Kotler Keller Koshy Jha Marketing
Management
Yeah, reviewing a books Kotler Keller Koshy Jha Marketing Management could be credited
with your close associates listings. This is just one of the solutions for you to be successful. As
understood, capability does not recommend that you have fantastic points.
Comprehending as well as union even more than additional will meet the expense of each success.
next-door to, the broadcast as well as sharpness of this Kotler Keller Koshy Jha Marketing
Management can be taken as without difficulty as picked to act.

Rural Management - K. B. Gupta, Faizia
Siddiqui, Iftikhar Alam
Rural Tourism and Enterprise - Ade Oriade
2017-05-02
Marketing and management processes across
industries can be very similar, but contexts vary
kotler-keller-koshy-jha-marketing-management

where political intervention, public interest and
local sustainability are involved. The rural
business setting is especially intricate due to the
assortment of different business opportunities,
ranging from traditional agriculture, to tourism
enterprise and even high-tech business.
Including pedagogical features and full colour
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throughout, this new textbook provides an
engaging and thought-provoking resource for
students and practitioners of tourism, rural
business and related industries.
Principles of Marketology, Volume 1 - H.
Aghazadeh 2016-04-29
In Principles of Marketology, Volume 1: Theory ,
Aghazadeh explores the definition, origins and
framework of a new methodology for helping
organizations better understand their market
and competition.
Contemporary Issues in Social Media Marketing
- Bikramjit Rishi 2017-07-28
In a short time span, social media has
transformed communication, as well as the way
consumers buy, live and utilize products and
services. Understanding the perspectives of both
consumers and marketers can help organizations
to design, develop and implement better social
media marketing strategies. However, academic
research on social media marketing has not kept
pace with the practical applications and this has
kotler-keller-koshy-jha-marketing-management

led to a critical void in social media literature.
This new text expertly bridges that void.
Contemporary Issues in Social Media provides
the most cutting edge findings in social media
marketing, through original chapters from a
range of the world’s leading specialists in the
area. Topics include: • The consumer journey in
a social media world • Social media and
customer relationship management (CRM) •
Social media marketing goals and objectives •
Social media and recruitment • Microblogging
strategy And many more. The book is ideal for
students of social media marketing, social media
marketing professionals, researchers and
academicians who are interested in knowing
more about social media marketing. The book
will also become a reference resource for those
organizations which want to use social media
marketing for their brands.
Cyber Intelligence and Information Retrieval João Manuel R. S. Tavares 2021-10-30
This book gathers a collection of high-quality
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peer-reviewed research papers presented at
International Conference on Cyber Intelligence
and Information Retrieval (CIIR 2021), held at
Institute of Engineering & Management,
Kolkata, India during 20–21 May 2021. The book
covers research papers in the field of privacy
and security in the cloud, data loss prevention
and recovery, high-performance networks,
network security and cryptography, image and
signal processing, artificial immune systems,
information and network security, data science
techniques and applications, data warehousing
and data mining, data mining in dynamic
environment, higher-order neural computing,
rough set and fuzzy set theory, and natureinspired computing techniques.
Business Environment: - Fernando
In Business Environment, A. C. Fernando
integrates concepts with real-world situations
and the most recent data to help students grasp
complex economic concepts, a clear
understanding of which is required to
kotler-keller-koshy-jha-marketing-management

comprehend the various facets of busine
Marketing and Smart Technologies - José
Luís Reis 2022-03-14
This book includes selected papers presented at
the International Conference on Marketing and
Technologies (ICMarkTech 2021), held at
University of La Laguna, Tenerife, Spain, during
December 2–4, 2021. It covers up-to-date
cutting-edge research on artificial intelligence
applied in marketing, virtual and augmented
reality in marketing, business intelligence
databases and marketing, data mining and big
data, marketing data science, web marketing, ecommerce and v-commerce, social media and
networking, geomarketing and IoT, marketing
automation and inbound marketing, machine
learning applied to marketing, customer data
management and CRM, and neuromarketing
technologies.
Paradigm shifts in Business Delivery Innovative
Management Practices - St martin Institute of
Business Management
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Innovation and Strategy - Rajan Varadarajan
2018-06-29
This volume focuses on substantive issues in
innovation, marketing strategy, and the nexus of
innovation and marketing strategy.
Data Science & Business Analytics - Sneha
Kumari 2020-12-04
Data Science & Business Analytics explores the
application of big data and business analytics by
academics, researchers, industrial experts,
policy makers and practitioners, helping the
reader to understand how big data can be
efficiently utilized in better managerial
applications.
Marketing Management Asian Perspective Philip Kotler 2016-04
Services Marketing - K. Rama Moahana Rao
2011
Digitising Enterprise in an Information Age
- David L. Olson 2021-06-24
kotler-keller-koshy-jha-marketing-management

Digitising Enterprise in an Information Age is an
effort that focuses on a very vast cluster of
Enterprises and their digitising technology
involvement and take us through the road map
of the implementation process in them, some of
them being ICT, Banking, Stock Markets, Textile
Industry & ICT, Social Media, Software Quality
Assurance, Information Systems Security and
Risk Management, Employee Resource Planning
etc. It delves on increased instances of cyber
spamming and the threat that poses to eCommerce and Banking and tools that help and
Enterprise toward of such threats. To quote
Confucius, “As the water shapes itself to the
vessel that contains it, so does a wise man
adapts himself to circumstances.” And the
journey of evolution and progression will
continue and institutions and enterprises will
continue to become smarter and more and more
technology savvy. Enterprises and businesses
across all genre and spectrum are trying their
level best to adopt to change and move on with
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the changing requirements of technology and as
enterprises and companies upgrade and speed
up their digital transformations and move their
outdate heirloom systems to the cloud, archaic
partners that don't keep up will be left behind.
Note: T&F does not sell or distribute the
Hardback in India, Pakistan, Nepal, Bhutan,
Bangladesh and Sri Lanka.
The Routledge Companion to Arts Marketing Daragh O'Reilly 2013-12-17
The relationship between the arts and marketing
has been growing ever more complex, as the
proliferation of new technologies and social
media has opened up new forms of
communication. This book covers the broad and
involved relationship between the arts and
marketing. It frames "arts marketing" in the
context of wider, related issues, such as the
creative and cultural industries, cultural policy
and arts funding, developments in the different
art forms and the impact of environmental forces
on arts business models and markets. The
kotler-keller-koshy-jha-marketing-management

Routledge Companion to Arts Marketing
provides a comprehensive, up-to-date reference
guide that incorporates current analyses of arts
marketing topics by leaders of academic
research in the field. As such, it will be a key
resource for the next generation of arts
marketing scholars and teachers and will
constitute the single most authoritative guide on
the subject internationally.
Case Studies in Marketing - Kanwal Nayan
Kapil 2011
Services Marketing: - Rao
The second edition of Services Marketing, with
an enhanced conceptual foundation, meets this
requirement of students, managers and
marketing professionals. The enhanced
pedagogy and coverage in this edition in
conjunction with the lucid and pithy style of the
author make this book perfect for students of
business administration, commerce and
management.
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" Brand Perception among Rural and Urban
Consumers" - Dr. Pramod H. Patil 2022-08-30
The Fast Moving Consumer Goods (FMCG)
sector is a cornerstone of the Indian economy
and it touches every aspect of human life. It is
the fourth largest sector and an important
contributor to the Indian economy. This industry
is volume-driven and characterized by low
margins; it mainly deals with the production,
distribution, and marketing of consumer
packaged goods and is therefore alternatively
called the CPG (Consumer Packaged Goods)
industry. The industry is also engaged in the
operations, supply chain, and general
management of these goods. The FMCG industry
provides a wide range of consumables and,
therefore, the amount of money circulated
against FMCG products is also very high.
Dimensions in Commerce and Management
- Dr. Mahalaxmi Krishnan
INDUSTRIAL MARKETING - MILIND T.
kotler-keller-koshy-jha-marketing-management

PHADTARE 2014-07-30
The book would serve as a standard textbook on
the subject of Industrial Marketing, and thus,
will be useful for students of management. This
book is aimed at providing better conceptual
understanding of the industrial marketing, as
well as, enhancing the skills required in its
practice. The book begins with the review of
fundamentals of marketing, concepts in
industrial marketing, industrial marketing
environment, gathering market intelligence,
organisational buying behaviour, and
segmentation and positioning in industrial
marketing. Then, it goes on to give an insightful
analysis of product mix, price mix, marketing
channels, marketing control, and project
marketing. The text concludes with a discussion
on commercial terms, clauses and documents
involved in the practice of industrial marketing.
The text provides eleven case studies which lend
a practical flavour to it, and illustrate the
concepts discussed. Key Features • Shows the
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importance and selection criteria of marketing
channels. • Explains commercial clauses and
contents of documents. • Explains difference
between product marketing and project
marketing. • Provides questions at the end of
every chapter. Interspersed with real-life
examples, this book should also prove very
handy to the practicing manager. New to this
edition • Four new chapters, namely, Review of
Marketing Fundamentals, Industrial Marketing
Environment, Negotiating Sales Deals and Key
Account Management have been added. •
Keeping in mind the importance of case studies
for both the students, as well as, practitioners,
four new cases have also been added in this
edition. • Besides, material is added in most of
the chapters to discuss some topics in more
detail, or some sub-topic which were missing in
the earlier edition. • Problem questions added at
the end of the chapters will help the students to
understand the practical applications of
marketing concepts in real business world. • The
kotler-keller-koshy-jha-marketing-management

concepts are supported by real-life examples,
diagrams and tables to reinforce the
understanding of the subject-matter.
Responsible Management Education - Ranjjni
Swamy 2017-10-04
This edited collection emerged from the need to
know how business schools in Asia are
inculcating responsible management. Data for
the book was sourced from (a) the workshop
proceedings of the 6th PRME Asia Forum held in
November 2015 and (b) case studies submitted
as part of the Forum. Academics from India,
China, Philippines, New Zealand, USA and Hong
Kong (who taught in Asia) contributed to the
workshop / the case studies. The book describes
how some Asian business schools are
incorporating ethics, social responsibility and
sustainability into their curricular and extracurricular activities. It identifies the challenges
faced in providing such education and the
implications thereof. In the process, it captures
the unique flavour of Asian business schools.
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Business schools in Asia appear to have
introduced several stand-alone courses on ethics
and corporate responsibility. They have adopted
pedagogies suited to the profile of their
students. Many have promoted a concern for the
poor through volunteering, projects or
internships with NGOs. However, few have made
responsible management a central part of their
business school curriculum. Greater integration
of responsible management into the curriculum
requires supportive administrative policies,
greater cross-functional interaction and the
development of context-appropriate learning
materials.
Green Marketing as a Positive Driver Toward
Business Sustainability - Naidoo, Vannie
2019-07-26
As corporations increasingly recognize the
benefits of green marketing, the number of
projects with important local environmental,
economic, and quality-of-life benefits shall
increase. Encouraging the holistic nature of
kotler-keller-koshy-jha-marketing-management

green, moreover, inspires other retailers to push
the movement. Green Marketing as a Positive
Driver Toward Business Sustainability is a
collection of innovative research on the methods
and applications of integrating environmental
considerations into all aspects of marketing.
While highlighting topics including green
consumerism, electronic banking, and
sustainability, this book is ideally designed for
industrialists, marketers, professionals,
engineers, educators, researchers, and scholars
seeking current research on green development
in regular movement.
Religion and Consumer Behaviour in
Developing Nations - Ayantunji Gbadamosi
2021-01-29
Examining how religion influences the dynamics
of consumption in developing nations, this book
illuminates the strategic placement of these
nations on the global marketing stage both in
terms of their current economic outlook and
potential for growth.
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Navigating the New Normal of Business With
Enhanced Human Resource Management
Strategies - Aquino Jr., Perfecto Gatbonton
2022-02-11
Despite the ill effects of COVID-19 and the
temporary closure of business operations
worldwide, some organizations, such as the food
and pharmaceutical industries, are still
functioning, and their need to resume operations
is dire. Managing the workforce and performing
other functions of human resource management,
such as recruitment and hiring, is a continuous
process, and today’s organizations must be
adaptive and careful in employing the practices
of human resource management for any
unforeseen events that trigger uncertainty and
threats to the company’s workforce performance
and hinder organizational effectiveness.
Navigating the New Normal of Business With
Enhanced Human Resource Management
Strategies shares effective strategies in human
resource management from organizations
kotler-keller-koshy-jha-marketing-management

worldwide to shed light and ideas on how
existing organizations have managed to continue
their operations in a post-COVID-19 world, as
well as how they have enhanced their strategies
and prospects for the future. Covering a range of
topics such as employee rights, labor markets,
and talent management, it is an ideal resource
for instructors, administrators, managers,
industry professionals, academicians,
practitioners, researchers, and students.
Innovative Management Practices for
Sustainable Development - Info Institute of
Engineering
Target 3 Billion - A P J Abdul Kalam 2011-11-01
With 750 million people living in villages, India
has the largest rural population in the world.
Based on his Indian experience, Dr Kalam
recommends a sustainable and inclusive
development system called PURA—Providing
Urban Amenities in Rural Areas—to uplift the
rural masses not by subsidies but through
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entrepreneurship with community participation.
To make his case, Dr Kalam cites the examples
of individuals and institutions, in India and from
across the world, who, with an entrepreneurial
spirit and a burning desire to make a difference,
have successfully generated and tapped into the
potential of the rural masses. Fabio Luiz de
Oliveira Rosa changed the face of the rural
district of Palmares, Brazil, by acquiring for the
farmers access to electricity and water, which
effect combined with better agricultural
methods led to an increase in prosperity and
stemmed the migration to the cities The 123strong Magar clan owned Magarpatta, a 430acre plot on the outskirts of Pune, Maharashtra.
In the 1990s, they organized and set up the
Magarpatta city which is now home to over
35,000 residents and a working population of
65,000, and boasts of an IT park.
New Trends in Business Management - Dr M
Sandra Kirthy 2018-07-25
An International conference on New Trends in
kotler-keller-koshy-jha-marketing-management

Business Management was organized by
Immanuel Business School with overseas
partners Seattle Pacific University, Spring
Harbor University and many others, which
provided an opportunity to compile a book with
collection of conference research papers related
to new trends in business management. The
conference helped in creating knowledge based
outcomes through robust interaction between
corporate delegates, academicians,
practitioners, research scholars and
management Students. The research papers on
new trends in business management with subtopics Online Marketing, Trends in Training and
Development, Legal aspects of Business, Good
Service Tax, Demonetization, Green Marketing,
Digital Marketing, Consumer Behavior, ECommerce, Corporate Social Responsibility,
Organizational Development and Change were
presented by authors in lucent way. Highly
learned, eminent faculty from different esteemed
educational institutions across the globe,
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experienced persons from industries and
management students have contributed more
than 40 papers on different management areas.
We hope that readers of this book will gain
insights of current fluctuations and upcoming
trends in Business Management.
Emerging Trends in Global Management and
Information Technology - Dr. Ketaki Sheth
2019-11-20
This book is a compendium of papers presented
in the International Conference on Emerging
Global Economic Situation: Impact on Trade and
Agribusiness in India. The book covers thirty
four papers covering the emerging trends in
global management and information technology.
This book will be very useful for all those are
interested in issues related to global
management and information technology.
Ethical and Social Marketing in Asia - Bang
Nguyen 2015-02-16
There is a growing interest in firms’ adoption of
ethical and social marketing approaches among
kotler-keller-koshy-jha-marketing-management

academics and practitioners alike. Ethical
Marketing is the application of ethics into the
marketing process, and Social Marketing is a
concept that seeks to influence a target
audience for the greater social good. Ethical and
Social Marketing in Asia examines this so-far
unexplored area, investigating why differing
cultures and consumption behaviours require
different emphasis in different markets. The
diversity of the Asian countries provides a
perplexing environment to the development and
management of ethical and social marketing.
The belief that bottom line profits is enough for
a company, is often not favourably viewed by
Asian countries emphasising collective, social
and long term benefits for the people and
country. Due to these interesting characteristics
and complexities, the study of ethical and social
marketing in Asia is a timely topic. The first
chapters introduce Ethical Marketing in Asia,
followed by case studies of how the approach is
used across 14 diverse economies,
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geographically based on ‘clusters’; North East,
(China, Taiwan, Japan, South Korea), South East
(Singapore, Malaysia, Thailand, Vietnam,
Cambodia, the Philippines, Indonesia) and South
Asia (India, Pakistan, Bangladesh). The second
part discusses Social Marketing using the same
sequence of regions and economies and the third
part explores the unique link to Fairness
Management in Asia, followed by a conclusion.
explores the nature of ethical and social
marketing from an Asian perspective discusses
current ethical and social marketing researches
and practices in different areas, industries,
commercial and non-commercial sectors serves
as an invaluable resource for marketing
academics and practitioners requiring more than
anecdotal evidence of different ethical and social
marketing applications compares and contrasts
unethical situations covering important aspects
related to ethics, society and fairness includes
an interesting mix of theory, research findings
and practices
kotler-keller-koshy-jha-marketing-management

Managing Innovation And New Product
Development: Concepts And Cases Chaturvedi Et Al. 2009-04-13
Innovation is the key to success in any business,
and is the only way to surpass competition. An
innovative concept can lead to the development
of a new product. This comprehensive book
explains how an innovative idea or a concept, if
executed properly, can create the best product
in the market. The book presents a framework
for a new product development, laying emphasis
on generic concepts and processes, which are
useful and profitable for small and large
organizations including the multinationals. The
book highlights the innovation theories that are
helping service sector companies to prosper and
excel in their fields. It also provides a
mathematical formula for students to calculate
sales-estimation of first-time-sales of a new
product. The Ten Case Studies on real-life
products from the Indian market enrich the text
and enable students to fully understand
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innovative techniques that help increase the
potential and market value of an established
product.
BRAND - R. Shanthi 2019-06-19
BRANDING MAGNITUDE IN THE
COMPETITIVE MARKET PLACE, CONSUMER
BONDING TOWARDS BRANDS, FDI IN RETAIL
BUSINESS, RETAIL CHANNELS, PEOPLE
PERSPECTIVE IN RETAIL BUSINESS, OTHER
AREAS OF BUSINESS. India was one of the
most attractive destination for foreign
investment in retail sector, According to Global
Retail development Index (GRDI), India placed
into fifth attractive destination for investment in
2012, but its falls to 14th position during 2013
and it drops to 20th place, its lowest ever
ranking in the GRDI. India remains an appealing
long -term retail destination for several reasons,
starting with its demographics - a population of
1.2 billion people, half or the population are
younger than 30 and roughly onethird of them
lives in cities. Indians disposable incomes are
kotler-keller-koshy-jha-marketing-management

increasing they are trying to spend more on new
products, brand and categories while spending a
lower proportion on food. Furthermore, the new
governing party of the Indian Nation Bharathiya Janata Party has promised more probusiness policies, many experts have positive
feeling on India’s long term GDP outlook and
Industry growth. Still, India accounts for 8% of
modern formats. India’s ecommerce market is
expected to grow more than 50% in the next five
years, as its young population increasing
internet access (AT Kearney, 2014). But now
Government has revised its decision on FDI in
Retail, so that would have greater impact in
Single and Multi brand retailing in the mere
future. The retail industry has been seen as the
indicator of economic growth and spending
power globally. It has transformed itself into
global phenomena and has been a scene of
constant change and innovation. This growth has
come along with some serious challenges whilst
increased competition added by economic
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slowdown, which has had a negative impact on
profit margins. Brand is a static asset in the
current scenario. In a Fiercely Competitive
market place, Brand marketers need innovative
ideas and strategies that will make their brand
stand out in a clutter and result in definite sales.
Core issues in the leading with the stategic
brand managent in the competitive market are
discussed in detail in this book. this book help to
understand concepts of brand extension, brand
positioning, brand building models for
successfully managing brands in a competitive
business environment.
Advances in Digital Marketing and
eCommerce - Francisco J. Martínez-López
2022-06-07
This book highlights the latest research articles
presented at the Third Digital Marketing &
eCommerce Conference in June 2022. Papers
include a varied set of digital marketing and
eCommerce-related topics such as user
psychology and behavior in social commerce,
kotler-keller-koshy-jha-marketing-management

influencer marketing in social commerce, social
media monetization strategies and social
commerce characteristics. The papers also
extends to the topics of branding, business
models, user and data privacy, social video
marketing and commerce, among others.
Strategic Human Resource Management:
The Indian Perspectivex - Sanjay Srivastava,
Taranjeet Duggal, Chandranshu Sinha, Chitra
Bajpai
IIMA - Strategies For Growth - Atanu Ghosh
2016-10-25
Every organization—small or large, managed
professionally or by a family—wants to grow.
Strategies for Growth explores the different
expansion strategies companies adopt, and the
management and marketing challenges they face
along the way. Amply illustrated with business
experiences from the Indian context—such as
Bharti Airtel, Amul, GE, Infosys, Compaq and
HP—this book tells you all you need to know to
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make the best decision for your company.
Advanced Management research Dr.K.S.Chandrasekar
Services Marketing: Text and Cases, 2/e Harsh V. Verma 2011
The second edition of Services Marketing: Text
and Cases takes a leap forward to develop a
strategic perspective to the service marketing
framework. This edition begins with an initiation
into the field of services and then develops an
appreciation of the service marketing system
and includes five additional chapters. The focus
is then directed at service strategy and the
creation of sustainable differentiation. The book
finally discusses the management of operational
issues such as quality, demand matching,
recovery and empowerment.
5 Elements of Organizational Excellence - Dr.
Ashutosh Paturkar
5 Elements of Organizational Excellence
discusses various Strategies, Structures,
kotler-keller-koshy-jha-marketing-management

Systems, Resources and Relationships (3Ss &
2Rs) to improve the output of the organization.
Growth of the organization depends on the
Quality of the output, the Quantity the
organization manufactures to be financially
viable, and its Quickness in responding to the
dynamic external environment (3Qs). These 3Ss
and 2Rs help an organization to improve its
performance on these three Qs.
Routledge Handbook of Hospitality Marketing Dogan Gursoy 2017-10-02
This handbook analyzes the main issues in the
field of hospitality marketing by focusing on
past, present and future challenges and trends
from a multidisciplinary global perspective. The
book uniquely combines both theoretical and
practical approaches in debating some of the
most important marketing issues faced by the
hospitality industry. Parts I and II define and
examine the main hospitality marketing concepts
and methodologies. Part III offers a
comprehensive review of the development of
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hospitality marketing over the years. The
remaining parts (IV–IX) address key cutting-edge
marketing issues such as innovation in
hospitality, sustainability, social media, peer-topeer applications, Web 3.0 etc. in a wide variety
of hospitality settings. In addition, this book
provides a platform for debate and critical
evaluation that enables the reader to learn from
the industry’s past mistakes as well as future
opportunities. The handbook is international in
its constitution as it attempts to examine
marketing issues, challenges and trends
globally, drawing on the knowledge of experts
from around the world. Because of the nature of
hospitality, which often makes it inseparable
from other industries such as tourism, events,
sports and even retail, the book has a
multidisciplinary approach that will appeal to
these disciplines as well as others including
management, human resources, technology,
consumer behavior and anthropology.
Management Practices - Opportunities and
kotler-keller-koshy-jha-marketing-management

Challenges - BSR Moorthy, Dr Siva Kumar
Geo-economic Perspectives in the Global
Environment - Faisal Ahmed 2022-12-30
The Covid-19 pandemic brought about
significant changes in the world order. It not
only reshaped the global geopolitical
architecture but also created newer challenges
and opportunities for international trade and
businesses. This book deliberates on these new
global realities through a multidisciplinary
perspective. It delves into various key issues
pertaining to finance, infrastructure, policy,
geostrategy, and entrepreneurship in the Indian
context. The volume discusses themes such as
geostrategic shifts and their impact on the IndoPacific region, the effects of Covid-19 on
international and economic security, India-China
bilateral ties, FDI spill over on domestic firms,
entrepreneurship education in India, and the
Thai Canal project. Rich in insights on various
geo-economic perspectives that continue to
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shape the global business environment, the book
will be useful for students and scholars of
sociology, business management, business
economics, international trade, geopolitics,
international relations, political sociology, and
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political studies. It will serve as a useful
reference for academics, researchers, think
tanks, industry professionals, and policymakers.
Tourism Marketing - Dasgupta Devashish
2011
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