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Principles of Management for the Hospitality Industry - Dana V Tesone
2012-05-23
It is vital for hospitality management students to understand key
management concepts as part of the complex and intimate nature of the
services industry. Principles of Management for the Hospitality Industry
is designed specifically for hospitality students who need to be able to
use management tools and techniques to become successful hospitality
managers. By placing you at the heart of an imaginary workplace this
book offers the opportunity to work through all of the items of discussion
for each topic. The chapter begins with a scenario to prompt an
exploration of a given topic, and concludes with the outcome of this
scenario to reinforce the lessons learnt throughout the chapter. Highly
practical in approach, this is an up-to-date and skilful integration of all
core areas of management. It is packed with tools and techniques to aid
learning and understanding: improve your professional management
vocabulary with definitions in each chapter, and a complete glossary of
terms visualize key concepts with over one hundred explanatory
diagrams gain confidence by testing your understanding on the
accompanying website practical applications of theory are illustrated in
international case studies throughout the book discussion questions
prompt an exploration of key concepts.
The International Hospitality Business - Kaye Sung Chon 2012-11-12
International Hospitality Business: Management and Operations will
introduce hospitality managers to the most up-to-date developments in
hospitality to prepare you for the rapidly changing world of international
hospitality. This book is a compilation of the most current research in
global operations. It examines new developments, new management
concepts, and new corporate mergers. International Hospitality Business
analyzes and discusses the complexity of the political, economic,
financial, commercial, and cultural environment within which
international business takes place to help you become a productive
global manager. Through International Hospitality Business, you will
learn how an effective global hospitality manager must have a broad
trans-disciplinary perspective that includes studies in politics, culture,
and geography to better prepare for the complexity of international
operations. Expand your knowledge of how to deal with the issues that
confront hospitality firms and managers in international development
and operations by: understanding the great demand for competent
managers to oversee operations in foreign countries because of the
explosive growth of the international hospitality industry exploring the
complex issues faced by hospitality managers when they are assigned to
work overseas gaining insight into international hospitality firms’policies
regarding developmental strategy, organizational structure, marketing,
finance, accounting, and human resource management recognizing the
international hospitality industry as an integral part of the service import
and export business to help students gain a better understanding of
managerial roles With The International Hospitality Business, you will
examine world travel patterns, major hotel chains, and foodservice
companies in different regions of the world to expand your knowledge
and help you face the dynamic changing world of international
hospitality. While this volume provides you with important,
comprehensive knowledge that will help you manage the your overseas
hospitality operations in a way that keeps the most important person in
any business--the customer--contented.
Tourism, Hospitality and Digital Transformation - Kayhan Tajeddini
2019-10-15

Innovation and technological advancements can be disruptive forces,
especially for conventional business in the hospitality and tourism
industries. This book is timely with its critical examination of such forces
and how the two industries should strategize and respond to changes
effectively. It examines a wide scope of topics, from environmental
scanning, formulation, implementation and evaluation to the way
managers make strategy choices for better organizational performance.
The book illustrates how companies can re-orient their strategies and
appraise the effectiveness of the business; its key competitors; and how
they should set business goals through various cases, i.e. different types
of hospitality and tourism business from traditional hotels to Airbnb and
endeavors to provide strategic conceptual theories with real world
application through such case studies.
Global Hospitality and Tourism Management Technologies Patricia Ordóñez de Pablos 2011-08
"This book is a comprehensive source of information for those interested
in tourism and hospitality management, approaches, and trends, and,
covers the emerging research topics that will define the future of IT and
cultural development in the 21st century"--Provided by publisher.
Generation Z Marketing and Management in Tourism and Hospitality Nikolaos Stylos 2021-05-24
Generation Z (Gen Z) is the demographic cohort also known as PostMillennials, the iGeneration or the Homeland Generation. Referring to
individuals born roughly between the mid-1990s and the early 2000s,
they are our youngest consumers, students, colleagues, and voters.
Understanding them is a key aspect. In the context of the hospitality and
tourism, Gen Z-ers represent the future in human resources, and service
production and consumption. This book focuses on the aspirations,
expectations, preferences and behaviours related to individuals within
this demographic. It critically discusses their dynamism in driving the
tourism sector and offers insights into the roles that Gen Z will inhabit as
visitors, guests, consumers, employees, and entrepreneurs. This book is a
valuable resource for managers, scholars and students interested in
acquiring concrete knowledge on how Gen Z will shape the marketing
and management of tourism-related services.
Managing People in the Hospitality Industry - Michael Riley
2018-12-12
This is a book about being a successful manager in the complex
hospitality industry. Approaching the subject in the context of personal
development, it offers future managers essential knowledge and insight
into the opportunities, the constraints, the problems and the solutions
that face management at any level in the industry. Structured in six
parts, this comprehensive volume is not merely concerned with the social
and psychological aspects of people management, but also with the
economics of labour, including: labour costs, utilisation, labour market
behaviour and pay. These aspects are conjoined in the book with the
skills of people management to reflect the dynamics of real-life practice.
Combining theory and practice, Managing People in the Hospitality
Industry offers a concise portrait of the industry at work and is essential
reading for the hospitality managers of tomorrow.
Managing Technology in the Hospitality Industry - Michael L.
Kasavana 2016
Revenue Management - Robert G. Cross 2011-04-27
From the man the Wall Street Journal hailed as "the guru of Revenue
Management" comes revolutionary ways to recover from the after effects
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of downsizing and refocus your business on growth. Whatever happened
to growth? In Revenue Management, Robert G. Cross answers this
question with his ground-breaking approach to revitalizing businesses:
focusing on the revenue side of the ledger instead of the cost side. The
antithesis of slash-and-burn methods that left companies with empty
profits and dissatisfied stockholders, Revenue Management overturns
conventional thinking on marketing strategies and offers the key to
initiating and sustaining growth. Using case studies from a variety of
industries, small businesses, and nonprofit organizations, Cross
describes no-tech, low-tech, and high-tech methods that managers can
use to increase revenue without increasing products or promotions;
predict consumer behavior; tap into new markets; and deliver products
and services to customers effectively and efficiently. His proven tactics
will help any business dramatically improve its bottom line by meeting
the challenge of matching supply with demand.
Human Resource Management in the Hospitality Industry Michael J. Boella 2013
This text now includes updates to all statistics, information on job design
and empowerment, updated coverage of trade unionism and a new
chapter on business ethics. It matches new NVQ requirements and
incorporates new material relevant to courses and learning needs.
The Next Frontier of Restaurant Management - Alex M. Susskind
2019-06-15
The Next Frontier of Restaurant Management brings together the latest
research in hospitality studies to offer students, hospitality executives,
and restaurant managers the best practices for restaurant success. Alex
M. Susskind and Mark Maynard draw on their experiences as a
hospitality educator and a restaurant industry leader, respectively, to
guide readers through innovative articles that address specific aspects of
restaurant management: * Creating and preserving a healthy company
culture * Developing and upholding standards of service * Successfully
navigating guest complaints to promote loyalty * Creating a desirable
(and profitable) ambiance * Harnessing technology to improve guest and
employee experiences * Mentoring employees Maynard and Susskind
detail the implementation of effective customer management and staff
training, design elements such as seating and lighting, the innovative use
of data to improve the guest experience, and both consumer-oriented and
operation-based technologies. They conclude with a discussion of the
human factor that is the foundation of the hospitality industry and the
importance of a healthy workplace culture. As Susskind and Maynard
show, successful restaurants don't happen by accident.
Revenue Management for the Hospitality Industry - David K. Hayes
2021-11-09
REVENUE MANAGEMENT FOR THE HOSPITALITY INDUSTRY Explore
intermediate and advanced topics in the field of revenue management
with this up-to-date guide In the newly revised second edition of Revenue
Management for the Hospitality Industry, an accomplished team of
industry professionals delivers a comprehensive and insightful review of
hospitality pricing and revenue optimization strategies. The book offers
realistic industry examples from hotels, restaurants, and other hospitality
industry segments that use differential pricing as a major revenue
management tool. The authors discuss concepts critical to the
achievement of hospitality professionals’ revenue management goals and
include new examinations of the growing importance of effective data
collection and management. A running case study helps students learn
how to incorporate the revenue management principles and strategies
included in the book’s 14 chapters. Written for students with some prior
knowledge and understanding of the hospitality industry, the new edition
also includes: A brand-new chapter on data analysis and revenue
management that addresses many of the most important data and
technology-related developments in the field, including the management
of big data, data safety, and data security In-depth discussions of
revenue management topics including Net Revenue Per Available Room,
Direct Revenue Ratio, and other KPIs Major changes to the book’s
instructor support materials and an expansion of the instructor’s test
bank items and student exercises. An indispensable resource for students
taking courses in hospitality management or business administration,
Revenue Management for the Hospitality Industry, Second Edition is also
ideal for managers and executives in the hospitality industry.
Applied Facilities Management for the Hospitality Industry - John E.
Edwards 2016-12-31
Applied Facilities Management for the Hospitality Industry is designed to
provide readers with a practical approach to understanding the activities
and responsibilities involved in managing the aspects of a hospitality
enterprise. It presents real world analysis of the concerns, issues, and

practices used by facilities managers in the profitable support of
hospitality operations. Written in clear terms and using a common-sense
approach to facilities management, the book approaches complex issues
in an easy to understand and relatable manner. Specific topics include
the functions and responsibilities of a facilities manager, information
management, effective communication, workload planning and staffing,
and financial management, among others. Applied Facilities
Management for the Hospitality Industry features management tools and
systems developed and used by the author in the management of large
buildings and systems. Using real world experience in both the facilities
and construction management of modern buildings and campuses, the
book enables readers to not only understand the concepts, but also be
prepared to use them in real world facilities issues in the hospitality
industry. John E. Edwards, M.B.A., F.M.A., is an instructor at Texas Tech
University, teaching general management and facilities management to
students majoring in restaurant, hospitality, and institutional
management. He has over 30 years of facilities, logistics, construction,
and lodging management experience. Professor Edwards is an
established and published authority in logistics support for complex
international operations in remote locations under adverse conditions.
Contemporary Management Approaches to the Global Hospitality and
Tourism Industry - Pius, Abraham 2020-03-27
The hospitality, travel, and tourism industries play a major role in citizen
wellbeing, socio-cultural integration, and the economic advancement of a
nation. The industries are increasingly complex in operation, demanding
excellence across a far-reaching and diverse set of capabilities and
changes in management practices across the board. With growing
expectations for a better service quality from the users and endless calls
for value-added service, managers are under constant pressure to
improve their services across all aspects while growing customer
numbers to meet various stakeholder expectations. Contemporary
Management Approaches to the Global Hospitality and Tourism Industry
is a key reference source that provides crucial knowledge on the
application of new management practices and trends in the tourism
industry. While highlighting topics such as service quality, culture
sensitivity, and brand marketing, this publication explores the influence
of globalization and the methods of sustainable business practices. This
book is ideally designed for managers, hotel directors, restaurateurs,
researchers, industry professionals, professors, and students seeking
cutting-edge hospitality and tourism management strategies.
Innovation in Hospitality and Tourism - Mike Peters 2012-11-12
Get the latest research on new ways to measure innovation in the
tourism value chain Until now, most available research on innovation in
tourism product service and development has focused on concepts,
rather than facts. Innovation in Hospitality and Tourism presents
empirical studies that identify the major “push and pull” factors of
innovation in hospitality and tourism, providing vital information on how
to measure innovation in the control and sustainable management of new
service development. This unique book examines the internal and
external drivers of innovation in the market place, the difference
between innovative firms and those that merely follow trends, and
explanations and examples of innovations in special areas of the tourism
value chain. With hospitality markets saturated and clients selecting
services from all over the world, it’s not enough to have an innovative
idea for a new tourism product—your idea has to have the potential to be
successfully marketed. Innovation in Hospitality and Tourism looks at
methods of measuring the market-based applications of new processes,
products, and forms of organization, the economic impact of innovation,
innovation as a bipolar process between market and resources, and
forms of cooperation that can strengthen and reinforce innovation. The
book’s contributors analyze the relationship between welfare services
and tourism in Denmark, the innovation potential throughout the tourism
value chain from the supply side focus, innovation as a competitive
advantage in Alpine tourism and in the small- and medium-sized hotel
industry, tourism innovation statistics across products, providers,
markets, and geopolitical regions, and a case study of AltiraSPA, a
wellness concept of the ArabellaSheraton group. Innovation in
Hospitality and Tourism examines: product development measuring
innovation consumer-based measurement of innovation innovation
processes in hotel chains innovation performances in hotel chains and
independent hotels mobile business solutions for tourist destinations
Internet portals in tourism analyzing innovation potential leadership and
innovation processes welfare services and tourism as a driving force for
innovation SERVQUAL as a tool for developing innovations and much
more Innovation in Hospitality and Tourism is an invaluable resource for
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academics, professionals, practitioners, and researchers working in the
field of hospitality and tourism.
Hospitality Management Education - Kaye Sung Chon 2013-04-03
Help students succeed now and in the future in any aspect of the
hospitality field! Hospitality Management Education focuses on the
academic aspect of hospitality--the mechanisms of hospitality education
programs, their missions, their constituents, and the outcomes of their
efforts. This book examines why people study hospitality management,
the vast opportunities the field offers, and ways to best prepare students
for a career in the industry or in academia. Within Hospitality
Management Education, you'll find exhibits, figures, tables, and insight
into innovative practice methods that will strengthen your skills as an
educator and contributor to the growing success of this discipline.
Containing research and first-hand accounts, Hospitality Management
Education offers you insight into qualities and strategies that make
educators or employees effective and successful in the industry. You'll
find useful information to help you better prepare students and enhance
your teaching skills, such as: understanding the history and advances of
hospitality management education during the past 75 years stressing the
difference between the hospitality industry and other industries to help
prospective hospitality students understand the unique rigors of
hospitality examining degree programs in the United Kingdom, Australia,
and the United States to identify common global teaching trends,
differences, and program outcomes enhancing student learning and
education programs by linking academic hospitality programs to industry
through internships, involvement with industry associations, and
advisory councils assuring quality in academic programs through
accreditation, certification, outside peer reviews, outside reviews by the
industry, and administrative reviews of the faculty preparing for a
professional academic career through strategic career planning,
networking, and targeting hospitality programs Hospitality Management
Education discusses educational trends as a whole over the past decade
to give you insight into future directions of hospitality such as increased
specialization, growing numbers of faculty, more funding, and increased
academic focus on research and scholarship. In this valuable volume,
you'll find methods and suggestions that will make you a more
knowledgeable and effective educator!
Information and Communication Technologies in Tourism 1997 - A.Min
Tjoa 2012-12-06
For the fourth time now, experts in tourism from various countries come
to attend the ENTER conference in order to inform themselves and
others about the current devel opments in the usage of information and
communication technologies. The ENTER conference is thought as a
platform for the exchange of ideas, experi ences, opinions, and visions
among scientists and practitioners. The visions presented at the last
three ENTER conferences have triggered many requirements of
important on-going and planned projects in the application of
communication and information technologies in tourism. The scope of the
papers of this proceedings covers the most recent and relevant to pics in
our area of interest. The sessions are primarily devoted to intelligent
agents and systems, the future role of global (reservation) systems, the
new. chances of data base applications due to the most recent
technological developments. and above all the role of the Internet (and
Intranet). I would like to express my cordial thanks to all institutions
actively supporting this event, namely: • The Edinburgh & Lothian
Tourist Board • The International Federation of Information Technology
in Tourism (IFITT) Several people spent numerous hours organizing the
scientific programme of EN TER. The names of most of them will appear
in the following pages.
Handbook of Hospitality Strategic Management - Michael Olsen
2008-09-10
Handbook of Hospitality Strategic Management provides a critical review
of mainstream hospitality strategic management research topics.
Internationally recognized leading researchers provide thorough reviews
and discussions, reviewing strategic management research by topic, as
well as illustrating how theories and concepts can be applied in the
hospitality industry. This book covers all aspects of strategic
management in hospitality. The depth and coverage of each topic is
unprecedented. A must-read for hospitality researchers and educators,
students and industry practitioners.
Hospitality Information Systems and E-Commerce - Dana V. Tesone
2005-03-08
Up-to-date coverage of how technology impacts management in the
hospitality industry In order to succeed in today's business world,
hospitality managers must have a wealth of knowledge when it comes to

technology. Hospitality Information Systems and E-Commerce provides
this essential information. Covering the technology used in each segment
of the hospitality industry - lodging, foodservice, and tourism - this
insightful book emphasizes the management decisions necessary to
purchase, implement, and execute technology initiatives in a hospitality
operation. Packed with industry examples that illustrate the influence of
technology on management and customer service, Hospitality
Information Systems and E-Commerce: Provides an overview of
information technology basics, including computer hardware, software,
and networks Covers electronic commerce (e-commerce) and its impact
on the hospitality industry, as well as how managers can implement
successful e-commerce strategies into their business Features interviews
with information technology professionals in the hospitality industry
Includes "On the Job" vignettes that show readers how the concepts
covered in each chapter translate into the management of a hospitality
operation Contains a practical glossary of technical terminology
Hospitality Information Systems and E-Commerce offers an in-depth look
at how hospitality managers can most effectively use technology to
benefit their business, and is a must-have resource for students and
professionals seeking to learn more about this cutting-edge topic.
Hospitality Management Education - Kaye Sung Chon 2013-04-03
Help students succeed now and in the future in any aspect of the
hospitality field! Hospitality Management Education focuses on the
academic aspect of hospitality--the mechanisms of hospitality education
programs, their missions, their constituents, and the outcomes of their
efforts. This book examines why people study hospitality management,
the vast opportunities the field offers, and ways to best prepare students
for a career in the industry or in academia. Within Hospitality
Management Education, you'll find exhibits, figures, tables, and insight
into innovative practice methods that will strengthen your skills as an
educator and contributor to the growing success of this discipline.
Containing research and first-hand accounts, Hospitality Management
Education offers you insight into qualities and strategies that make
educators or employees effective and successful in the industry. You'll
find useful information to help you better prepare students and enhance
your teaching skills, such as: understanding the history and advances of
hospitality management education during the past 75 years stressing the
difference between the hospitality industry and other industries to help
prospective hospitality students understand the unique rigors of
hospitality examining degree programs in the United Kingdom, Australia,
and the United States to identify common global teaching trends,
differences, and program outcomes enhancing student learning and
education programs by linking academic hospitality programs to industry
through internships, involvement with industry associations, and
advisory councils assuring quality in academic programs through
accreditation, certification, outside peer reviews, outside reviews by the
industry, and administrative reviews of the faculty preparing for a
professional academic career through strategic career planning,
networking, and targeting hospitality programs Hospitality Management
Education discusses educational trends as a whole over the past decade
to give you insight into future directions of hospitality such as increased
specialization, growing numbers of faculty, more funding, and increased
academic focus on research and scholarship. In this valuable volume,
you'll find methods and suggestions that will make you a more
knowledgeable and effective educator!
Hospitality Information Technology - Galen Robert Collins 1998
Mobile Computing and Technology Applications in Tourism and
Hospitality - Agustinus Borgy Waluyo 2021
"This book presents the latest research and development in mobile and
intelligence computing with a focus on tourism and hospitality sectors
and how during this current pandemic crisis, the role of research on
innovative technologies and applications will offer timely help to bring
the tourism and hospitality industry back to its normal state"-Principles of Management for the Hospitality Industry - Dana V
Tesone 2012-05-23
It is vital for hospitality management students to understand key
management concepts as part of the complex and intimate nature of the
services industry. Principles of Management for the Hospitality Industry
is designed specifically for hospitality students who need to be able to
use management tools and techniques to become successful hospitality
managers. By placing you at the heart of an imaginary workplace this
book offers the opportunity to work through all of the items of discussion
for each topic. The chapter begins with a scenario to prompt an
exploration of a given topic, and concludes with the outcome of this
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scenario to reinforce the lessons learnt throughout the chapter. Highly
practical in approach, this is an up-to-date and skilful integration of all
core areas of management. It is packed with tools and techniques to aid
learning and understanding: improve your professional management
vocabulary with definitions in each chapter, and a complete glossary of
terms visualize key concepts with over one hundred explanatory
diagrams gain confidence by testing your understanding on the
accompanying website practical applications of theory are illustrated in
international case studies throughout the book discussion questions
prompt an exploration of key concepts.
Talent Management Innovations in the International Hospitality
Industry - Stefan Jooss 2021-07-27
Talent Management Innovations in the International Hospitality Industry
explores a wide range of subjects within the talent management field,
including employer branding, creative talent, talent pools, and mentoring
initiatives, along with a focus on talent identification, development, and
retention.
Food and Beverage ( F & B - Management Technology) with Revenue
Management Techniques for The Hospitality Industry Management! - Dr.
Naveen Baweja 2017-06-12
The Global/ International Yield/ Revenue Management Techniques &
Practices for the Food & Beverage Department for the Hospitality/
Hotels/ Restaurant Industry!!.!!
Revenue Management for the Hospitality Industry - David K. Hayes
2010-10-19
Revenue Management for the Hospitality Industry is filled with practical
examples and best practices on the topic of revenue management, a
critical aspect of the industry. Through numerous revenue management
examples from the hospitality industry and a running case example
throughout the book, students will discover how they can incorporate
revenue management principles and best practices. The core of revenue
management of a hospitality organisation is to, as the authors explain,
"charge the right price, to the right customer, for the right product,
through the right channel, at the right time." The book is intended for
students with prior knowledge and understanding of the hospitality
industry, and will explain what they need to know and how to be
successful.
Serve 2017 - Ford Lumban Gaol 2018-05-18
The 2017 Fifth International Conference on Management and
Technology in Knowledge, Service, Tourism & Hospitality (SERVE 2017)
was held on 21-22 October 2017 and on 30 November 2017, in Bali,
Indonesia and at the Financial University under the Government of the
Russian Federation, Moscow, Russia. The theme of the conference was
"Financial and Economic Tools Used in the World Hospitality Industry".
Conference contributions dealt with various interdisciplinary research
topics, particularly in the fields of social sciences, economics, business,
management, education, and finance. Through this conference
proceedings volume, we propose to launch a renewed discussion of how
financial and economic tools can be used in the world hospitality, service,
and tourism industries. The purpose of this volume is to develop new
theoretical and empirical knowledge that explores the possibilities of
developing tourism, hospitality, service industries in sharing economy.
These proceedings should be of interest to academics and professionals
in the wider field of social sciences, including disciplines such as
education, psychology, tourism and knowledge management.
Managing Technology in the Hospitality Industry - Michael L. Kasavana
2011
Orig. publ. in 1987 as: Managing computers in the hospitality industry.
Management and Technology in Knowledge, Service, Tourism &
Hospitality - Ford Lumban Gaol 2014-04-29
Management and Technology in Knowledge, Service, Tourism and
Hospitality 2013 contains papers covering a wide range of topics in the
fields of knowledge and service management, web intelligence, tourism
and hospitality. This overview of current state of affairs and anticipated
developments will be of interest to researchers, entrepreneurs and
students alike.
Tourism, Hospitality and Digital Transformation - Kayhan Tajeddini
2019-10-08
Innovation and technological advancements can be disruptive forces,
especially for conventional business in the hospitality and tourism
industries. This book is timely with its critical examination of such forces
and how the two industries should strategize and respond to changes
effectively. It examines a wide scope of topics, from environmental
scanning, formulation, implementation and evaluation to the way
managers make strategy choices for better organizational performance.

The book illustrates how companies can re-orient their strategies and
appraise the effectiveness of the business; its key competitors; and how
they should set business goals through various cases, i.e. different types
of hospitality and tourism business from traditional hotels to Airbnb and
endeavors to provide strategic conceptual theories with real world
application through such case studies.
Hospitality Management and Digital Transformation - Richard
Busulwa 2020-12-29
Hospitality managers are at a critical inflection point. Digital technology
advancements are ramping up guest expectations and introducing
nontraditional competitors that are beginning to disrupt the whole
industry. The hospitality managers whose organizations are to thrive
need to get their organizations into a position where they can effectively
leverage digital technologies to simultaneously deliver breakthroughs in
efficiency, agility, and guest experience. Hospitality Management and
Digital Transformation is a much-needed guidebook to digital disruption
and transformation for current and prospective hospitality and leisure
managers. The book: • Explains digital technology advancements, how
they cause disruption, and the implications of this disruption for
hospitality and leisure organizations. • Explains the digital business and
digital transformation imperative for hospitality and leisure
organizations. • Discusses the different digital capabilities required to
effectively compete as a digital business. • Discusses the new and/or
enhanced roles hospitality and leisure managers need to play in effecting
the different digital capabilities, as well as the competencies required to
play these roles. • Discusses how hospitality and leisure managers can
keep up with digital technology advancements. • Unpacks more than 36
key digital technology advancements, discussing what they are, how they
work, and how they can be implemented across the hospitality and
leisure industry. This book will be useful for advanced undergraduate
and postgraduate students studying strategic management, IT,
information systems, or digital business–related courses as part of
degrees in hospitality and leisure management; as well as practitioners
studying for professional qualifications.
The Emerald Handbook of ICT in Tourism and Hospitality - Azizul
Hassan 2020-11-30
The Emerald Handbook of ICT in Tourism and Hospitality incorporates
key research findings, in-depth case studies and discussion of the future
implications stemming from technologies changes and developments
across a number of core themes.
Strategic Management for the Hospitality and Tourism Industry Vincent Sabourin 2021-12-28
This vital volume clearly explains cutting-edge theories and views on
strategic management in applied management fundamentals in the
hospitality and tourism industry. The author discusses the latest in
strategic thinking and provides information on implementing models
within specific contexts, such as culture and profit and nonprofit
organizations. He also looks at the political, economic, social, and
technological changes that significantly affect tourism and hospitality.
The volume is distinguished by its thoughtful analysis and review of
related hospitality case studies and the management approaches
employed and sheds light on ever-the emerging management and
operation issues in the tourism and hospitality sector. The book employs
an abundance of case studies that illustrate the concepts and models
discussed, with examples from such heavyweights in the industry as
Disney and Euro Disney, Aer Lingus, British Airways, Four Seasons,
Holiday Inn, Marriot, Sofitel, Starwood Hotels, and more. Key features of
the book include: Cutting-edge approach: Applies advanced and recent
strategic management views to the tourism and hospitality field. Critical
treatment: Provides critical discussions about whether and how strategic
models/theories can be applied in the hospitality and tourism field.
Sensitive to specific contexts: As the tourism and hospitality industry has
become one of the largest industries worldwide, discusses how strategic
management concepts can be applied in different cultures and profit and
nonprofit tourism organizations. Extensive case studies: Provides
supporting case studies related to the strategy content, context, and
process from international industries such as Aer Lingus, Accor, Marriott
and Ryanair. Organization of the book: Each of the chapters within the
case study sections employs a thorough pedagogic structure consisting
of a concise introduction, examples and case analysis, discussion points,
exercises, and further reading. This book is designed to provoke thought
and debate about strategic management and myriad other issues. It will
be valuable for students, academics, universities offering hospitality and
tourism, and hospitality and tourism professionals.
Hospitality Marketing Management, 6th Edition - David C. Bojanic
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2016-11-16
Hospitality Marketing Management, 6th Edition explores marketing and
themes unique to hospitality and tourism. The 6th edition presents many
new ideas along with established marketing principles, exploring not
only the foundations of marketing in the hospitality world but also new
trends in the industry.
Technology Strategies for the Hospitality Industry - Peter D. Nyheim
2012
TECHNOLOGY STRATEGIES FOR THE HOSPITALITY INDUSTRY, 2/e
examines technology strategies for the hospitality industry. Exceptionally
practical in approach, this edition includes a new chapter on technology
in the casino industry and a new chapter on technology for meetings and
events. A separate chapter is devoted to planning and investment as
students learn what technology exists and how to use it succeed in the
hospitality business.
Technology Application in the Tourism and Hospitality Industry of
Bangladesh - Azizul Hassan 2021-10-06
The tourism and hospitality industry of Bangladesh as a South Asian
country has potential. Sustainable development of this industry in this
country is on the move. Still, there are some hindrances which appear to
be stymieing this industry’s overall development potential. Overcoming
such hindrances can be partly enabled by applying digital innovation and
introducing more Internet based platforms in the country’s tourism and
hospitality industry. The country is believed to have emphasized
innovative technology application in this industry, but technology
applications in this industry in Bangladesh have so far attracted very few
researchers, resulting in insufficient contributions and very limited
knowledge. This book, therefore, can make a significant contribution
towards the very limited knowledge in this identified research area. On
the specific ground of technology application in the tourism and
hospitality industry, the book covers concepts and context, the present
scenario, product and service offers, and an analysis of the roles of
public and private institutions. On related issues, the book also covers
social media, networking and connectivity; sustainability practices and
climate change effects; tourist experiences; developments; and
challenges, suggestions, and future research directions. The book is
expected to appeal to general readers, as well as researchers with an
interest in technology applications in the tourism and hospitality
industry. This book is also an essential read for the relevant policy
planners and industry professionals.
Operations Management in the Hospitality Industry - Peter Szende
2021-06-10
From restaurants to resorts, the hospitality industry demands strong
operations management to delight guests, develop employees, and
deliver financial returns. This introductory textbook provides students
with fundamental techniques and tools to analyse and improve

operational capabilities of any hospitality organization.
Development of Tourism and the Hospitality Industry in Southeast Asia Purnendu Mandal 2015-12-11
This book highlights the state-of-the-art tourism and hospitality industry
in Southeast Asian countries, while also presenting future directions for
the industry with an emphasis on decision-making models. It first
elaborates on the significant role of the tourism and hospitality industry
given the rapid socio-economic and cultural changes occurring in
Southeast Asia, before providing perspectives on medical tourism,
tourism for seniors and several other developments within the tourism
and hospitality sector. Development of Tourism and the Hospitality
Industry in Southeast Asia presents scholarly perspectives from
researchers across the region and is geared towards world-wide readers
in academia, as well as experts from the industry.
Key Concepts in Hospitality Management - Roy C Wood 2013-02-01
"Accessibly written and thoughtfully edited, making it essential reading
for those studying hospitality and embarking on a career in the industry."
- Peter Lugosi, Oxford School of Hospitality Management "This text is a
fascinating read... Roy Wood has spent 25 years teaching, researching
and writing on the hospitality industry - much of that learning is here in
this book." - Erwin Losekoot, Auckland University of Technology "All
different aspects of the hospitality industry are elaborated on... All in all
a wonderful course book for for our students!" - Claudia Rothwangl, ITM
College This book covers the major concepts students are likely to
encounter throughout their study within the hospitality management,
giving a comprehensive and up-to-date overview as well as providing
engaging everyday examples from around the world. A leading figure in
the field, Roy Wood has successfully gathered international contributors
with direct experience of hospitality management and the hospitality
industry as a whole, ensuring the academic, geographical and practical
integrity of the book. Key Concepts in Hospitality Management is written
for undergraduate students and those studying short postgraduate or
executive education courses in hospitality management, events
management, tourism management and leisure management.
Sustainable Hospitality Management - Huub Ruël 2020-11-20
The hospitality industry is major industry. Due a steady growth, by 2030
the hospitality and tourism industry is expected to provide 380 million
jobs. This title explores the challenges presented including labor
shortages, containing and reducing the ecological footprint, Over
tourism, and a poor industry image.
International Encyclopedia of Hospitality Management - Abraham Pizam
2010
This encyclopedia covers all of the relevant issues in the field of
hospitality management from both a sectoral level as well as a functional
one. It's unique user-friendly structure enables readers to find exactly
the information they require at a glance.
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