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Global Business Strategy - Kazuyuki Motohashi
2015-03-25
This book presents theories and case studies for
corporations in developed nations, including
Japan, for designing strategies to maximize
opportunities and minimize threats in business
expansion into developing nations. The case
studies featured here focus on Asia, including
China and India, and use examples of Japanese
manufacturers. Five case studies are provided,
including Hitachi Construction Machinery and
Shiseido in China and Maruti Suzuki in India.
These cases facilitate the reader’s
understanding of the business environments in
emerging economies. This volume is especially
recommended for business people responsible
for international business development,
particularly in China and India. In addition, the
book serves as a useful resource for students in
graduate-level courses in international
management.
Global Business - Mike W Peng 2009-12-17
Global Business Expansion: Concepts,
Methodologies, Tools, and Applications Management Association, Information Resources
2018-04-06
As businesses seek to compete on a global stage,
they must be constantly aware of pressures from
all levels: regional, local, and worldwide. The
organizations that can best build advantages in
diverse environments achieve the greatest
success. Global Business Expansion: Concepts,
Methodologies, Tools, and Applications is a
comprehensive reference source for the latest
scholarly material on the emergence of new
ideas and opportunities in various markets and

provides organizational leaders with the tools
they need to be successful. Highlighting a range
of pertinent topics such as market entry
strategies, transnational organizations, and
competitive advantage, this multi-volume book is
ideally designed for researchers, scholars,
business executives and professionals, and
graduate-level business students.
Global Business Today - Charles W. L. Hill
2007
This text has a world-wide orientation with
emphasis on the strategic issues that impact the
operation of global business in our region. There
is tight and integrated flow between chapters,
with strong focus on managerial implications.
Global Business Today - Charles W. L. Hill 2011
Global Business Today with CD, Map, and
Powerweb - Charles W L Hill 2003-03-31
Charles Hill's Global Business Today, 3e (GBT)
has become an established text in the
International Business market for its excellent,
but concise coverage of the key global issues
including the cultural context for global
business, cross-border trade and investment, the
global monetary system and competition in the
global environment. GBT's concise chapters give
a general introduction to international business emphasizing the environmental factors, with less
coverage of operations. Charles Hill is renowned
for his attention to research trends and that is
evident in Global Business Today, 3e through a
variety of real world examples and cases from
small, medium, and large companies throughout
the world.
Contemporary international business in the
Asia-Pacific region - Alain Verbeke 2020
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The increasing dominance of the Asia-Pacific
region as a source of international business
growth has created a dynamic and complex
business environment. For this reason, a sound
understanding of regional economies,
communities and operational challenges is
critical for any international business manager
working in a global context. With an emphasis
on 'doing business in Asia', Contemporary
International Business in the Asia-Pacific Region
addresses topics that are driving international
business today. Providing content and research
that is accessible to local and international
students, this text introduces core business
concepts and comprehensively covers a range of
key areas, including trade and economic
development, dimensions of culture, business
planning and strategy development, research
and marketing, and employee development in
cross-cultural contexts. Written by authors with
industry experience and academic expertise,
Contemporary International Business in the
Asia-Pacific Region is an essential resource for
students of business and management.
Global Business Today Global Edition 8e Charles Hill 2014-09-16
Global Business Today has been developed
specifically to meet the needs of international
students of business. Written in a refreshing,
informative, and accessible style, it has become
the most widely used text in the International
Business market with its comprehensive and upto-date contents; focus on managerial
implications and application of international
business concepts; and incorporation of ancillary
resources that enliven the text and make it
easier to teach. In addition to boxed material
which provides insightful illustrations in every
chapter, interesting anecdotes have been
carefully weaved into the narrative of the text to
engage the reader. Enhancements to the Global
Edition include: New Country Focus boxes that
provide background on the political, economic,
social, or cultural aspects of countries grappling
with an international business issue to help raise
students’ awareness of how national and
geographic differences affect the conduct of
international business, such as Corruption in the
Philippines and the Export Processing Zone
Authority of Pakistan. New Management Focus
boxes that provide lively illustrations of the

relevance of chapter material for the practice of
international business, including Patenting
Basmati Rice and Expatriate Managers. New
Perspective boxes that provide additional
context for chapter topics, such as Market
Economy in China, Australian SMEs Embrace
the Chinese Currency, and Global Variations in
Ownership Structure.
Entrepreneurship in Korea - Martin Hemmert
2021-06-29
Entrepreneurship in Korea offers a fresh
perspective on entrepreneurship in Korea by
combining a historical review of the
achievements of Korean entrepreneurs at each
stage of economic development with an analysis
of the activities of current entrepreneurs who
are at the forefront of the new Korean age. It
discusses the crucial role of business
entrepreneurship in each stage of Korea’s
transformation from an underdeveloped East
Asian backwater to a global manufacturing and
technology powerhouse throughout the last 100
years. Furthermore, it provides an up-to-date
analysis of contemporary start-up
entrepreneurship in Korea and discusses its
unique characteristics, strengths and
weaknesses. Authors identify specific features of
entrepreneurship in Korea, why and how
business entrepreneurs have been so successful
and effective, how their entrepreneurial styles
and activities have changed over time, which
challenges Korean start-up entrepreneurs are
currently facing, and how these challenges may
be addressed.
Marketing Analysis in Sport Business - Kevin
K Byon 2022-07-15
This book explores sport marketing analytics, an
essential and crucially important aspect of
contemporary sport business. Successful sport
marketing begins and ends with the consumer,
so understanding the consumer experience is
critical. Marketing Analysis in Sport Business
demonstrates how rigorous analytical
procedures are the key to developing effective,
evidence-based marketing practices that reflect
real consumer needs. Presenting cutting-edge
case studies of sport marketing analytics in
action, the book explores topics such as digital
communications, social media, digital ticketing,
event marketing, the economic impact of
COVID-19, developing sport brands, and
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conducting research with athletes and event
participants. Written by a team of authors from
15 countries, including Australia, China, France,
Iran, Italy, Japan, Mexico, New Zealand, Serbia,
South Korea, Spain, Taiwan, the UK, the US and
Venezuela, the book offers insight from a variety
of cultural contexts and new perspectives on the
global sport industry. Marketing Analysis in
Sport Business is illuminating reading for any
advanced student, researcher or professional
working in sport business and management,
sport development, marketing, strategic
management, or international business.
Dilemmas of a Trading Nation - Mireya Solís
2017-08-01
The balancing of competing interests and goals
will have momentous consequences for
Japan—and the United States—in their quest for
economic growth, social harmony, and
international clout. Japan and the United States
face difficult choices in charting their paths
ahead as trading nations. Tokyo has long aimed
for greater decisiveness, which would allow it to
move away from a fragmented policymaking
system favoring the status quo in order to enable
meaningful internal reforms and acquire a larger
voice in trade negotiations. And Washington
confronts an uphill battle in rebuilding a fraying
domestic consensus in favor of internationalism
essential to sustain its leadership role as a
champion of free trade. In Dilemmas of a
Trading Nation, Mireya Solís describes how
accomplishing these tasks will require the
skillful navigation of vexing tradeoffs that
emerge from pursuing desirable, but to some
extent contradictory goals: economic
competitiveness, social legitimacy, and political
viability. Trade policy has catapulted front and
center to the national conversations taking place
in each country about their desired future
direction—economic renewal, a relaunched
social compact, and projected international
influence. Dilemmas of a Trading Nation
underscores the global consequences of these
defining trade dilemmas for Japan and the
United States: decisiveness, reform,
internationalism. At stake is the ability of these
leading economies to upgrade international
economic rules and create incentives for
emerging economies to converge toward these
higher standards. At play is the reaffirmation of

a rules-based international order that has been a
source of postwar stability, the deepening of a
bilateral alliance at the core of America’s
diplomacy in Asia, and the ability to reassure
friends and rivals of the staying power of the
United States. In the execution of trade policy
today, we are witnessing an international
leadership test dominated by domestic
governance dilemmas.
By More Than Providence - Michael J. Green
2017-03-21
Soon after the American Revolution, ?certain of
the founders began to recognize the strategic
significance of Asia and the Pacific and the vast
material and cultural resources at stake there.
Over the coming generations, the United States
continued to ask how best to expand trade with
the region and whether to partner with China, at
the center of the continent, or Japan, looking
toward the Pacific. Where should the United
States draw its defensive line, and how should it
export democratic principles? In a history that
spans the eighteenth century to the present,
Michael J. Green follows the development of U.S.
strategic thinking toward East Asia, identifying
recurring themes in American statecraft that
reflect the nation's political philosophy and
material realities. Drawing on archives,
interviews, and his own experience in the
Pentagon and White House, Green finds one
overarching concern driving U.S. policy toward
East Asia: a fear that a rival power might use the
Pacific to isolate and threaten the United States
and prevent the ocean from becoming a conduit
for the westward free flow of trade, values, and
forward defense. By More Than Providence
works through these problems from the
perspective of history's major strategists and
statesmen, from Thomas Jefferson to Alfred
Thayer Mahan and Henry Kissinger. It records
the fate of their ideas as they collided with the
realities of the Far East and adds clarity to
America's stakes in the region, especially when
compared with those of Europe and the Middle
East.
The Palgrave Handbook of Asia Pacific Higher
Education - Christopher S. Collins 2016-10-06
This volume seeks to identify and explore the
forces affecting higher education in the Asia
Pacific region today. It includes a set of
conceptually-rich organizing chapters followed
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by detailed country-specific studies that detail
both the underlying dynamics of these forces
and the manner in which they have affected
specific countries. In this way, the chapters
touch on the complex demographics of the
region, how continued and continuous economic
development impinges on higher education, and
how neoliberalism has affected higher education
across many dimensions. The volume also
addresses the complex issues associated with
cross border education and the daunting
challenges of both national and cross-national
quality assurance.
Global Business - Mike W. Peng 2016-01-01
Discover success in global business today with
the most strategic approach to international
business topics and unique coverage not found
in other books. GLOBAL BUSINESS, 4th Edition,
is the first global business book that answers the
big question, What determines the success and
failure of firms around the globe? Globally
renowned scholar and author Mike Peng
integrates both an institution-based view and
resource-based view throughout every chapter,
bringing an unparalleled continuity and strategic
approach to the learning process. The book
combines an inviting, conversational style with
the latest research and examples that reflect the
most recent global developments. A wealth of
business cases from Mike Peng and other
respected international experts delve into how
companies throughout the world have expanded
globally. All-new video cases that cover every
chapter's opening case and closing case, world
maps that connect geography and culture to
business decisions, and unique global debate
sections that draw you into cutting-edge
international discussions help you learn to think
independently and view business challenges
from a truly global perspective. With GLOBAL
BUSINESS, 4th Edition, you view business
through the eyes of a true world citizen and gain
the understanding you need to become an
effective manager within today's global business
landscape. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
Social Capital in the Asia Pacific - Yuliani
Suseno 2020-05-06
Social capital is broadly conceptualised as

consisting of resources and network ties
embedded in the social structures and
relationships that facilitate beneficial outcomes
for the actors within those structures. Despite
the number of research studies on social capital,
there have been fewer attempts to examine
social capital in the context of service-oriented
firms, particularly in the Asia Pacific. This is
surprising as the service industry plays an
important role in the global services trade
transactions and business activities. Social
capital enables and maintains social relations for
business transformation for service-oriented
firms. Indeed, it would be unimaginable for any
economic activity, particularly in serviceoriented firms, to occur without social capital.
This examination of social capital in the Asia
Pacific region provides the context for
recognising the cultural, social and economic
opportunities and challenges of several Asia
Pacific countries that can potentially enrich our
knowledge and understanding of the region.
Contributions are drawn from cases based in
Thailand, Indonesia, South Korea, China and
Australia, for relevant application in the areas of
social capital and service-oriented firms in the
Asia Pacific. This book was originally published
as a special issue of the Asia Pacific Business
Review.
Moral Issues in Business - William H. Shaw
2015-01-01
MORAL ISSUES IN BUSINESS, 13E examines
the moral dilemmas that are common to today's
business climate and gives readers the analytical
tools to resolve those issues. Using a
combination of true stories, interesting reading
selections, and a conversational writing style,
this edition prepares readers for the moral
quandaries awaiting them in the professional
world. Featured topics include: the nature of
morality, individual integrity and responsibility,
economic justice, pitfalls of capitalism, and
corporations' responsibilities to consumers and
the environment. Plus, this edition also discusses
situation-specific concepts such as downsizing,
whistle blowing, sexual harassment, job
discrimination, animal abuse, and drug testing.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
Transmedia in Asia and the Pacific - Filippo
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Gilardi 2021-03-06
Transmedia in Asia and the Pacific is a timely
exploration of a global media phenomena that
offers a unique perspective on the production,
consumption and use of transmedia storytelling
in the Asia Pacific region. Through close analysis
of case studies from Australia, Cambodia, China,
Japan, Malaysia, South Korea, and West Papua,
the chapters in this book provide insight into the
cultural and transcultural contexts against which
transmedia storytelling takes place in the region.
From community theatre and social media
narratives in China; to transcultural
consumption of Japanese texts in French,
Spanish and English speaking countries; to the
use of transmedia for education in Japan and
China, examples highlight the diverse ways in
which a global and commericalised media
phenomenon is appropriated and
recontextualised to local circumstances. This
volume questions the centre/periphery
dichotomy of understanding global media
through perspectives that seek to enrich
understanding and definitions of transmedia. It
is a valuable resource for scholars and students
wishing to expand their engagement with the
theory and practice of transmedia storytelling.
Chapters “Chapter 1-Introduction to Transmedia
in Asia and the Pacific, Chapter 13 -Teaching
Transmedia in China: Complexity, Critical
Thinking, and Digital Natives and Chapter 14Conclusions” are available open access under a
Creative Commons Attribution 4.0 International
License via link.springer.com.
The New Global Politics of the Asia Pacific Michael K. Connors 2011-07-18
The new, fully updated second edition of The
New Global Politics of the Asia Pacific builds on
its coherent framework for understanding the
complex international and global politics of the
Asia Pacific. The textbook provides an
introductory guide for the main frameworks
needed to understand the region (realism,
liberalism, critical theory), which is readerfriendly while still offering sophisticated
competing interpretations. Key content includes:
the US in the Asia Pacific; China and Japan in
the Asia Pacific; Southeast Asia in the Asia
Pacific; India in the Asia Pacific; Russia in the
Asia Pacific; Australia in the Asia Pacific; Europe
in the Asia Pacific; globalization, regionalism

and political economy; Asian values, democracy
and human rights; transnational actors; region
security order and the impact of terrorism on the
region. A highly topical account, which provides
an overview of the main actors, institutions and
contemporary issues such as security, terrorism
and transnational actors, the book is required
reading for undergraduate students of Asian
studies, international politics, and anyone
interested in the region.
Marketing Research - Steve D'Alessandro
2020-06-18
Marketing Research, 5e equips students with the
knowledge and skills required to successfully
undertake marketing research. Combining a
solid theoretical foundation with a practical,
step-by-step approach, the marketing research
process is explored through a learning model
that is constantly reinforced throughout the text.
Using local and international examples, data sets
and case studies to explain traditional marketing
research methods, Marketing Research also
examines new theories and techniques. To
reflect emerging industry practices, each stage
of research reporting is detailed, as well as a
range of presentation methodologies. For
analysing data, the text covers both SPSS and
Excel outputs. This text is indispensable for
students studying marketing research in any
business or marketing course. Premium online
teaching and learning tools are available on the
MindTap platform. Learn more about the online
tools cengage.com.au/mindtap
Japan's Open Future - John Haffner 2009-03-01
In the fast changing modern world where does
Japan fit in, and how should it relate to the
United States and China? Three foreign
commentators make a provocative and
persuasive argument that the time has come for
Japan to help build a stronger Asian community,
and to become an engage and conscientious
global citizen.
Global Business - Nader H. Asgary 2021-01-01
The arrival of the COVID-19 pandemic
throughout the globe at the end of 2019 turned
global business upside down. It forced the
closure of many businesses, disrupted global
supply chains, reduced travel across borders,
and created fear about face-to-face interactions.
As the lockdowns in many countries created
uncertainty about the future business activities,
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global business leaders were scrambling to find
new strategies to safely re-establish their
business relationships with their stakeholders.
The existing historical economic, social, and
racial injustice in the American society toward
Black, Indigenous, and People of Color was
compounded by the COVID-19. This led the
movements of the Black Lives Matter to
reenergize and become a global phenomenon.
The horrific and sad death of George Floyd and
many others triggered huge global movements
to demand respect for human rights and dignity
for all. Additionally, climate change and
environmental degradation have caused
unprecedented forests fires, more frequent and
damaging hurricanes, and migration demand a
revived global business book. This third edition
of Global Business: An Economic, Social, and
Environmental Perspective incorporates global
business issues related to COVID-19, the
economic and social injustice of BIPOC, and
environmental degradation where it is
appropriate. The reader will understand the
impact of these critical global business issues
discussed in the book through examples, case
studies and thought-provoking discussions.
These challenges require businesses,
governments, and the active engagement of
citizens to succeed. The aim of this book is to
bring these issues for discussion and action by
these stakeholders. Each chapter includes
supplementary PowerPoint slides, Test-Bank,
and Teaching notes that are available for
instructors only.
Global Business - Mike W. Peng 2013-01-01
Discover success in global business today with
the most strategic approach to international
business topics and unique coverage not found
in other books. Written by renowned
international instructor and author Mike Peng,
GLOBAL BUSINESS is the first truly global
business book to answer the big question, What
determines the success and failure of firms
around the globe? This edition blends both an
institutional-based view and resource-based view
throughout every chapter for an unparalleled
continuity in the learning process. The book
combines an inviting, conversational style with
the latest research and examples throughout
every chapter. A comprehensive set of cases
from Mike Peng and other respected

international experts examine how companies
throughout the world have expanded globally.
All-new video cases, world maps, and unique
global debate sections help readers view
business challenges from a truly global
perspective. Available with InfoTrac Student
Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
Internationalization and Managing
Networks in the Asia Pacific - Nipawan
Thirawat 2017-03-02
Internationalization and Managing Networks in
the Asia Pacific consists of theories and analysis
in sections that are related to network
management, the power of business networking
and the significance and role that business
networking plays in propelling organizations
towards international business, especially in
Asia. Moreover, it includes stakeholder theory
and applications of relevant theories to assist in
identifying key stakeholders in the ASEAN
Economic Community (AEC). The first section
contains various fascinating headings, such as
analysis of stakeholders’ needs, negotiation
techniques with stakeholders, relationship
management with stakeholders and the role of
network management in expanding international
business within Asia. The second section
emphasizes internationalization theories and
empirical evidence with case studies of Asian
multinational companies that have succeeded in
expanding abroad, such as Singaporean,
Taiwanese, Thai, Malaysian and Indonesian
companies. These help provide guidelines of
analysis for the adaptations these companies
made to internationalize successfully, market
penetration strategies used for the AEC and
international expansion of Asian companies
across countries in Asia and other continents. In
addition, an included debate provides
information on the applications of business
networking and internationalization theories,
best practices and development policy
recommendations, along with a discussion of the
role of the public sector in supporting overseas
expansion of the private sector. Consists of two
interesting and important topics about network
management and internationalization Focuses
on the role of Asian companies, including
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international activities Includes case studies and
empirical evidence from works by researchers
and experts on network management and
international business expansion Provides policy
advice to the public sectors within Asia on
formulating and implementing policies Offers
insight into the role of the public sector in
supporting international business activities of
the private sector
Implementing the CCPA - Dominique Shelton
Leipzig 2020-11-20
Global Talent - Gi-Wook Shin 2015-03-18
Global Talent seeks to examine the utility of
skilled foreigners beyond their human capital
value by focusing on their social capital
potential, especially their role as transnational
bridges between host and home countries. GiWook Shin and Joon Nak Choi build on an
emerging stream of research that conceptualizes
global labor mobility as a positive-sum game in
which countries and businesses benefit from
building ties across geographic space, rather
than the zero-sum game implied by the "global
war for talent" and "brain drain" metaphors. The
book empirically demonstrates its thesis by
examination of the case of Korea: a state
archetypical of those that have been embracing
economic globalization while facing a
demographic crisis—and one where the
dominant narrative on the recruitment of skilled
foreigners is largely negative. It reveals the
unique benefits that foreign students and
professionals can provide to Korea, by
enhancing Korean firms' competitiveness in the
global marketplace and by generating new jobs
for Korean citizens rather than taking them
away. As this research and its key findings are
relevant to other advanced societies that seek to
utilize skilled foreigners for economic
development, the arguments made in this book
offer insights that extend well beyond the
Korean experience.
Guanxi and Business Global Business - Erdener Kaynak 2018-10-26
This book, first published in 1989, examines the
practice of international business in the AsiaPacific region. It examines the factors which
have influenced its growth and dissemination
and analyses particular elements in a

transnational, cross-cultural and comparative
way. By relating its conclusions to research
findings from elsewhere, the Asia-Pacific area is
placed in the context of the global business
scene. By synthesizing the established body of
knowledge and offering managerial insights the
book has much to offer the researchers and
policy makers of today.
Challenges to the Global Trading System Sumner La Croix 2007-03-21
In this book, the participants of the thirtieth
Pacific Trade and Development Conference
debate whether global negotiations have ended
once and for all, or are suffering temporarily
from 'globalization fatigue'.
GLOBAL 4 - Mike W. Peng 2017-12-11
4LTR Press solutions give students the option to
choose the format that best suits their learning
preferences. This option is perfect for those
students who focus on the textbook as their main
course resource. Important Notice: Media
content referenced within the product
description or the product text may not be
available in the ebook version.
Managing Human Resources in Asia-Pacific
- Arup Varma 2013-06-26
Given the enormous economic and
developmental changes being experienced by
nations in the Asia-Pacific region, and the
related movement of people between and across
countries, it is critical that we better understand
the HRM policies and practices of these nations.
The latest instalment in the Global HRM series,
Managing Human Resources in Asia-Pacific (2E)
presents the HRM situations in a number of
South-East Asian and Pacific Rim countries,
highlighting the growth of the personnel and HR
function, the dominant HRM system(s) in the
area, the influence of different factors on HRM,
and the challenges faced by HR functions in
these nations. This edition extends its coverage
to Cambodia, Fiji, Indonesia, and the Philippines;
a new chapter discusses HR research challenges
in the region, such as the transferability of
western constructs, problems with data
collection, and the emergence of MNEs from
Asia Pacific.
Leadership in the Asia Pacific - Chris Rowley
2016-05-06
This book examines the vital nature of the
subject of leadership in Asia and looks, in
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particular, at the processes and practices within
the Asia Pacific region. It describes how
leadership processes differ across various
regions and teaches managers how to better
employ these processes in order to improve the
success of their organisations. The work moves
beyond looking only at Western ideas and
explores further leadership perspectives based
on differing cultural foundations. It considers
the influences of Confucianism, Daoism, Mohism
and Legalism and also reflects the character of
different leadership styles, such as paternalistic,
benevolent transactional and transformational
styles, as well as authentic and entrepreneurial
approaches. Throughout the text, a wide range
of international contributors adopt an array of
leadership and other theories, cases, sectors and
methods to discuss leadership in Asia. This book
was originally published as a special issue of the
Asia Pacific Business Review.
Emerging Urbanity - Richard Marshall 2003
Emerging Urbanity provides a critical reading of
urban transformations throughout the world and
in particular in Asia. Includes case studies of
detailed design analysis of the largest urban
developments in the Pacific Rim.
Global Business Driven HR Transformation: The
Journey Continues (Print Edition) - Deloitte &
Touche
Innovation in the Asia Pacific - Thomas Clarke
2017-10-20
This book promotes the creation of advanced
knowledge-based economies driven by
innovation networks and the continuous
development of human capital and capability. It
provides valuable insights into the growing
emergence of knowledge-based industries of the
Asia Pacific, and highlights research on: modes
of creativity and innovation; intellectual
property; the components of national innovation
systems such as firms, education and training;
knowledge and technical infrastructure; and
public policy. The Asia Pacific region is currently
in the process of transforming from being the
manufacturing centre of the global economy to a
centre of innovation for the knowledge economy,
with the successful IPO of Alibaba in 2014 being
a prime example of this shift. From a neoSchumpeterian perspective, the region is
increasingly engaged in shortening and

intensifying cycles of innovation. The historic
agreement at the Beijing APEC meeting between
China and the US to radically reduce carbon
emissions indicates that one imperative of this
innovation is to contribute to sustainability. The
fact that the US Government is moving away
from this historic commitment, while the
Chinese Government is endorsing the
commitment, indicates an emerging opportunity
for Asia to lead the world technologically in a
vital industrial sector of the future.
International Business in the New Asia-Pacific Terry Wu 2021-12-18
The Asia-Pacific region, sustaining more than
four decades of rapid growth, has emerged as an
economic force comparable in significance to
Europe and North America. This book examines
the economic, geopolitical, technological,
demographic, and cultural forces that shape the
international business strategies in the AsiaPacific region. Specifically, it examines the
seismic shifts in global business environment
since the new century, and addresses emerging
opportunities and threats in the Asia-Pacific
region. This book offers new insights for
international business in areas such as trade
policy, supply chains, international investment,
technological innovation, international
marketing, digital economy, and human
resources. The enclosed comprehensive and
diverse analyses of the international business
landscape in the New Asia are invaluable to
scholars, managers, politicians, and policy
makers alike. This book is engaging and
informative. It presents a collection of diverse
and cutting-edge topics that offer new insights
into International Business activities in the AsiaPacific region, raising questions for debate and
opening pathways for future research. A mustread book for International Business scholars.—
Hussain G. Rammal, University of Technology
Sydney, Australia This book offers a
comprehensive introduction to the general
business environment in Asia. It highlights the
complexities and dynamics of doing business in
Asia and provides insightful understandings of
emerging issues in the region. The chapter-bychapter analyses of the region depict the rich
thematic contexts in which key issues and
challenges facing corporate executives as well
scholars in international business. I believe that
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this book is valuable for students of international
business, global business environment and
regional studies. —Hongxin Zhao, Saint Louis
University, USA
Coaching and Mentoring in the Asia Pacific Anna Blackman 2017-11-20
Coaching and mentoring as management
approaches have spread rapidly across the Asia
Pacific region. Basic concepts of supporting
people in their learning, in their career journeys,
and in the acquisition of wisdom are deeply
rooted in all cultures, yet today, there is little
agreement about what constitutes good practice.
Coaching and Mentoring in the Asia Pacific is
the first book to put coaching and mentoring
into an Asia Pacific context – exploring the
challenges, benefits and differences in
application, both in concept and practice.
Opening with a foreword from Anthony Grant,
this book provides commentaries and practical
case studies from a wide variety of countries,
sectors and perspectives. The authors show how
organizations in the Asia Pacific Region can
make effective use of this powerful
developmental tool, in cost-effective, culturally
relevant ways. This book will be invaluable
reading for students and practitioners based in,
planning to work in, or curious about coaching
and mentoring in the Asia Pacific.
Global Business Today - Charles W. L. Hill
2019
Global Business Today - Charles W. L. Hill
2005-01
Charles Hill’s Global Business Today, 4e (GBT)
has become an established text in the
International Business market for its excellent
but concise coverage of the key global issues
including the cultural context for global
business, cross-border trade and investment, the
global monetary system and competition in the

global environment. GBT’s concise chapters give
a general introduction to international business emphasizing the environmental factors, with less
coverage of operations. Charles Hill is renowned
for his attention to research trends and that is
evident in Global Business Today, 4e through a
variety of real world examples and cases from
small, medium, and large companies throughout
the world
Developing Global Business Communication in
Asia - Jane Lockwood 2021-04-20
This book is an essential guide for anyone who
wishes to develop successful business
communication. It provides authentic and
memorable workplace scenarios where learners
become English communicators when solving
authentic problems doing business together. The
book aims to help learners: Use authentic
workplace materials to solve problems using
English Understand how language can be used
as a lingua franca effectively when
communicating Understand how intertextuality
between shared spoken and written texts drives
communication Improve communicative
performance in spoken and written texts Become
familiar with the communication realities of
workplaces that are becoming increasingly
technology driven and globalised This book will
help learners become better equipped with
communication strategies through its real life
applicable and skills-based examples and will be
a useful reference in the digital age.
Human Capital and Global Business Strategy Howard Thomas 2013-11-07
Human capital - the performance and the
potential of people in an organization - has
become an increasingly important issue. With a
strong practitioner focus, this book provides
business leaders and HR professionals with new
insights into how to improve business
performance through a strategic approach to
human capital.
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