10 Reasons To Go International Attract More Customers
When somebody should go to the book stores, search foundation by shop, shelf by shelf, it is in reality problematic. This is why we present the books
compilations in this website. It will certainly ease you to look guide 10 Reasons To Go International Attract More Customers as you such as.
By searching the title, publisher, or authors of guide you in reality want, you can discover them rapidly. In the house, workplace, or perhaps in your
method can be every best area within net connections. If you plan to download and install the 10 Reasons To Go International Attract More
Customers , it is very simple then, previously currently we extend the belong to to purchase and make bargains to download and install 10 Reasons
To Go International Attract More Customers suitably simple!

Education and Training Policy Teachers Matter Attracting, Developing
and Retaining Effective Teachers - OECD 2005-06-08
Teachers Matter provides a comprehensive, international analysis of
trends and developments in the teacher workforce in 25 countries
around the world including research on attracting, developing and
retaining effective teachers.
Labor Literature - 1981

academic atmosphere as well as its authority.
The Wall Street Journal - 1978
Top 10 travel mistakes to avoid - David Hawkins 2022-04-27
Planning a trip? Here's how to avoid some of the biggest pitfalls travelers
experience. It does not matter if you are new to traveling or need a little
brushing up. In this guide, you will find new innovative strategies to
protect yourself while traveling domestically or abroad. This guide is the
yellow brick road to having a successful vacation and is value-packed
with some of the best resources that you can gift to a loved one or friend.
You Will Learn: ◆ Tips on how to decrease the anxiety of using an
itinerary. ◆ Ways to get extra money quickly before your vacation. ◆
Budget hacks to help you save and find out how to fit in as a tourist. ◆
What to do when you need to cancel a flight for emergency reasons? ◆
Who do you need to contact first if something happens overseas? ◆ What
they don't tell you about your first trip to the airport. ◆ Advantages and
disadvantages of traveling with pets. Bonus & Extra's ✓ Excess to top
insurances, they don’t tell you about. ✓ An exclusive offer and extra
income secret are revealed (you don’t want to miss out on this one). ✓
Glossary of airport terms
News & Views Indonesia - 1989

Principles of International Investment Law - Ursula Kriebaum 2022
This book provides an ideal introduction to the fundamentals of
international investment law and dispute settlement for students,
scholars, and practitioners. It combines a systematic analytical study of
the texts and principles underlying investment law with a jurisprudential
analysis of the case law arising in international tribunals.
Communication in International Business - Kazuo Nishiyama 1980
How to Get Rich Doing Business in China - Patrick W. Nee
2014-02-03
Welcome to the How to Get Rich Doing Business in China series: The key
to a successful business is knowing the markets. HOW TO GET RICH
DOING BUSINESS IN CHINA: BUSINESS GUIDE AND CONTACTS
offers executives, investors, and entrepreneurs the need-to-know
information about doing business in China. Written as an in-depth,
straightforward reference guide, this book lists key information about
the Chinese market, its challenges, and opportunities. It then looks into a
dozen of China’s leading industries, their backgrounds, current situation,
and projected course. HOW TO GET RICH DOING BUSINESS IN CHINA:
BUSINESS GUIDE AND CONTACTS concludes with a comprehensive list
of companies and their primary information. Supplied are company
logos, contacts, addresses, and brief summaries of any specialties.
Whether you are looking to break into international business or need to
update your knowledge on Chinese markets— this comprehensive guide
is for you. The Internationalist
Motion Picture Almanac - Terry Ramsaye 1938

Labor Literature - United States. Department of Labor. Library 1981
Knock 'em Dead Cover Letters - Martin Yate 2016-11-04
Cover letters that get noticed, get read, and get the interview! In the
newest edition of his classic cover letter guide, job search expert Martin
Yate shows you how to dramatically increase your chance of landing an
interview. The key, as Yate explains, is to use language drawn from the
job posting itself, words that will send your application to the top of
database searches. In this completely updated guide, you'll find
numerous sample cover letters, along with Yate's tried and proven
methods to: Determine relevant keywords to get attention--and use them
effectively Clearly display your personal brand and the transferable skills
you bring to the job Find the right contact information that gets your
material in front of decision-making managers and recruiters Use social
media sites such as LinkedIn to create an effective online profile and
build professional and personal networks With Martin Yate's expert
advice, you'll create unique and compelling cover letters that will grab
employers' attention and get you in the door!
Weekly World News - 1997-12-02
Rooted in the creative success of over 30 years of supermarket tabloid
publishing, the Weekly World News has been the world's only reliable
news source since 1979. The online hub www.weeklyworldnews.com is a
leading entertainment news site.
Just Get Out There - Gilli Moon 2010-11-01
GILLI MOON, Author, Artist, singer/songwriter, record label owner,
certified professional coach and “Artist Entrepreneur”, takes you on an
enriching journey of artistic and professional discovery with her second
book JUST GET OUT THERE, (her first book is I AM A Professional Artist
– the Key To Survival and Success In The World of the Arts). JUST GET
OUT THERE is the Artist's bible to achieving abundance, selfempowerment and professional success as an Artist entrepreneur. 300+
pages filled with in-depth tips, tools, steps and resources on getting out
there as an Artist, all the while achieving personal, financial and
professional success and joy. JUST GET OUT THERE covers topics such
as defining your uniqueness; building your dream and creating a plan
around your goals; balancing the art with the 'business' through time
management and prioritization techniques; fundamentals in producing,
releasing, marketing, promotion, performing and touring; using the
Internet; and a plethora of in-depth tips, tools, steps and resources on
getting out there as an Artist. Throughout this book, Gilli is guiding you,

BRI and International Cooperation in Industrial Capacity - Xu Shaoshi
2020-07-07
BRI and International Production Capacity Cooperation: Industrial
Layout conducts analysis on China’s advantageous surplus capacity of
various industries and measures for optimizing their overseas layout with
experience on production capacity cooperation of home and abroad,
providing a wealth of information for a thorough understanding on
relevant areas to domestic and foreign investors.
2014 International Conference on Computer, Network - 2014-03-12
The objective of the 2014 International Conference on Computer,
Network Security and Communication Engineering (CNSCE2014) is to
provide a platform for all researchers in the field of Computer, Network
Security and Communication Engineering to share the most advanced
knowledge from both academic and industrial world, to communicate
with each other about their experience and most up-to-date research
achievements, and to discuss issues and future prospects in these fields.
As an international conference mixed with academia and industry,
CNSCE2014 provides attendees not only the free exchange of ideas and
challenges faced by these two key stakeholders and encourage future
collaboration between members of these groups but also a good
opportunity to make friends with scholars around the word. As the first
session of the international conference on CNSCE, it covers topics
related to Computer, Network Security and Communication Engineering.
CNSCE2014 has attracted many scholars, researchers and practitioners
in these fields from various countries. They take this chance to get
together, sharing their latest research achievements with each other. It
has also achieved great success by its unique characteristics and strong
10-reasons-to-go-international-attract-more-customers
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asking you questions, giving you exercises, and making you think and act
the way a strong business savvy Artist should, leading you to the Artist
you ultimately want to become. JUST GET OUT THERE provides Artists
inspiration: a sense of hope and assurance through anecdotal stories
(some about Gilli's personal life), motivational messages and real,
practical, tried and tested strategies. Ultimately it's about enjoying the
journey along your path to creative success.More info at
www.justgetoutthere.net
English Medium Instruction in Multilingual and Multicultural
Universities - Birgit Henriksen 2018-07-17
English Medium Instruction in Multilingual and Multicultural
Universities analyses the issues related to EMI at both a local and
international level and provides a broad perspective on this topic.
Drawing on field studies from a Northern European context and based
primarily on research carried out at the University of Copenhagen, this
book: introduces a topical global issue that is central to the higher
education research agenda; identifies the issues and challenges involved
in EMI in relation to central linguistic, pedagogical, sociolinguistic and
socio-cultural concepts; captures university lecturers’ experiences in the
midst of curricular change and presents reflections on ways to navigate
professionally in English to meet the demands of the multilingual and
multicultural classroom. English Medium Instruction in Multilingual and
Multicultural Universities is key reading for researchers, pre- and inservice teachers, university management, educational planners, and
advanced students with an interest in EMI and the multilingual,
multicultural university setting.
Tourism Policy and International Tourism in OECD Member Countries Organisation for Economic Co-operation and Development 1976

Planning, Optimizing and Integrating Online Marketing is fully updated,
keeping you in line with the changes in this dynamic and exciting field
and helping you create effective and up-to-date customer-centric digital
marketing plans. A practical guide to creating and executing digital
marketing plans, it combines established approaches to marketing
planning with the creative use of new digital models and digital tools. It
is designed to support both marketers and digital marketers, and
students of business or marketing who want a thorough yet practical
grounding in digital marketing. Written by two highly experienced digital
marketing consultants, the book shows you how to: Draw up an outline
digital marketing plan Evaluate and apply digital marketing principles
and models Integrate online and offline communications Implement
customer-driven digital marketing Reduce costly trial and error Measure
and enhance your digital marketing Learn best practices for reaching
and engaging your audiences using the key digital marketing platforms
like Apple, Facebook, Google and Twitter. This new edition seamlessly
integrates the latest changes in social media technology, including
expanded coverage of mobile technology, demonstrating how these new
ways to reach customers can be integrated into your marketing plans. It
also includes new sections on data analytics, clearly demonstrating how
marketers can leverage data to their advantage. Offering a highly
structured and accessible guide to a critical and far-reaching subject,
Digital Marketing Excellence, Fifth Edition, provides a vital reference
point for all students and managers involved in marketing strategy and
implementation.
The CERCular - 1993
International Bibliography of Trade Unionism - Victor Leonard Allen
1968

Desiring TESOL and International Education - Raqib Chowdhury
2014-01-22
This book addresses how Western universities have constructed
themselves as global providers of education, and are driven to be
globally competitive. It examines how the term ‘international’ has been
exploited by the market in the form of government educational policies
and agencies, host institutions, academia and the mass media. The book
explores matters relating to the role of the English language in
international education in general and the field of TESOL in particular. It
demonstrates how English and TESOL have exercised their symbolic
power, coupled with the desire for international education, to create
convenient identities for international TESOL students. It also discusses
the complexity surrounding and informing these students’ painful yet
sophisticated appropriation of and resistance to the convenient labels
they are subjected to.
Business America - 1982
Includes articles on international business opportunities.
The International Film Business - Angus Finney 2022-05-11
Examining the independent film sector as a business on an international
scale, author Angus Finney addresses the specific skills and knowledge
required to successfully navigate the international film business. Finney
describes and analyses the present structure of the film industry as a
business, with a specific focus on the film (and entertainment) value
chain and takes readers through the status of current digital technology,
exploring ways in which this is changing the structure and opportunities
offered by the industry in the future. The textbook provides information
and advice on the different business and management skills and
strategies that students and emerging practitioners will need to
effectively engage with the industry in an international context. Case
studies of films and TV, including Squid Game (2021), Parasite (2019),
Game of Thrones (2011-2019) and The Best Exotic Marigold Hotel
(2011), are supplemented by company case studies on Redbus,
Renaissance, Pixar, with additional new chapters focusing on Netflix,
TikTok and the Metaverse. This third edition of The International Film
Business includes up-to-date information on the status of the
international film industry during and post COVID-19; expanded content
looking at the TV industry and streaming services; new case studies and
dedicated sections on the Streaming Wars and the Chinese Film Industry
and a new chapter looking at the changes in digital production in the
context of the global and territorial film and TV industry. Written for
students of Film Business and emerging practitioners, this book will take
readers through the successes and failures of a variety of real film
companies and projects and features exclusive interviews with leading
practitioners in all sectors of the industry, from production to exhibition.
Digital Marketing Excellence - Dave Chaffey 2017-03-31
Now in its fifth edition, the hugely popular Digital Marketing Excellence:
10-reasons-to-go-international-attract-more-customers

The SAGE International Encyclopedia of Travel and Tourism Linda L. Lowry 2016-09-01
Taking a global and multidisciplinary approach, The SAGE International
Encyclopedia of Travel and Tourism brings together a team of
international scholars to examine the travel and tourism industry, which
is expected to grow at an annual rate of four percent for the next decade.
In more than 500 entries spanning four comprehensive volumes, the
Encyclopedia examines the business of tourism around the world paying
particular attention to the social, economic, environmental, and policy
issues at play. The book examines global, regional, national, and local
issues including transportation, infrastructure, the environment, and
business promotion. By looking at travel trends and countries large and
small, the Encyclopedia analyses a wide variety of challenges and
opportunities facing the industry. In taking a comprehensive and global
approach, the Encyclopedia approaches the field of travel and tourism
through the numerous disciplines it reaches, including the traditional
tourism administration curriculum within schools of business and
management, economics, public policy, as well as social science
disciplines such as the anthropology and sociology. Key features include:
More than 500 entries authored and signed by key academics in the field
Entries on individual countries that details the health of the tourism
industry, policy and planning approaches, promotion efforts, and primary
tourism draws. Additional entries look at major cities and popular
destinations Coverage of travel trends such as culinary tourism, wine
tourism, agritourism, ecotourism, geotourism, slow tourism, heritage and
cultural-based tourism, sustainable tourism, and recreation-based
tourism Cross-references and further readings A Reader’s Guide
grouping articles by disciplinary areas and broad themes
Broadcasting Yearbook - 1964
Health Information for International Travel 2005-2006 - Paul
Arguin 2005
Weekly World News - 1995-08-22
Rooted in the creative success of over 30 years of supermarket tabloid
publishing, the Weekly World News has been the world's only reliable
news source since 1979. The online hub www.weeklyworldnews.com is a
leading entertainment news site.
77 Ways To Get More Customers - The Essential Guide for Entrepreneurs
To Grow Your Business and Increase Your Profits - Chris Cardell
2019-05-08
As a business owner, the biggest problem you face is getting customers.
Once you solve the 'getting customers' problem, you are guaranteed the
financial freedom that led to you starting your business in the first place.
In this best selling book, Chris Cardell shares with you 77 simple but
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powerful ways for you to attract the customers you need. From Online
Marketing, to Google and Facebook, social media and some of the more
advanced customer acquisition strategies, this books clears away the
confusion about the art and science of getting customers so that you can
create the Entrepreneurial success you deserve Here is just some of
what you'll cover in '77 Ways To Get More Customers: 1. 77 powerful
strategies to get more customers into your business 2. Everything you
need to know about Online Marketing - How to have a website that
attracts the customers you need. 3. Essential Facebook and social tips for
getting customers. 4. How to get customers for FREE 5. Vital tips for
new and growing businesses 6 How to use pay per click on Google to
bring you customers 24/7 7 The power of Referrals - How to get
customers recommending you for Free 8 Everything you need to know
about Email marketing 9 How to increase your prices without losing
customers 10 How to most successful businesses increase their profits by
50% to 200% and much more....Chris Cardell is a world renowned
authority on Entrepreneurial success. For two decades he has focused on
showing business owners how to increase their profits by 50% to 250%
by implementing the world's most successful customer acquisition and
online marketing strategies. Thousands of business owners attend
Chris's live events and he has been featured extensively on international
media. Chris specialises in showing business owners how to implement
leading edge strategies used by the most successful Entrepreneurs to
achieve fast and effective profit breakthroughs.From Chapter One:
Although you and I may not have met yet, I know enough about you as an
Entrepreneur, willing to read this book, to predict why you decided to set
up your own business in the first place.You did it for one reason:
FREEDOMWhether it's the freedom to work for yourself and never have
to be an employee again, or to achieve financial freedom for you and the
people you care about, I believe that the Entrepreneurial pursuit of
freedom is one of the noblest there is.Most people just dream of financial
freedomYou took action and actually did something about it.
Congratulations!But as a business owner, there is only one way to
achieve that financial freedom - and that is the acquisition of
customers.Getting customers is the biggest problem in business. It's also
the area that business owners struggle with the most. We spend so much
time perfecting our product or service, to then realise that this means
nothing if we don't become amazing at getting customers can be
daunting.The good news is, once you realise that the business you are in
is really the 'getting customers' business and you decide to get very good
at it, you are virtually guaranteed financial freedom.This book is about
solving the 'getting customers' problem for you and helping you achieve
that financial freedom - fast.
Export America - 2002

Council 2017-03-11
This publication covers global megatrends for the next 20 years and how
they will affect the United States. This is the fifth installment in the
National Intelligence Council's series aimed at providing a framework for
thinking about possible futures and their implications. The report is
intended to stimulate strategic thinking about the rapid and vast
geopolitical changes characterizing the world today and possible global
trajectories during the next 15-20 years by identifying critical trends and
potential discontinuities. The authors distinguish between megatrends,
those factors that will likely occur under any scenario, and gamechangers, critical variables whose trajectories are far less certain. NIC
2012-001. Several innovations are included in Global Trends 2030,
including: a review of the four previous Global Trends reports, input from
academic and other experts around the world, coverage of disruptive
technologies, and a chapter on the potential trajectories for the US role
in the international system and the possible the impact on future
international relations. Table of Contents: Introduction 1 Megatrends 6
Individual Empowerment 8 Poverty Reduction 8 An Expanding Global
Middle Class 8 Education and the Gender Gap 10 Role of
Communications Technologies 11 Improving Health 11 A MORE
CONFLICTED IDEOLOGICAL LANDSCAPE 12 Diffusion of Power 15 THE
RISE AND FALL OF COUNTRIES: NOT THE SAME OLD STORY 17 THE
LIMITS OF HARD POWER IN THE WORLD OF 2030 18 Demographic
Patterns 20 Widespread Aging 20 Shrinking Number of Youthful
Countries 22 A New Age of Migration 23 The World as Urban 26
Growing Food, Water, and Energy Nexus 30 Food, Water, and Climate 30
A Brighter Energy Outlook 34 Game-Changers 38 The Crisis-Prone
Global Economy 40 The Plight of the West 40 Crunch Time Too for the
Emerging Powers 43 A Multipolar Global Economy: Inherently More
Fragile? 46 The Governance Gap 48 Governance Starts at Home: Risks
and Opportunities 48 INCREASED FOCUS ON EQUALITY AND
OPENNESS 53 NEW GOVERNMENTAL FORMS 54 A New Regional
Order? 55 Global Multilateral Cooperation 55 The Potential for Increased
Conflict 59 INTRASTATE CONFLICT: CONTINUED DECLINE 59
Interstate Conflict: Chances Rising 61 Wider Scope of Regional
Instability 70 The Middle East: At a Tipping Point 70 South Asia: Shocks
on the Horizon 75 East Asia: Multiple Strategic Futures 76 Europe:
Transforming Itself 78 Sub-Saharan Africa: Turning a Corner by 2030?
79 Latin America: More Prosperous but Inherently Fragile 81 The Impact
of New Technologies 83 Information Technologies 83 AUTOMATION
AND MANUFACTURING TECHNOLOGIES 87 Resource Technologies 90
Health Technologies 95 The Role of the United States 98 Steady US Role
98 Multiple Potential Scenarios for the United States' Global Role 101
Alternative Worlds 107 Stalled Engines 110 FUSION 116 Gini-out-of-theBottle 122 Nonstate World 128 Acknowledgements 134 GT2030 Blog
References 137 Audience: Appropriate for anyone, from businesses to
banks, government agencies to start-ups, the technology sector to the
teaching sector, and more. This publication helps anticipate where the
world will be: socially, politically, technologically, and culturally over the
next few decades. Keywords: Global Trends 2030 Alternative Worlds,
global trends 2030, Global Trends series, National Intelligence Council,
global trajectories, global megatrends, geopolitics, geopolitical changes
The International Organization for Migration - Martin Geiger
2020-02-18
In 2016, the International Organization for Migration (IOM) became part
of the United Nations. With 173 member states and more than 400 field
offices, the IOM—the new ‘UN migration agency’—plays a key role in
migration governance. The contributors in this volume provide an indepth and comprehensive insight into the IOM, its transformation,
current structure and projects, as well as its capacity, self-understanding
and political agenda.
Cross-Border Higher Education and Quality Assurance - Maria João Rosa
2016-07-26
This book analyses the range of potential measures national quality
assurance agencies may have to employ to deal with the new issues
caused by Cross Border Higher Education (CBHE). The expansion of
CBHE raises quality problems, which are currently assessed differently
depending on the countries concerned. This has been exacerbated by the
growth of Massive Open Online Courses (MOOCs) which have developed
very quickly and can be prone to rogue providers. This book considers
the steps that have already been taken to ensure quality as well as those
ahead. It is important that the swift growth of CBHE is not just seen as a
means to increase the revenues of higher education institutions faced
with decreasing public funding but also as a means to keep educational
standards high.

EDN - 1997
Open Strategy - Christian Stadler 2021-10-12
How smart companies are opening up strategic initiatives to involve
front-line employees, experts, suppliers, customers, entrepreneurs, and
even competitors. Why are some of the world’s most successful
companies able to stay ahead of disruption, adopting and implementing
innovative strategies, while others struggle? It’s not because they hire a
new CEO or expensive consultants but rather because these pioneering
companies have adopted a new way of strategizing. Instead of keeping
strategic deliberations within the C-Suite, they open up strategic
initiatives to a diverse group of stakeholders—front-line employees,
experts, suppliers, customers, entrepreneurs, and even competitors.
Open Strategy presents a new philosophy, key tools, step-by-step advice,
and fascinating case studies—from companies that range from Barclays
to Adidas—to guide business leaders in this groundbreaking approach to
strategy. The authors—business-strategy experts from both academia
and management consulting—introduce tools for each of the three stages
of strategy-making: idea generation, plan formulation, and
implementation. These are digital tools (including strategy contests),
which allow the widest participation; hybrid digital/in-person tools
(including a “nightmare competitor challenge”); a workshop tool that
gamifies the business model development process; and tools that help
companies implement and sustain open strategy efforts. Open strategy
has an astonishing track record: a survey of 200 business leaders shows
that although open-strategy techniques were deployed for only 30
percent of their initiatives, those same initiatives generated 50 percent of
their revenues and profits. This book offers a roadmap for this kind of
success.
Global Trends 2030 - Office of the Director of National Intelligence
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lose weight, reduce stress, or achieve any other goal.
White Paper: How to attract Asian international students to study in
Australia - Kalyan Cherukuri 2021-04-01
International students play a pivotal role in the Australian higher
education landscape and the economy. In 2019 alone, international
students' education services generated more than $40 billion in export
income (money paid from overseas sources). Asian international students
represent the largest segment, accounting for 83 per cent of the cohort
in Australia. Despite their significant contribution – and well before the
devastating impact of COVID-19 on the industry – international students
were becoming disillusioned with Australia as a study destination. Asian
International Students of Australia (AISA) suggests implementing
strategies to attract and retain international students. These include: 1.
End workplace exploitation 2. Grant travel concession in all jurisdictions
3. Provide safe and affordable accommodation.
I-Byte Retail & Consumer Goods Industry - V Gupta 2019-10-15
This document brings together a set of latest data points and publicly
available information relevant for Retail & Consumer Goods Industry. We
are very excited to share this content and believe that readers will
benefit immensely from this periodic publication immensely.
Report of the International Fisheries Commission - 1951

Atomic Habits - James Clear 2018-10-16
The #1 New York Times bestseller. Over 4 million copies sold! Tiny
Changes, Remarkable Results No matter your goals, Atomic Habits offers
a proven framework for improving--every day. James Clear, one of the
world's leading experts on habit formation, reveals practical strategies
that will teach you exactly how to form good habits, break bad ones, and
master the tiny behaviors that lead to remarkable results. If you're
having trouble changing your habits, the problem isn't you. The problem
is your system. Bad habits repeat themselves again and again not
because you don't want to change, but because you have the wrong
system for change. You do not rise to the level of your goals. You fall to
the level of your systems. Here, you'll get a proven system that can take
you to new heights. Clear is known for his ability to distill complex topics
into simple behaviors that can be easily applied to daily life and work.
Here, he draws on the most proven ideas from biology, psychology, and
neuroscience to create an easy-to-understand guide for making good
habits inevitable and bad habits impossible. Along the way, readers will
be inspired and entertained with true stories from Olympic gold
medalists, award-winning artists, business leaders, life-saving physicians,
and star comedians who have used the science of small habits to master
their craft and vault to the top of their field. Learn how to: make time for
new habits (even when life gets crazy); overcome a lack of motivation
and willpower; design your environment to make success easier; get
back on track when you fall off course; ...and much more. Atomic Habits
will reshape the way you think about progress and success, and give you
the tools and strategies you need to transform your habits--whether you
are a team looking to win a championship, an organization hoping to
redefine an industry, or simply an individual who wishes to quit smoking,
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Balance of Payments, 1965 - United States. Congress. Senate.
Committee on Banking and Currency. Subcommittee on International
Finance 1965
International Commerce - 1968
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