students explore successful
contemporary campaigns and evaluate best
practices in all major areas of public relations
activity. This practical, client-oriented text
shows students how to systematically evaluate
and adapt to the needs of a particular
client—whether big or small, global or local, forprofit or nonprofit—in order to launch the most
effective campaign. Each case includes a brief
introduction focused on fundamentals and core
competencies, and all cases have been carefully
selected to present a wide range of client types.
In addition to the lessons from professionals in
the case studies, a section on PR consulting and
an appendix on advancing your PR career give
students the knowledge and skills they need for
success in the field. Give your students the
SAGE edge! SAGE edge offers a robust online
environment featuring an impressive array of
free tools and resources for review, study, and
further exploration, keeping both instructors and
students on the cutting edge of teaching and
learning. Learn more at
edge.sagepub.com/stjohn.
Public Relations Strategies and Tactics Dennis L. Wilcox 2013-03-18
This is the eBook of the printed book and may
not include any media, website access codes, or
print supplements that may come packaged with
the bound book. Updated in a 10th edition,
Public Relations: Strategies and Tactics, Tenth
Edition, clearly explains to students the basic
concepts, strategies, and tactics of today’s
public relations practice. This comprehensive
text is grounded in scholarship and includes
references to landmark studies and timehonored public relations techniques. The tenth
edition emphasizes the application of the
Internet and social media for programs and
campaigns.
Planning and Managing Public Relations
cases-in-public-relations-management-the-rise-of-social-media-and-activism

Campaigns - Anne Gregory 2010-06-03
Getting a public relations campaign or
programme off the ground can seem an
overwhelming task. But, as with any project, the
secret of success lies in good planning and
effective management. This fully updated second
edition of Planning and Managing Public
Relations Campaigns provides a blueprint for all
practitioners. It describes how to initiate and
manage the ongoing development of a
programme in a structured way to benefit both
the organization and its clients. Practical and
easy to read, the book takes the form of a stepby-step guide, covering many vital areas
including: the public relations function; starting
the planning process; research and analysis;
setting objectives; strategy and tactics;
timescales and resources; evaluation and review.
Packed with numerous case studies, the book
demonstrates a 10-point plan for ensuring
successful campaigns and programmes. By using
the techniques presented here, public relations
practitioners will be able to drive events instead
of being driven by them. Endorsed by the
Institute of Public Relations, Planning and
Managing Public Relations Campaigns is vital
reading for students, practitioners or managers
who want a definitive guide to the planning and
management process.
Public Relations in the Digital Age, 1Ce Tom Kelleher 2020-01-15
The new standard for public relations in
CanadaThe most current coverage of social and
new media strategiesPublic Relations in the
Digital Age presents a clear, engaging, and
contemporary picture of public relations
principles while seamlessly integrating technical
and cultural shifts. Examining classical
foundations and the modern landscape, this
Canadian edition approaches basic PR
knowledge in a waythat reflects today's
participatory communication environment.
Strategic Communication - Jane Johnston
2020-09-28
Communication and relationships sit at the
centre of our hyper-connected lives, and their
effective management is a strategic necessity for
all organisations today. As the communication
and public relations industries continue to grow
globally, they offer a dynamic career for those
with the right skills and knowledge. Jane
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Johnston and Leanne Glenny show how strategic
communication and public relations plug into the
social, economic and political world, creating
crucial links between organisations and people.
They explain how communication professionals
build partnerships, motivate and engage
stakeholders, manage content, media and
planning, develop reputations, and troubleshoot
crisis communication. Strategic Communication
is a complete introduction to the fundamentals
of communication and public relations for the
next decade. It presents innovative and creative
approaches to deliver 100 tools and tactics, over
30 theories and models, and three levels of
strategy that underpin successful
communication. The authors include examples
from around the world, from private sector,
public sector and not for profit organisations.
Public Relations and Participatory Culture Amber Hutchins 2016-03-10
While public relations practitioners have long
focused on the relationship between
organizations and their stakeholders, there has
never been a time when that relationship was so
dominated by public participation. The new
model of multiple messages originating from
multiple publics at varying levels of engagement
is widely acknowledged, but not widely explored
in scholarly texts. The established model of oneway communication and message control no
longer exists. Social media and an increasingly
participatory culture means that fans are taking
a more active role in the production and cocreation of messages, communication, and
meaning. These fans have significant power in
the relationship dynamic between the message,
the communicator, and the larger audience, yet
they have not been defined using current theory
and discourse. Our existing conceptions fail to
identify these active and engaged publics, let
alone understand virtual communities who are
highly motivated to communicate with
organizations and brands. This innovative and
original research collection attempts to address
this deficit by exploring these interactive,
engaged publics, and open up the complexities
of establishing and maintaining relationships in
fan-created communities.
Advertising and Public Relations Law - Carmen
Maye 2010-10-04
Addressing a critical need, Advertising and
cases-in-public-relations-management-the-rise-of-social-media-and-activism

Public Relations Law explores the issues and
ideas that affect the regulation of advertising
and public relations speech. Coverage includes
the categorization of different kinds of speech
afforded varying levels of First Amendment
protection; court-created tests for laws and
regulations of speech; and non content-based
restrictions on speech and expression. Features
of this second edition include: overviews and
synopses for each chapter extended excerpts
from major court decisions appendices providing
a chart of the judicial system, a summary of the
judicial process, an overview of alternative
dispute resolution mechanisms, and the
professional codes for media industry and
business associations online materials for
instructors. The volume is intended for upperlevel undergraduate and graduate students in
media, advertising and public relations law or
regulation courses. It also serves as an essential
reference for advertising and public relations
practitioners.
Culture and Crisis Communication - Amiso M.
George 2017-09-18
A collection of case studies from nonwestern
countries that offers an analysis of the
significant role culture plays in crisis
communication Culture and Crisis
Communication presents an examination of how
politics, culture, religion, and other social issues
affect crisis communication and management in
nonwestern countries. From intense human
tragedy to the follies of the rich, the chapters
examine how companies, organizations, news
outlets, health organizations, technical experts,
politicians, and local communities communicate
in crisis situations. Taking a wider view than a
single country’s perspective, the text contains a
cross-cultural and cross-country approach. In
addition, the case studies offer valuable lessons
that organizations that wish to operate or are
operating in those cultures can adopt in
preparing and managing crises. The book
highlights recent crisis events such as Syria’s
civil war, missing Malaysia Flight MH370,
andJapan’s Fukushima Daiichi nuclear power
plant disaster. Each of the case studies examines
how culture impacts communication and
responses to crises. Authoritative, insightful, and
instructive, this important resource: Analyzes
how nonwestern cultures respond to crises
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Covers the role of culture in crisis
communication in recent news events Includes
contributions from 18 international authors who
provide insight on nonwestern culture and crisis
communication Written for communication
professionals, academics, and students, Culture
and Crisis Communication presents an insightful
introduction to the topic of culture and crisis
communication and then delves into illustrative
case studies that explore intra-cultural and
trans-boundary crisis communication.
Excellent Public Relations and Effective
Organizations - James E. Grunig 2003-01-30
This book is the final product of the "excellence
project"--a comprehensive research effort
commissioned by the International Association of
Business Communicators (IABC) Research
Foundation. Going well beyond any of the
previously published reports on the Excellence
study, this book contains many new statistical
analyses of the survey data and more details
from the case studies. Discussing theory and
data related to several ongoing discussions in
the communication profession, this book
answers the following questions: *How can we
show the value of public relations? *What is the
value of relationships? *How do relationships
affect reputation? *What does it mean to
practice communication strategically? *How can
we measure and evaluate the effects of public
relations programs? *Should communication
programs be integrated? *How does the new
female majority in the profession affect
communication Excellence? This book, as well as
the research it reports, is the product of
symmetrical communication and collaboration.
As such, it is intended for scholars, applied
researchers, students, and informed
professionals who understand the value of
research in developing a profession, such as
public relations. Knowledge of quantitative and
qualitative research methods will make it easier
to understand the book; however, the results are
interpreted in a way that makes the analyses
understandable even to those with little or no
knowledge of statistics and research methods.
Reputation Management - John Doorley
2011-04-06
Reputation management is the most important
theme in public relations and corporate
communication today. John Doorley and Helio
cases-in-public-relations-management-the-rise-of-social-media-and-activism

Fred Garcia argue that most CEOs don't actually
pay much heed to reputation and this is to their
peril. This book is a how-to guide for
professionals and students in public relations
and corporate communication, as well as for
CEOs and other leaders. It rests on the premise
that reputation can be measured, monitored, and
managed. Organized by corporate
communication units (media relations, employee
communication, government relations, and
investor relations, for example), the book
provides a field-tested guide to corporate
reputation problems such as leaked memos,
unfair treatment by the press, and negative
rumors – and it is this rare book that focuses on
practical solutions. Each chapter is fleshed out
with real-world experience by the authors and
their contributors who come from a wide range
of professional corporate communication
backgrounds. This new edition features new and
updated examples throughtout, two new
chapters on social media and public relations
consulting, a new textbox feature in each
chapter relating key communication theories to
the practice of public relations and corporate
communication, expanded coverage of global
issues, and a new Companion Website at:
www.routledge.com/textbooks/doorley, featuring
lecture materials for instructors and extensive
learning resources for students and
professionals.
The Second Media Age - Mark Poster 2018-03-08
This book examines the implications of new
communication technologies in the light of the
most recent work in social and cultural theory
and argues that new developments in electronic
media, such as the Internet and Virtual Reality,
justify the designation of a "second media age".
Business Essentials for Strategic Communicators
- Matthew W. Ragas 2014-12-17
The rise of digital media and the public's
demand for transparency has elevated the
importance of communication for every
business. To have a voice or seat at the table and
maximize their full value, a strategic
communicator must be able to speak the
language and understand business goals, issues,
and trends. The challenge is that many
communicators don't hold an MBA and didn't
study business in college. Business Essentials for
Strategic Communicators provides
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communication professionals and students with
the essential "Business 101" knowledge they
need to navigate the business world with the
best of them. Readers will learn the essentials of
financial statements and terminology, the stock
market, public companies, and more – all with an
eye on how this knowledge helps them do their
jobs better as communication professionals.
Cases in Public Relations Management - Patricia
Swann 2014-02-18
Developed for advanced students in public
relations, Cases in Public Relations Management
uses recent cases in public relations that had
outcomes varying from expected to
unsuccessful. The text challenges students to
think analytically, strategically, and practically.
Each case is based on real events, and is
designed to encourage discussion, debate, and
exploration of the options available to today's
strategic public relations manager. Key features
of this text include coverage of the latest
controversies in current events, discussion of the
ethical issues that have made headlines in recent
years, and strategies used by public relations
practitioners. Each case has extensive
supplemental materials taken directly from the
case for students' further investigation and
discussion. The case study approach encourages
readers to assess what they know about
communication theory, the public relations
process, and management practices, and
prepares them for their future careers as PR
practitioners. New to the second edition are: 27
new case studies, including coverage of social
media and social responsibility elements New
chapters on corporate social responsibility (CSR)
and activism End-of-chapter exercises
Embedded hyperlinks in eBook Fully enhanced
companion website that includes: Instructor
resources: PowerPoint presentations, Case
Supplements, Instructor Guides Student
resources: Quizzes, Glossary, Case Supplements
The Public Relations Handbook - Alison
Theaker 2004-08-02
In this updated edition of the successful Public
Relations Handbook, a detailed introduction to
the theories and practices of the public relations
industry is given. Broad in scope, it; traces the
history and development of public relations,
explores ethical issues which affect the industry,
examines its relationships with politics, lobbying
cases-in-public-relations-management-the-rise-of-social-media-and-activism

organisations and journalism, assesses its
professionalism and regulation, and advises on
training and entry into the profession. It
includes: interviews with press officers and PR
agents about their working practices case
studies, examples, press releases and
illustrations from a range of campaigns
including Railtrack, Marks and Spencer,
Guinness and the Metropolitan Police specialist
chapters on financial public relations, global PR,
business ethics, on-line promotion and the
challenges of new technology over twenty
illustrations from recent PR campaigns. In this
revised and updated practical text, Alison
Theaker successfully combines theoretical and
organisational frameworks for studying public
relations with examples of how the industry
works in practice.
Public Relations Cases - Danny Moss 2010-07-16
This unique collection of contemporary
international public relations case studies gives
the reader in-depth insight into effective public
relations practice in a range of organizational
contexts. The cases demonstrate the breadth of
modern public relations practice and the
increasing importance and sophistication of this
function both in public and private sector
organizations. This second edition of Public
Relations Cases builds on the success of the
previous edition to offer new insights into the
changing face of contemporary public relations
and the development of PR and communication
strategies. The book also examines: The use of
social media and blogging as a communications
medium The growing importance of corporate
social responsibility programmes Local authority
identity change High profile international
charitable fundraising Sports sponsorship
Property sector PR. Featuring cases from around
the world, including the UK, India, Korea,
Demark, Croatia and the US, this book is an
invaluable resource for teachers, researchers
and students working in public relations,
corporate communication and public affairs.
Political Public Relations - Jesper Stromback
2019-07-30
The second edition of Political Public Relations
offers an interdisciplinary overview of the latest
theory and research in the still emerging field of
political public relations. The book continues its
international orientation in order to fully
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contextualize the field amidst the various
political and communication systems today.
Existing chapters have been updated and new
chapters added to reflect evolving trends such as
the rise of digital and social media, increasing
political polarization, and the growth of political
populism. As a singular contribution to
scholarship in public relations and political
communication, this volume serves as an
important catalyst for future theory and
research. This volume is ideal for researchers
and courses at the intersection of public
relations, political communication, and political
science.
Public Relations Writing and Media Techniques Dennis L. Wilcox 2013
Public Relations Writing and Media Techniques
is the most comprehensive and up-to-date public
relations writing text available. With real-world
examples of award-winning work by PR
professionals, this new edition continues to help
students master the many techniques needed to
reach a variety of audiences in today's digital
age. The text thoroughly integrates new
communication technologies--the Internet,
Webcasting, etc.--and shows students the many
techniques currently in use to reach a variety of
audiences. Clearly written and well-organized,
this book emphasizes the nuts and bolts of
writing, producing, and distributing public
relations materials through traditional and social
media. The author provides step-by-step
procedures illustrated by examples from actual
campaigns to engage today's students. This text
also serves as an invaluable resource for public
relations practitioners in the field."--Publisher's
website.
Social, Political, and Economic Contexts in
Public Relations - Hugh M. Culbertson
2012-10-12
Two commissions within the Public Relations
Society of America have recently defined
courses in case-study analysis, research
methods, and behavioral-science theory as
central to an acceptable public relations
curriculum. To date, these three "streams"
within PR education have run independently of
each other. The authors produced this volume
because they believe that there is a growing
demand for an integrative "applied theory"
approach to the study of public relations cases.
cases-in-public-relations-management-the-rise-of-social-media-and-activism

The need for PR professionals to study the
social, political, and economic contexts of public
relations carefully had been apparent for some
time as issues management and environment
scanning emerged as focal points of modern
public relations. Yet there was no systematic
framework for such study. This volume,
however, with its strong foundation in theory,
provides just that framework and is highly
suitable for graduate-level courses in public
relations.
Public Relations As Relationship
Management - Eyun-Jung Ki 2015-04-24
The emergence of relationship management as a
paradigm for public relations scholarship and
practice necessitates an examination of precisely
what public relations achieves -- its definition,
function and value, and the benefits it generates.
Promoting the view that public relations
provides value to organizations, publics, and
societies through relationships, Public Relations
as Relationship Management takes a in-depth
look at organization-public relationships and
explores the strategies that can be employed to
cultivate and maintain them. Expanding on the
work published in the first edition, this
thoroughly up-to-date volume covers such
specialized areas of public relations as non-profit
organizations, shareholder relations, lobbying,
employee relations, and risk management. It
expands the reader’s ability to understand,
conceptualize, theorize, and measure public
relations through the presentation of state-ofthe-art research and examples of the use of the
relationship paradigm. Developed for scholars,
researchers, and advanced students in public
relations, Public Relations as Relationship
Management provides a contemporary
perspective on the role of relationships in public
relations, and encourages further research and
study.
Power, Diversity and Public Relations - Lee
Edwards 2014-09-25
Power, Diversity and Public Relations addresses
the lack of diversity in PR by revealing the ways
in which power operates within the occupation
to construct archetypal practitioner identities,
occupational belonging and exclusion. It
explores the ways in which the field is
normatively constructed through discourse, and
examines how the experiences of practitioners
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whose ethnicity and class differ from the
‘typical’ PR background, shape alternative
understandings of the occupation and their place
within it. The book applies theoretical
perspectives ranging from Bourdieuvian and
occupational sociology to postcolonial and
critical race theory, to a variety of empirical data
from the UK PR industry. Diversity emerges as a
product of the dialectics between occupational
structures, norms and practitioners’ reactions to
those constraints; it follows that improving
diversity is best understood as an exercise in
democracy, where all practitioner voices are
heard, valued, and encompass the potential for
change. This insightful text will be essential
reading for researchers and students in Public
Relations, Communications, Media Studies,
Promotional Industries, as well as all scholars
interested in the sociology of race and work
relations.
Introduction to Business - Lawrence J. Gitman
2018
Introduction to Business covers the scope and
sequence of most introductory business courses.
The book provides detailed explanations in the
context of core themes such as customer
satisfaction, ethics, entrepreneurship, global
business, and managing change. Introduction to
Business includes hundreds of current business
examples from a range of industries and
geographic locations, which feature a variety of
individuals. The outcome is a balanced approach
to the theory and application of business
concepts, with attention to the knowledge and
skills necessary for student success in this
course and beyond.
Public Relations Cases - Jerry A. Hendrix
2012-01-01
Primarily using PUBLIC RELATIONS Society of
America award-winning cases, PUBLIC
RELATIONS CASES, Ninth Edition, presents a
clear theoretical grounding in the major areas of
public relations. Using the ROPE process model
(Research, Objectives, Programming, and
Evaluation), the authors keep students focused
on the strategic elements of exemplary
communications campaigns. The case studies
provide glimpses into best practices for public
relations campaigns as recognized by
professionals in the field. The cases all use a
strategic communications model, where clearly
cases-in-public-relations-management-the-rise-of-social-media-and-activism

defined objectives are based on sound research
and good audience analysis, followed by creative
tactics that are evaluated for their effectiveness.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
Becoming a Public Relations Writer - Ronald D.
Smith 2003
Aimed at students of public relations, this
second edition provides practical writing
instruction for those preparing to enter the
public relations profession. It uses a process
approach to address a variety of writing formats
and circumstances.
Cases in Public Relations Management - Patricia
Swann 2014-02-18
Developed for advanced students in public
relations, Cases in Public Relations Management
uses recent cases in public relations that had
outcomes varying from expected to
unsuccessful. The text challenges students to
think analytically, strategically, and practically.
Each case is based on real events, and is
designed to encourage discussion, debate, and
exploration of the options available to today's
strategic public relations manager. Key features
of this text include coverage of the latest
controversies in current events, discussion of the
ethical issues that have made headlines in recent
years, and strategies used by public relations
practitioners. Each case has extensive
supplemental materials taken directly from the
case for students' further investigation and
discussion. The case study approach encourages
readers to assess what they know about
communication theory, the public relations
process, and management practices, and
prepares them for their future careers as PR
practitioners. New to the second edition are: 27
new case studies, including coverage of social
media and social responsibility elements New
chapters on corporate social responsibility (CSR)
and activism End-of-chapter exercises
Embedded hyperlinks in eBook Fully enhanced
companion website that includes: Instructor
resources: PowerPoint presentations, Case
Supplements, Instructor Guides Student
resources: Quizzes, Glossary, Case Supplements
Handbook for Public Relations Writing - Thomas
Bivins 1988
The all-new edition of this popular handbook
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features those public relations and publicity
documents most called for in on-the-job
situations. Author Tom Bivins tackles all aspects
of public relations and publicity writing and
shows you how to produce attention-getting
print and broadcast press releases, PSA's
newsletters, magazines, brochures, annual
reports, and speeches.
Strategic Public Relations Management - Erica
Weintraub Austin 2006-11-06
Helps readers move from a tactical publicrelations approach to a strategic management
style. This book demonstrates skillful use of
research and planning techniques, providing
research methods that make use of the Internet
and programs aiding data entry and analysis.
Managing Public Relations - Peter M. Smudde
2014-11-01
Focusing on the day-to-day matters of running a
PR operation, Managing Public Relations is the
first book to balance both corporate and agency
needs while addressing the management of a
public relations function. Its unique approach
stresses the function of PR within the larger
scope of business, showing students how to
think like their future bosses and colleagues and
making them more competitive in today's job
market. Features * Gives students the business
know-how they need in order to succeed in
public relations * Directly applies current,
foundational research to the day-to-day
management concerns of public relations
operations, allowing students to connect theory
to practice in a demanding environment *
Balances coverage of both agency and corporate
(for-profit, non-profit, non-governmental, and
governmental organizations) public relations
operations * "Executive Viewpoints"-first-person
testimonials from actual PR executives-bring
concepts, methods, and tools to life for readers
as they realize how senior managers work and
why * Rich pedagogy in each chapter assists
students in their reading * A Companion Website
offers resources for students and instructors,
and an Instructor's Manual is available to
adopters (please see the preface for details)
Cases in Public Relations Management - Patricia
Swann 2019-08-07
Now in its third edition, Cases in Public
Relations Management uses recent cases in
strategic communication designed to encourage
cases-in-public-relations-management-the-rise-of-social-media-and-activism

discussion, debate, and exploration of the
options available to today's strategic public
relations manager, with the help of extensive
supplemental materials. Key features of this text
include coverage of the latest controversies in
current events, discussion of the ethical issues
that have made headlines in recent years, and
strategies used by public relations practitioners.
The problem-based case study approach
encourages readers to assess what they know
about communication theory, the public
relations process, and management practices.
New to the third edition: Eighteen new cases
including Snap, Wells Fargo, SeaWorld, United
Airlines, and Starbucks. Additional emphasis on
social media and social responsibility for
communication management today. End-ofchapter activities that reinforce concepts.
Developed for advanced students in strategic
communication and public relations, this book
prepares them for their future careers as
communication and public relations
professionals. The new edition features a fully
enhanced companion website that includes
resources for both instructors and students.
Instructors will find PowerPoint Lecture Slides,
Case Supplements, Instructor Guides, and
Answer Keys for Quizzes and End-of-Chapter
Activities. Students will benefit from Quizzes, a
Glossary, and Case Supplements.
Managing Conflict of Interest in the Public
Sector A Toolkit - OECD 2005-08-30
This Toolkit provides non-technical, practical
help to enable officials to recognise conflict of
interest situations and help them to ensure that
integrity and reputation are not compromised.
Communities in Action - National Academies of
Sciences, Engineering, and Medicine 2017-04-27
In the United States, some populations suffer
from far greater disparities in health than
others. Those disparities are caused not only by
fundamental differences in health status across
segments of the population, but also because of
inequities in factors that impact health status,
so-called determinants of health. Only part of an
individual's health status depends on his or her
behavior and choice; community-wide problems
like poverty, unemployment, poor education,
inadequate housing, poor public transportation,
interpersonal violence, and decaying
neighborhoods also contribute to health
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inequities, as well as the historic and ongoing
interplay of structures, policies, and norms that
shape lives. When these factors are not optimal
in a community, it does not mean they are
intractable: such inequities can be mitigated by
social policies that can shape health in powerful
ways. Communities in Action: Pathways to
Health Equity seeks to delineate the causes of
and the solutions to health inequities in the
United States. This report focuses on what
communities can do to promote health equity,
what actions are needed by the many and varied
stakeholders that are part of communities or
support them, as well as the root causes and
structural barriers that need to be overcome.
Applied Public Relations - Kathy Brittain
McKee 2010-03-17
Applied Public Relations provides readers with
the opportunity to observe and analyze how
contemporary businesses and organizations
interact with key groups and influences.
Through the presentation of cases covering a
wide variety of industries, locations, and
settings, authors Kathy Brittain McKee and
Larry F. Lamb examine how real organizations
develop and maintain their relationships,
offering valuable insights into contemporary
business and organizational management

cases-in-public-relations-management-the-rise-of-social-media-and-activism

practices. McKee and Lamb place special
emphasis on public relations as a strategic
management function that must coordinate its
planning and activities with key organizational
units - human resources, marketing, legal
counsel, finance, and operations, among others.
A commitment to the ethical practice of public
relations underlies the book, and students are
challenged not only to assess the effectiveness of
the practices outlined, but also to understand
the ethical implications of those choices. This
second edition includes the following key
features: New and updated cases Additional
Professional Insight commentaries Expanded use
of charts and photos An appendix with the PRSA
Member Code of Ethics and the IABC Code of
Ethics for Professional Communicators A
companion website with resources for the
student and the instructor. With its practical
orientation and scope, Applied Public Relations
is a useful text for courses on public relations
management, public relations cases and
campaigns, and integrated communication
management.
Strategic Planning for Public Relations Ronald D. Smith 2007-07-10
First published in 2004. Routledge is an imprint
of Taylor & Francis, an informa company.
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