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The Routledge Companion to
Marketing History - D.G. Brian
Jones 2016-01-29
The Routledge Companion to
Marketing History is the first
collection of readings that
surveys the broader field of
marketing history, including
the key activities and practices
in the marketing process. With
contributors from leading
international scholars working
in marketing history, this
companion provides nine
country-specific histories of
marketing practice as well as a
broad analysis of the field,
including: the histories of
advertising, retailing, channels
of distribution, product design
and branding, pricing
strategies, and consumption
behavior. While other
collections have provided an
overview of the history of
marketing thought, this is the
first of its kind to do so from
the perspective of companies,
industries, and even whole
economies. The Routledge
Companion to Marketing
History ranges across many
countries and industries,
engaging in substantive detail

with marketing practices as
they were performed in a
variety of historical periods
extending back to ancient
times. It is not to be missed by
any historian or student of
business.
The Routledge Companion
to Management Buyouts Mike Wright 2018-09-03
Management Buyouts (MBOs)
first came to prominence in the
US during the early 1980s, and
have subsequently become a
global phenomenon and a
highly significant transaction
within the corporate
restructuring landscape
Although much recent
attention has focused on
private equity (PE) backed
buyouts, these are only a
subset of the total MBO
market. The Routledge
Companion to Management
Buyouts takes a much broader
definition, reviewing the
current state of research and
theory and where further
developments are likely to
occur and incorporating PE
and non-PE backed buyouts, as
well as variations such as
management buy-ins and
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management-employee
buyouts. It goes beyond the
purely financial perspective,
exploring the many different
aspects of management
buyouts and incorporating
related disciplines including
strategy, organizational
change, and HRM providing
the first truly comprehensive
authoritative resource on the
topic. Expertly edited, and
drawing on international
scholarship, this unique volume
will be an invaluable
sourcebook on MBOs for
researchers and advanced
students as well as those
interested in the broader areas
of corporate restructuring and
ownership change.
Financial Services Marketing Tina Harrison 2000
Financial Services Marketing is
an ideal introduction to this
important sector, clearly
demonstrating how marketing
theory is applied in practice.
Logically structured around the
core marketing principles
(buyer behaviour,
segmentation, product
development, distribution,
pricing and promotion), the

book is exceptionally clear and
well written. In addition,
topical and innovative
approaches to marketing are
also covered, including
relationship marketing and
customer loyalty. Unlike many
other texts, the book does not
focus exclusively on the retail
environment but incorporates
technological developments in
delivery systems, including
telephone and internet
banking, and the use of IT in
database marketing.
Furthermore, it is the first text
of its kind to devote a whole
chapter to corporate financial
services marketing. Critical to
any text within this fast-moving
environment, the book is also
extremely up-to-date covering
the latest regulatory
developments under the
Financial Services Authority
and new forms of financial
institutions, such as
supermarket banks. Financial
Services Marketing is for
advanced undergraduate and
postgraduate courses in
financial services marketing, as
well as professional courses
such as the Chartered Institute
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of Bankers. It is also valuable
to students studying services
marketing courses.
The Routledge Handbook of
Critical Public Relations Jacquie L'Etang 2015-08-11
Critical theory has a long
history, but a relatively recent
intersection with public
relations. This ground-breaking
collection engages with
commonalities and differences
in the traditions, whilst
encouraging plural
perspectives in the
contemporary public relations
field. Compiled by a highprofile and widely respected
team of academics and
bringing together other key
scholars from this field and
beyond, this unique
international collection marks a
major stage in the evolution of
critical public relations. It will
increasingly influence how
critical theory informs public
relations and communication.
The collection takes stock of
the emergence of critical
public relations alongside
diverse theoretical traditions,
critiques and actions,
methodologies and future

implications. This makes it an
essential reference for public
relations researchers,
educators and students around
a world that is becoming more
critical in the face of growing
inequality and environmental
challenges. The volume is also
of interest to scholars in
advertising, branding,
communication, consumer
studies, cultural studies,
marketing, media studies,
political communication and
sociology.
Financial Services
Marketing - Christine Ennew
2013-07-18
This new edition balances the
theoretical and the practical
for advanced undergraduates,
those specialising in financial
services at postgraduate level,
individuals undertaking
professional courses such as
those offered by the IFS School
of Finance, and employees
working within the financial
services sector. Ennew & Waite
draw from global business
cases in both B2B and B2C
marketing, taking a unique
approach in terms of structure
by splitting discussion between
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marketing for acquisition and
marketing for retention. This
fully updated and revised
second edition features: A
revised approach to the
industry in the light of the
global financial crisis,
including ethical
considerations, consumer
confidence issues, and new
approaches to regulation New
sections on e-commerce and its
impact on customer
relationships New case studies
and vignettes A new
companion website to support
teaching, including PowerPoint
slides, test bank questions,
additional cases and cameo
video mini-lectures. Financial
Services Marketing 2e will help
the student and the
practitioner to develop a firm
grounding in the fundamentals
of financial services strategy,
customer acquisition and
customer development.
Reflecting the realities of
financial services marketing in
an increasingly complex sector,
it provides the most up-to-date,
international and practical
guide to the subject available.
The Routledge Companion

to Cross-Cultural
Management - Nigel Holden
2015-04-24
This Routledge Companion
provides a timely and
authoritative overview of crosscultural management as an
academic domain and field of
practice for academics and
students. With contributions
from over 60 authors from 20
countries, the book is
organised in to five thematic
areas: Review, survey and
critique Language and
languages: moving from the
periphery to the core Crosscultural management research
and education The new
international business
landscape Rethinking a
multidisciplinary paradigm.
Edited by an international team
of scholars and featuring
contributions from a range of
leading cross-cultural
management experts, this
prestigious volume represents
the most comprehensive guide
to the development and scope
of cross-cultural management
as an academic discipline.
The Routledge Handbook of
Responsible Investment - Tessa
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Hebb 2015-08-11
The UN-supported Principles
for Responsible Investment
initiative has led to around a
third of the world’s financial
assets being managed with a
commitment to invest in a way
that considers environmental,
social or governance (ESG)
criteria. The responsible
investment trend has increased
dramatically since the global
financial crisis, yet
understanding of this field
remains at an early stage. This
handbook provides an atlas of
current practice in the field of
responsible investment. With a
large global team of expert
contributors, the book explores
the impact of responsible
investment on key financial
actors ranging from
mainstream asset managers to
religious organizations.
Offering students and
researchers a comprehensive
introduction to current
scholarship and international
structures in the expanding
discipline of responsible
investment, this handbook is
vital reading across the fields
of finance, economics and

accounting.
Marketing Management in
Africa - George Tesar
2018-04-27
This book focuses on strategies
for developing consumer
markets in Africa using
concepts and techniques from
marketing, entrepreneurship,
and project management. The
authors argue that
entrepreneurial activity in
Africa is rapid, but limited, and
requires a structured approach
to drive success. Beginning
with an introductory chapter
that frames the socio-economic
and technological
developments in Africa,
readers are introduced to the
conceptual model that provides
this structured approach in
four logical parts: The creative
stage Entrepreneurial and
enterprise activities
Understanding consumer
behavior and market segments
A project management-based
framework. This
multidisciplinary approach is
supplemented with many
examples and cases from a
variety of sectors including
health care, wind and solar
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power, and mobile technology.
Through these, readers are
able to understand how the
model is implemented in reality
to drive innovative economic
and social development.
Marketing Management in
Africa will prove a valuable
companion to any student of
marketing or entrepreneurship
with a particular interest in
Africa.
The Routledge Companion
to Accounting in Emerging
Economies - Pauline Weetman
2019-07-23
As researchers reveal the
increasing complexities of
accounting practices in
emerging economies, there is a
growing need for an overview
of the topic. The Routledge
Companion to Accounting in
Emerging Economies is a
prestige work offering an
introduction to current
scholarship in the field, with
indications of future directions
for enhancing the contribution
to knowledge. With regional
coverage of key emerging
economies such as Brazil,
Russia, India and China, the
team of contributors analyse

issues in accounting in detail,
while shedding light on the role
of the accounting profession in
providing accountability and
governance across the
developing world. Each chapter
is headed up by an
internationally recognised
author who is a leading expert
in designing and implementing
research approaches to the
topic. Within the team of
authors, some are experienced
senior contributors while
others are developing new
avenues of exploration on the
basis of high-quality doctoral
study. This range of author
experience has been
deliberately chosen to allow
the reader to envisage working
in such a team while growing
in confidence. This unique
reference offers a
comprehensive guide to
advanced students, academics,
practitioners and policy makers
on the current state of, and
potential developments in,
accounting in developing
economies globally. This work
will be of particular interest to
students and researchers
looking to identify topics in
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emerging economies,
academics and practitioners
seeking convenient access to
an unfamiliar area, and
established researchers
seeking a single repository on
the current state of knowledge,
current debates and relevant
literature.
The Routledge Companion to
Financial Services Marketing Tina Harrison 2014-12-05
Interest in Financial Services
Marketing has grown hugely
over the last few decades,
particularly since the financial
crisis, which scarred the
industry and its relationship
with customers. It reflects the
importance of the financial
services industry to the
economies of every nation and
the realisation that the
consumption and marketing of
financial services differs from
that of tangible goods and
indeed many other intangible
services. This book is therefore
a timely and much needed
comprehensive compendium
that reflects the development
and maturation of the research
domain, and pulls together, in
a single volume, the current

state of thinking and debate.
The events associated with the
financial crisis have
highlighted that there is a need
for banks and other financial
institutions to understand how
to rebuild trust and confidence,
improve relationships and
derive value from the
marketing process. Edited by
an international team of
experts, this book will provide
the latest thinking on how to
manage such challenges and
will be vital reading for
students and lecturers in
financial services marketing,
policy makers and
practitioners.
Islamic Finance - Tina Harrison
2016-09-20
This book demonstrates how
the global market for Islamic
financial services has shown
strong growth in recent years
and shown remarkable
resilience during the global
financial crisis. Drawing on a
range of international
perspectives from the Gulf
Cooperation Council countries,
Malaysia, Pakistan, Australia
and Europe, this book explores
the characteristics and
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performance of Islamic finance
and banking and discusses
future prospects. It offers a
comprehensive theoretical
framework for Shariah
governance in Islamic financial
institutions, explores Shariahcompliant equities, as well as
issues in productivity,
technology and efficiency. It
includes a number of
comparative studies on Islamic
and conventional banks,
Islamic and conventional unit
trusts, and Islamic and
conventional banks’ product
mixes. The challenges and
opportunities for the expansion
of Islamic finance and banking
into Europe are explored
through the contexts of the UK,
Germany and Italy.
The Routledge Companion
to Performance
Management and Control Elaine Harris 2017-08-15
Performance management is
key to the ongoing success of
any organisation, allowing it to
meet its strategic objectives by
designing and implementing
management control systems.
This book goes beyond the
usual discussion of

performance management in
accounting and finance, to
consider strategic
management, human behaviour
and performance management
in different countries and
contexts. With a global mix of
world-renowned researchers,
this book systematically covers
the what, the who, the where
and the why of performance
management and control
(PMC) systems. A
comprehensive, state-of-the-art
collection edited by a leading
expert in the field, this book is
a vital resource for all scholars,
students and researchers with
an interest in business,
management and accounting.
Events Management Charles Bladen 2017-10-30
Contemporary events
management is a diverse and
challenging field. This
introductory textbook fully
explores the multidisciplinary
nature of events management
and provides the student with
all the practical skills and
professional knowledge they
need in order to succeed in the
events industry. It introduces
every core functional area of
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events management, such as
marketing, finance, project
management, strategy,
operations, event design and
human resources, in a vast
array of different event settings
from sport to political events.
This new edition has been
updated to include: • New and
updated content on
developments in technology,
risk management and event
volunteering. • New and
updated case studies that
include emerging economies. •
New industry voices by
international practitioners.
Every topic is brought to life
through vivid case studies,
personal biographies and
examples of best practice from
the real world of events
management. Written by a
team of authors with many
years’ experience of working in
the events industry, Events
Management: An Introduction
is the essential course text for
any events management
programme.
The Routledge Companion to
Strategic Human Resource
Management - John Storey
2009

'The Routledge Companion to
Strategic Human Resource
Management' is a prestige
reference work offering a
comprehensive and
authoritative overview of the
field. It surveys the state of the
discipline and introduces and
makes sense of new cutting
edge themes.
The Routledge Companion to
Strategic Risk Management Torben Juul Andersen
2015-12-22
Managing risk in and across
organizations has always been
of vital importance, both for
individual firms and for the
globalized economy more
generally. With the global
financial crisis, a dramatic
lesson was learnt about what
happens when risk is
underestimated,
misinterpreted, or even
overlooked. Many possible
solutions have been competing
for international recognition,
yet, there is little empirical
evidence to support the
purported effectiveness of
these regulations and
structured control approaches,
which leaves the field wide
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open for further interpretation
and conceptual development.
This comprehensive book pulls
together a team of experts
from around the world in a
range of key disciplines such as
management, economics and
accounting, to provide a
comprehensive resource
detailing everything that needs
to be known in this emerging
area. With no single text
currently available, the book
fills a much needed gap in our
current understanding of
strategic risk management,
offering the potential to
advance research efforts and
enhance our approaches to
effective risk management
practices. Edited by a globally
recognized expert on strategic
risk management, this book
will be an essential reference
for students, researchers, and
professionals with an interest
in risk management, strategic
management and finance.
Branding and Positioning in
Base of the Pyramid Markets in
Africa - Charles Blankson
2019-09-10
Brand management to sustain
corporate reputation and

customer loyalty is essential for
both multinationals and
indigenous fi rms in Africa.
This book provides a practical
overview of country branding
and positioning activities in
Africa, based on a broad defi
nition of base of the pyramid
(BoP) marketing, which
includes both goods and
services, as well as business-tobusiness marketing, corporate
branding, and country
branding. The text highlights
branding strategies that can be
adopted in BoP markets, as
well as marketing mix
strategies appropriate for
much of the continent. Taking
into account the role of social
networks, culture, and religion,
the book explores avenues for
developing and building
competitive advantage, and
how African countries can
leverage country branding as
part of the development
process. The book is ideal for
researchers, educators and
advanced students in
international marketing,
management, and brand
strategy who are interested in
the unique branding
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characteristics of the African
continent.
The Routledge Companion
to Philanthropy - Tobias Jung
2016-05-17
Philanthropy – the use of
private resources for public
purposes – is undergoing a
transformation, both in
practice and as an emerging
field of study. Expectations of
what philanthropy can achieve
have risen significantly in
recent years, reflecting a
substantial, but uneven,
increase in global wealth and
the rolling back of state
services in anticipation that
philanthropy will fill the void.
In addition to this, experiments
with entrepreneurial and
venture philanthropy are
producing novel intersections
of the public, non-profit and
private spheres, accompanied
by new kinds of partnerships
and hybrid organisational
forms. The Routledge
Companion to Philanthropy
examines these changes and
other challenges that
philanthropists and
philanthropic organisations
face. With contributions from

an international team of
leading contemporary thinkers
on philanthropy, this
Companion provides an
introduction to, and critical
exploration of, philanthropy;
discussing current theories,
research and the diverse
professional practices within
the field from a variety of
disciplinary perspectives. The
Routledge Companion to
Philanthropy is a rich and
valuable resource for students,
researchers, practitioners and
policymakers working in or
interested in philanthropy.
The Routledge Companion
to Ethnic Marketing - Ahmad
Jamal 2015-06-19
The globalization of marketing
has brought about an
interesting paradox: as the
discipline becomes more
global, the need to understand
cultural differences becomes
all the more crucial. This is the
challenge in an increasingly
international marketplace and
a problem that the world's
most powerful businesses must
solve. From this challenge has
grown the exciting discipline of
ethnic marketing, which seeks
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to understand the considerable
opportunities and challenges
presented by cultural and
ethnic diversity in the
marketplace. To date,
scholarship in the area has
been lively but disparate. This
volume brings together cuttingedge research on ethnic
marketing from thought
leaders across the world. Each
chapter covers a key theme,
reflecting the increasing
diversity of the latest research,
including models of culture
change, parenting and
socialization, responses to web
and advertising, role of space
and social innovation in ethnic
marketing, ethnic consumer
decision making, religiosity,
differing attitudes to
materialism, acculturation,
targeting and ethical and
public policy issues. The result
is a solid framework and a
comprehensive reference point
for consumer researchers,
students, and practitioners.
The Routledge Companion
to Auditing - David Hay
2014-09-15
Auditing has been a subject of
some controversy, and there

have been repeated attempts at
reforming its practice globally.
This comprehensive companion
surveys the state of the
discipline, including emerging
and cutting-edge trends. It
covers the most important and
controversial issues, including
auditing ethics, auditor
independence, social and
environmental accounting as
well as the future of the field.
This handbook is vital reading
for legislators, regulators,
professionals, commentators,
students and researchers
involved with auditing and
accounting. The collection will
also prove an ideal starting
place for researchers from
other fields looking to break
into this vital subject.
The Routledge Companion
to Reward Management Stephen J. Perkins 2018-11-14
The Routledge Companion to
Reward Management provides
a prestige reference work and
a state-of-the-art compilation,
mapping out contemporary
developments and debates on
rewarding people in
employment, and how they
relate to business, corporate
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governance and management.
Reward management stands at
the interdisciplinary interface
between economics, industrial
relations and HRM, industrial
psychology and organisational
sociology, and increasingly
corporate governance
incorporating debates around
equity and fairness in and
around the employment
relationship and wider capitallabour relations. In recent
years, trade union decline and
widening differentials between
those employed at the top of
organisations have generated
critical commentary in the
popular media which can
negatively impact on social
cohesion. Theoretically
underpinned but practically
oriented, this Companion will
synthesise these trends and
controversies around issues
while tracing conceptual and
empirical provenance, currency
and future prospects. It will be
an invaluable resource for
student and researchers in
reward management, corporate
governance, management and
HRM seeking convenient
access to an area which is

highly complex and
controversial in application.
Financial Failures and
Scandals - Krish Bhaskar
2019-04-16
This concise volume evaluates
the cause and significance of
recent corporate failures and
financial scandals, and how
they reflect on the fitness for
purpose of the external
auditors, financial reports,
financial watchdogs, boards,
directors and senior
management. Failures like the
disastrous collapse of Carillion,
examined at length, have
ultimately led to a crisis of
confidence not only in the audit
process but in the entire
process of financial reporting.
Revealing the shortcomings in
audit quality, independence,
choice and the growing
expectation gap, Financial
Failures and Scandals
questions if the profession, its
regulators or government
watchdogs, are adequately
prepared for the challenges of
increasing regulation, public
outcry and political scrutiny in
the face of inevitable future
financial failures. The
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fundamental structures of
financial reporting, annual
reports, boards of directors
and senior management are
often found to have failed.
Tighter regulation and new
requirements for reporting will
inevitably result. Drawing on
extensive research and
interviews with insiders, users
and experts, this unique book
provides a compelling account
of the profoundly disruptive
impact of financial failures on
corporate and financial
accountability. Topical and
readable, this book will be of
great interest to students,
researchers and professionals
in accounting and auditing, as
well as to policy makers and
regulators.
The Routledge Companion
to Contemporary Brand
Management - Francesca
Dall'Olmo Riley 2016-07-15
The amount and range of brand
related literature published in
the last fifty years can be
overwhelming for brand
scholars. This Companion
provides a uniquely
comprehensive overview of
contemporary issues in brand

management research, and the
challenges faced by brands and
their managers. Original
contributions from an
international range of
established and emerging
scholars from Europe, US, Asia
and Africa, provide a diverse
range of insights on different
areas of branding, reflecting
the state of the art and insights
into future challenges.
Designed to provide not only a
comprehensive overview, but
also to stimulate new insights,
this will be an essential
resource for researchers,
educators and advanced
students in branding and brand
management, consumer
behaviour, marketing and
advertising.
Web Marketing for the Music
Business - Tom Hutchison
2013-02-11
Interested in promoting,
selling, and distributing music
online? Have the website but
not sure what to do next? Web
Marketing for the Music
Business is designed to help
develop the essential Internet
presence needed for effective
promotion, sales, and
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distribution. Author Tom
Hutchison provides
instructions on how to set up a
website, as well as how to use
the Internet to promote you or
your client, and the website.
Includes information on
maximizing your site to
increase traffic, online
grassroots marketing tactics
that will advance your career
and how to best utilize social
networking sites such as
Facebook and Twitter. The
accompanying website will
keep you up-to-date, with
online resources for web
support. The author's blog is
continuously updated to
include the latest breaking
techniques for promotion.
The Routledge Companion
to Network Industries Matthias Finger 2015-11-19
In recent decades, network
industries around the world
have gone through periods of
de- and re-regulation. With vast
amounts of sometimes
conflicting research carried out
into specific network
industries, the time has come
for a critical over-arching
assessment of this entire

industry in order to provide a
platform of understanding to
aid future research and
practice. This comprehensive
resource provides an
orientation for academics,
policy makers and managers as
to the main economic,
regulatory and commercial
challenges in the network
industries. The book is split
into sections covering market,
policy, regulation, management
perspectives, whilst all of the
key network industries are
covered, including energy,
transport, water and
telecommunications. Overseen
by world-class Editors and
experts in the field, this interdisciplinary resource is
essential reading for students
and researchers in
international business,
industrial economics and the
industries.
The Routledge Companion
to International
Entrepreneurship - Stephanie
A. Fernhaber 2014-12-05
The domain of international
entrepreneurship has
continued to gain momentum
in an era that sees
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entrepreneurship and
globalization as critical issues
in the world of business. Given
the flourish of new research in
this area, there is a need to
provide an up-to-date
perspective on the field and its
future. This volume draws
together a team of experts
purposely selected from both
the entrepreneurship and
international business fields to
present a comprehensive
resource on the cutting-edge
conversations within
international entrepreneurship.
This prestigious reference book
will offer students and
researchers an introduction to
leading scholarship in
international entrepreneurship
and also serve as a catapult for
future research.
The Routledge Companion to
Leadership - John Storey
2016-09-13
Leadership has never been
more important – and divisive –
than it is today. The idea and
discourse of the leader remains
a critical factor in
organizational and societal
performance, but there is
evident tension between the

persistent focus on the critical
importance of individual
leaders and the increasing
emphasis on collective
leadership. The Routledge
Companion to Leadership
provides a survey of the
contentious and dynamic
discipline of leadership. This
collection covers key themes in
the field, including advances in
leadership theory, leadership
in a range of contexts and
geographies, leadership failure,
leadership process, and
leadership development. Topics
range from micro studies to
wider political analyses of
leadership, taking in unusual
but important aspects such as
portrayals of leadership in
architecture, media, and
science fiction. Contributions
from 61 internationally
renowned authors from 16
countries make available the
full range of perspectives,
approaches, and insights on
the idea of leadership.
Providing both a social
sciences and a psychological
approach, these go beyond
common themes to offer
diverse perspectives on such
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topics as emotion and
leadership, portrayals of
leadership. This volume
situates leadership debates and
evidence within contemporary
leadership crises, while
ensuring that the explorations
of the issues are of enduring
relevance. With wide and
critical coverage of the key
topics and potent
contextualization of themes in
current events, The Routledge
Companion to Leadership is
the ideal resource for graduate
study in leadership.
The Routledge Companion to
Non-Market Strategy - Thomas
C. Lawton 2015-04-24
It is commonplace for today’s
transnational enterprises to
undertake political risk
analysis when choosing foreign
markets and creating entry
strategies. Despite this, nonmarket elements of corporate
strategy are less well
researched than the traditional
market-based perspectives.
Providing comprehensive and
leading edge overviews of
current scholarship, this
Companion surveys the current
state of the field and provides a

basis for improving our
understanding of the nonmarket environment,
encouraging new insights to
improve strategies for
enhancing a firm’s
performance and legitimacy.
With a foreword by David
Baron, the international team
of contributors includes JeanPhilippe Bonardi, Bennet
Zelner, and Jonathan Doh, who
combine to create a book that
is essential reading for
students and researchers in
business, management, and
politics, including those
interested in business
regulation, environmental
policy, political risk and
corporate social responsibility.
The Routledge Companion
to Banking Regulation and
Reform - Ismail Ertürk
2016-10-04
The Routledge Companion to
Banking Regulation and
Reform provides a prestigious
cutting edge international
reference work offering
students, researchers and
policy makers a comprehensive
guide to the paradigm shift in
banking studies since the

the-routledge-companion-to-financial-services-marketing-routledge-companions-in-business-management-and-accounting

18/27

Downloaded from
test.unicaribe.edu.doon
by guest

historic financial crisis in 2007.
The transformation in banking
over the last two decades has
not been authoritatively and
critically analysed by the
mainstream academic
literature. This unique
collection brings together a
multi-disciplinary group of
leading authorities in the field
to analyse and investigate postcrisis regulation and reform.
Representing the wide
spectrum of non-mainstream
economics and finance, topics
range widely from financial
innovation to misconduct in
banking, varieties of Eurozone
banking to reforming
dysfunctional global banking as
well as topical issues such as
off-shore financial centres,
Libor fixing, corporate
governance and the DoddFrank Act. Bringing together
an authoritative range of
international experts and
perspectives, this invaluable
body of heterodox research
work provides a comprehensive
compendium for researchers
and academics of banking and
finance as well as regulators
and policy makers concerned

with the global impact of
financial institutions.
The Routledge Companion
to Consumer Behavior
Analysis - Gordon R. Foxall
2015-08-20
The Routledge Companion to
Consumer Behavior Analysis
provides a unique and eclectic
combination of behavioral,
cognitive and environmental
perspectives to illuminate the
real-world complexities of
consumer choice in a
marketing-oriented economy.
Edited by a leading authority in
the field, the contributing
authors have created a unique
anthology for understanding
consumer preference by
bringing together the very
latest research and thinking in
consumer behavior analysis.
This comprehensive and
innovative volume ranges over
a broad multi-disciplinary
perspective from economic
psychology, behavioral
psychology and experimental
economics, but its chief focus is
on the critical evaluation of
consumer choice in the natural
settings of affluent, marketingoriented economies. By
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focussing on human economic
and social choices, which
involve social exchange, it
explores and reveals the
enormous potential of
consumer behavior analysis to
illuminate the role of modern
marketing-oriented business
organizations in shaping and
responding to consumer
choice. This will be of
particular interest to
academics, researchers and
advanced students in
marketing, consumer behavior,
behavior analysis, social
psychology, behavioral
economics and behavioral
psychology.
The Routledge Companion
to Ethics, Politics and
Organizations - Alison Pullen
2015-06-05
The Routledge Companion to
Ethics, Politics and
Organizations synthesizes and
extends existing research on
ethics in organizations by
explicitly focusing on ‘ethicopolitics’ - where ethics informs
political action. It draws
connections between ethics
and politics in and around
organizations and the

workplace, examines cuttingedge areas and sets the scene
for future research. Through a
wealth of international and
multidisciplinary contributions
this volume considers the
broad range of ways in which
ethics and politics can be
conceived and understood. The
chapters look at various ethical
traditions, as well as the
discursive deployment of
ethical terminology in
organizational settings, and
they also examine large scale
political structures and
processes and how they relate
to different forms of politics
which affect behaviour in
organizations. These many
possibilities are united by a
focus on how ethics can be
used to inform and justify the
exercise of power in
organizations. This collection
will be a valuable reference
source for students and
researchers across the
disciplines of organizational
studies, ethics and politics.
The Routledge Companion to
Public-Private Partnerships Piet de Vries 2013-03-05
A public-private partnership
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(PPP) is a contractual
arrangement with appropriate
risk sharing between public
and private partners for the
delivery of public
infrastructure or services,
which is intended to create
value-for-money to the
taxpayer. The Routledge
Companion to Public-Private
Partnerships provides a
cutting-edge survey of the
field. PPPs remain a highly
controversial subject matter
globally and this
comprehensive and
authoritative volume provides a
terrific compendium of
information for students and
scholars charged with
understanding, critiquing and
advancing this model. With
sections devoted to legal
aspects, institutional
economics perspectives,
finance and accountability - the
editors draw together an
impressive range of
contributors from around the
world.
The Routledge Companion to
the Professions and
Professionalism - Mike Dent
2016-07-01

The Routledge Companion to
the Professions and
Professionalism is a state-ofthe-art reference work which
maps out the current
developments and debates
around the sociology of the
professions, and how they
relate to management and
organizations. Supported by an
international contributor team
specializing in the disciplines
of organizational studies and
sociology, the collection
provides extensive coverage of
this field of research. It brings
together the core concepts and
issues, and has chapters on all
the key aspects of professions
in both the public and private
sectors, including issues of
governance and regulation.
The volume closes with a set of
international case studies
which provide valuable
practical insights into the
subject. This Companion will
be an indispensable reference
source for students, scholars
and educators within the social
sciences, especially within
management, organizational
studies and sociology. It will
also be highly relevant for
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those working and studying in
the area of professional
education.
Financial Literacy and the
Limits of Financial DecisionMaking - Tina Harrison
2016-09-20
This book presents selected
papers on the factors that
serve to influence an
individual’s capacity in
financial decision-making.
Initial chapters provide an
overview of the cognitive
factors affecting financial
decisions and suggest a link
between limited cognitive
capacity and the need for
financial education. The book
then expands on these
cognitive limitations to explore
the tendency for
overconfidence in decisionmaking and the interplay
between rational and irrational
factors. Later contributions
show how credit card
companies benefit from
limitations in consumer
financial literacy, how gender
and cognition intersect to play
an important role in financial
decision-making, and how to
improve financial capacity

through financial literacy and
education campaigns, including
those addressing developed
marketplaces. This
comprehensive collection of
papers will be of value to all
readers who seek to better
understand the multi-factorial
and complex nature of personal
financial management in
today’s economic climate.
The Routledge Companion to
Philosophy in Organization
Studies - Raza Mir 2015-11-06
The Routledge Companion to
Philosophy in Organization
Studies provides a wideranging overview of the
significance of philosophy in
organizations. The volume
brings together a veritable
"who’s-who" of scholars that
are acclaimed international
experts in their specialist
subject within organizational
studies and philosophy. The
contributions to this collection
are grouped into three distinct
sections: Foundations exploring philosophical
building blocks with which
organizational researchers
need to become familiar.
Theories - representing some of
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the dominant traditions in
organizational studies, and how
they are dealt with
philosophically. Topics –
examining the issues, themes
and topics relevant to
understanding how philosophy
infuses organization studies.
Primarily aimed at students
and academics associated with
business schools and
organizational research, The
Routledge Companion to
Philosophy in Organization
Studies is a valuable reference
source for anyone engaged in
this field.
Financial Services
Marketing - Christine Ennew
2007-01-18
Financial Services Marketing:
an international guide to
principles and practice
contains the ideal balance of
marketing theory and practice
to appeal to advanced
undergraduates and those on
professional courses such as
the Chartered Institute of
Banking. Taking an
international and strategic
view of an increasingly
important and competitive
sector, Financial Services

Marketing adopts a fresh
approach in terms of structure,
and is organised around the
core marketing activities of
marketing for acquisition and
marketing for retention.
Financial Services Marketing
features: * Strong international
focus: case studies and
vignettes representing AsiaPacific, Europe and the US. *
Comprehensive coverage,
focusing on both B2B and B2C
marketing. * Expert insights
into the latest innovations in
the sector, from technological
developments, CRM and
customer loyalty to issues of
social responsibility. Financial
Services Marketing will help
both the student and the
practitioner to develop a firm
grounding in the fundamentals
of: financial services strategy,
customer acquisition, and
customer development.
Reflecting the realities of
financial services marketing in
an increasingly complex sector,
it provides the most up-to-date,
international and practical
guide to the subject available.
The Routledge Companion
to Financial Services
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Marketing - Tina Harrison
2022-06
Practically, the events
associated with the financial
crisis have highlighted that
there is a need for banks and
other financial institutions to
understand how to rebuild
trust and confidence, improve
relationships and derive value
from the marketing
process.The development of
this book is thus timely for both
academic and practical
reasons.
The Routledge Companion
to Employment Relations Adrian Wilkinson 2018-05-11
Comprising five thematic
sections, this volume provides
a critical, international and
interdisciplinary exploration of
employment relations. It
examines the major subjects
and emerging areas within the
field, including essays on
institutional theory, voice, new
actors, precarious work and
employment. Led by a wellrespected team of editors, the
contributors examine current
knowledge and debates within
each topic, offering cuttingedge analysis and reflection.

The Routledge Companion to
Employment Relations is an
extensive reference work that
offers students and researchers
an introduction to current
scholarship in the longstanding
discipline of employment
relations. It will be an essential
addition to library collections
in business and management,
law, economics, sociology and
political economy.
Marketing Financial
Services - Hooman Estelami
2012-02
"In this second edition,
Hooman Estelami solidifies his
reputation as one of the
foremost thinkers in the
financial services sector. The
book is indispensable for
anyone working in the industry
as it covers all aspects of
consumer behavior, marketing
strategy, and regulatory
aspects of financial services."
(Russell Winer, Chair,
Marketing Department, Stern
School of Business, New York
University) "Marketing
Financial Services is not only
an excellent text for the course,
but can serve as a reference to
be used frequently well after
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the course work is completed."
(Alison Munsch, Principal,
Insights For Actions Research)
"Both finance and marketing
have been transformed in the
turbulent present. Estelami's
book notes these changes while
emphasizing the core elements
of both disciplines. Anyone,
student, academic, or
practitioner, will gain useful
theoretical and practical
insights from this book."
(Arthur Kover, Consulting
Director at HCD Research Inc.,
Management Fellow at Yale
University, and former editor
of the Journal of Advertising
Research) "Estelami takes a
strategic perspective to
marketing while at the same
time differentiating among
strategy, tactics and policies.
This is an insightful and highly
informative book and one that
is a must read for anyone
involved in financial services."
(Kent B. Monroe, author of
Pricing: Making Profitable
Decisions) This book provides a
scientific approach to the
practice of marketing financial
services. The book approaches
the topic from the perspective

of the customer. Research
findings related to consumer
psychology and human decision
making provide the foundation
for a structured approach to
understanding how individuals
make their financial decisions.
Drawing from this analysis, the
book establishes successful
marketing practices for
advertising, distributing, and
pricing financial products and
services. In addition, the book
provides a detailed outline of
regulations affecting marketing
practices, and discusses
tactical and strategic tools
used by financial services
companies to penetrate the
market. The book has been
developed for use by individual
readers eager to gain in-depth
training on the topic on their
own, and for classroom use by
instructors in business schools
at the MBA, undergraduate,
and executive levels. Hooman
Estelami is a full professor of
marketing at Fordham
University in New York. He
received his Ph.D. in marketing
from Columbia University, and
has served as a consultant to
several leading financial
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services companies. Dr.
Estelami is the associate editor
of the Journal of Product and
Brand Management, and has
published dozens of articles,
research reports, and book
chapters on topics relating to
financial services marketing,
pricing, customer service
management, and buyer
behavior. He has received
several national awards for his
research and teaching, and his
work has been published in
journals such as Journal of
Financial Services Marketing,
Journal of Retailing, Journal of
the Academy of Marketing
Science, International Journal
of Research in Marketing,
Journal of Business Research,
Journal of Service Research,
and Journal of Services
Marketing. He is also the
author of Marketing
Turnarounds: A Guide to
Surviving Downturns and
Rediscovering Growth.
The Routledge Companion
to Management and
Organizational History Patricia Genoe McLaren
2015-05-15
The field of management and

organizational history has
reached a level of maturity that
means an overview is long
overdue. Written by a team of
globally renowned scholars,
this comprehensive companion
analyses management and
organizational history,
reflecting on the most
influential periods and
highlighting gaps for future
research. From the impact of
the Cold War to Global
Warming, it examines the field
from a wide array of
perspectives from humanities
to the social sciences. Covering
the entire spectrum of the
field, this volume provides an
essential resource for
researchers of business and
management.
The Routledge Companion
to Critical Management
Studies - Anshuman Prasad
2015-08-14
The scholarly field of Critical
Management Studies (CMS) is
in a state of flux. Against a
backdrop of dramatic global
shifts, CMS scholarship has
lately taken a number of new
and exciting directions and, at
times, challenged older critical
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voices. Novel theoretical
frameworks and diverse
research interests mark the
CMS field as never before.
Interrogating conventional
critiques of management and
arguing for fresh approaches,
The Routledge Companion to
Critical Management Studies
captures this intellectual
ferment and new spirit of
inquiry within CMS, and
showcases the pluralistic
generation of CMS scholars
that has emerged in recent
years. Setting the scene for a
crucial period for the

discipline, this insightful
volume covers new ground and
essential areas grouped under
the following themes: Critique
and its (dis-)contents
Difference, otherness,
marginality Knowledge at the
crossroads History and
discourse Global predicaments.
Drawing on the expertise of an
international team of
contributing scholars, The
Routledge Companion to
Critical Management Studies is
a rich resource and the perfect
reference tool for students and
researchers of management
and organization.
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