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Digital and Social Media Marketing - Aleksej Heinze 2016-11-18
Digital and Social Media Marketing: A Results-Driven Approach is an
exciting new industry-led, research-informed and results-driven guide to
digital commerce. Its examples draw from SMEs and from Europe to
offer a unique perspective for those learning about digital marketing
and, having been developed in close collaboration with the Search
Engine Marketing Trade Association (SEMTA), it is a reliable source of
prevailing industry standards for practitioners at the cutting edge of
their trade. Unlike other digital marketing texts, this accessible textbook
gives special consideration to the ethical challenges raised by an
increasingly digital world. Equally unique is the book’s Digital Business
Maturity Model, which offers organisations a clear roadmap for
understanding their relative levels of technology adoption. Embracing
the true spirit of Digital and Social Media Marketing, the book will be the
first of its kind in this field with digital learning materials, case studies
and exercises available in a supporting Massive Open Online Course
(MOOC). The MOOC will enhance learners’ experience and create an
interactive international learning community. This book will provide a
hands on, accessible and user friendly platform to turn skills and
knowledge into strategic advantage. Ideal for postgraduate learners,
instructors interested in providing a unique and up-to-date learning
swot-analysis-of-e-commerce

experience and for SMEs and practitioners aiming to be at the cutting
edge of Digital and Social Media Marketing.
Construction EMarketing - Brad Fowler 2015
Construction EMarketing defined this EMarketing plan with a global
approach, in order for today's construction companies to build their Ebusiness Web site traffic; better define online marketing strategies, and
improve on how to disseminate details about the company, with a global
audience. Includes details about SEO, keyword analysis, SWOT analysis,
SOSTAC, target market analysis, EMarketing laws, and packed with so
much more, including 300 Web sites and resources.
Management Case Study Amazon. Analysis and Decision Making Ricardo Escoda 2018-05-17
Seminar paper from the year 2018 in the subject Business economics General, grade: 1,7, International School of Management, Campus
Munich, language: English, abstract: As the number of publications
referring to Amazon increased formidable during the last years, it is a
highly discussed retail brand, which is becoming more and more
important. In July 2016, the UK trade marketing association DMA1
published a study showing Amazon as favorite retail brand amongst
competitors like John Lewis, Marks & Spencer, eBay and ASOS. Every
fourth of the 1000 participants voted for Amazon, even though they were
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not given a shortlist with answers, but an empty text-box to fill in their
favorable retail brand. This paper deals with aspects referring to the
research fields Advanced Strategic Man- agement, Business
Development and International Business Game. At the end of each part a
summary with the most fundamental information helps to build a broad
overview.
Handbook of Research on Innovation and Development of ECommerce and E-Business in ASEAN - Almunawar, Mohammad Nabil
2020-08-28
Business-to-consumer (B2C) and consumer-to-consumer (C2C) ecommerce transactions, including social commerce, are rapidly
expanding, although e-commerce is still small when compared to
traditional business transactions. As the familiarity of making purchases
using smart devices continues to expand, many global and regional
investors hope to target the ASEAN region to tap into the rising digital
market in this region. The Handbook of Research on Innovation and
Development of E-Commerce and E-Business in ASEAN is an essential
reference source that discusses economics, marketing strategies, and
mobile payment systems, as well as digital marketplaces, communication
technologies, and social technologies utilized for business purposes.
Featuring research on topics such as business culture, mobile
technology, and consumer satisfaction, this book is ideally designed for
policymakers, financial managers, business professionals, academicians,
students, and researchers.
Research Anthology on E-Commerce Adoption, Models, and
Applications for Modern Business - Management Association,
Information Resources 2021-04-16
In the next few years, it is expected that most businesses will have
transitioned to the use of electronic commerce technologies, namely ecommerce. This acceleration in the acceptance of e-commerce not only
changes the face of business and retail, but also has introduced new,
adaptive business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have changed the
way businesses must meet the needs of consumers. To stay relevant,
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businesses must develop new techniques and strategies to remain
competitive in a changing commercial atmosphere. The way in which ecommerce is being implemented, the business models that have been
developed, and the applications including the benefits and challenges to
e-commerce must be discussed to understand modern business. The
Research Anthology on E-Commerce Adoption, Models, and Applications
for Modern Business discusses the best practices, latest strategies, and
newest methods for implementing and using e-commerce in modern
businesses. This includes not only a view of how business models have
changed and what business models have emerged, but also provides a
focus on how consumers have changed in terms of their needs, their
online behavior, and their use of e-commerce services. Topics including
e-business, e-services, mobile commerce, usability models, website
development, brand management and marketing, and online shopping
will be explored in detail. This book is ideally intended for business
managers, e-commerce managers, marketers, advertisers, brand
managers, executives, IT consultants, practitioners, researchers,
academicians, and students interested in how e-commerce is impacting
modern business models.
Managing E-commerce in Business - J. Botha 2008-02-27
Information and Communication Technology (ICT) is becoming
indispensable in the spheres of business, government, education and
entertainment. It makes Internet marketing, e-government, e-learning
and online chat services possible. And its commercial aspect, ecommerce, is part of this trend. Today, no business training is complete
without the inclusion of at least the basics of e-commerce. But although
e-commerce has opened up new opportunities, it also presents threats
and risks. The success of e-commerce hinges on security and trust. Every
business manager should therefore have a fundamental awareness of the
meaning of e-commerce and ICT security and risk management. This
second edition provides guidelines for overcoming these challenges by
exploring the ways in which entrepreneurs and managers should cooperate with IT experts to exploit opportunities and combat the threats
imposed by new technologies.
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Global Competitive Advantage Skill of Balanced Scorecard By
SWOT Analysis and Strategic Map - tomohisa fujii 2013-12-23
By introducing a balanced scorecard to work out a management strategy
in the viewpoint which is the optimal for the whole and to promote the
strategy management which is useful for the performance evaluating, it
shows the power to be outstanding in to the business management. It is
the one which is useful of a lifestyle of a life design by the office worker
to design tactically in addition to showing an effect in the business
reform and the performance evaluating and to visualize them. This
manual is the introduction to have introduced the know-how which
utilizes a balance scorecard practicing-ly to. To apply a balanced
scorecard in the place of the business management practicing-ly, the
training to learn much near case study from after understanding the
basic logic practicing-ly is valid. In the design of the balanced scorecard,
their basic structure and the feature must be understood about the
management vision, KGI, KPI, SWOT, the strategy mapping. Therefore, in
10 case studies which are useful for the business management reform
and the skill improvement, the training which creates KGI, KPI, SWOT
analysis, strategy mapping in the unaided in the balanced scorecard can
be experienced. It adopts the composition as the skill which masters a
balanced scorecard can be acquired by checking the balanced scorecard
to have designed in the unaided of with the specific solution example.
Let's introduce the composition of this manual. Chapter 1 is introducing
the basic logic of the balanced scorecard. The individual is introducing
the practice step of the balanced scorecard which consists of 7 steps.
Chapter 2 explains the point of the basic structure, the way of thinking,
the approach of the tool which composes a balanced scorecard in detail
and introduces the step to create actually using the training sheet. Well,
it takes up the many case studies which seem to encounter in the daily
life to attempt for the skill as the office worker to improve and to acquire
the skill which can play an active part by the business management
reform. Well, as the practice theme about the business management
reform, it is preparing case study resemblance by the management
problems such as the earning capacity reinforcement and the cost
swot-analysis-of-e-commerce

reduction, the product competition power reinforcement. The individual
can learn the skill and the know-how to attempt the solution of Planning
Division title, using a balanced scorecard. By above composition, it
expects that this manual contributes to the business person as the
business initiation book in the times which change suddenly in the tide
by the globalization. Janually, 2014 Author:Tomohisa Fujii Resisitered
Management Consultant IT Coodinator System Analyst
E Commerce for Entrepreneurs - Dr. Sudeshna Chakraborty
Step-by-step guide to learning the role of E-commerce in our economy
KEY FEATURES • Hands-on with the concept of E-Commerce and EBusiness. •Understand the know-how of working of E-Commerce
framework. •Learn the type of E-Payment system and its mechanism.
•Understanding Brand building and Digital Marketing methods.
DESCRIPTION Electronic Commerce (E-Commerce) is a new way of
carrying out business transactions through electronic means in general
and the Internet environment by supporting this industry in particular,
has been proving its potential benefits and effective contribution to the
socio-economic growth. As an essential part of the “Digital Economy”, ECommerce plays a key role in opening the door to the 21st century, the
new era of the knowledge-based economy. In this book, you will
understand the basic concepts of E-Commerce and E-Business. The
Internet has the broadcasting capability and is a mechanism for
information dissemination and a medium for collaboration and
interaction between individuals through computers irrespective of
geographic locations. The motive of this book is to present an
introduction to E-Commerce and E-Banking industry. It will cover the key
E-Banking concepts, changing dynamics, implementation approaches,
and management issues in the E-Banking industry and Brand building.
WHAT YOU WILL LEARN •Understand the different models of ECommerce. •Get to know more about the various types of Electronic
Payment Systems. •Understand the security issues in Electronic Payment
Systems. •Get familiar with the concept of Electronic banking and Online
publishing. •Understanding how Digital marketing can impact on ECommerce. WHO THIS BOOK IS FOR This book is for everyone
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interested in knowing more about E-Commerce. Existing professionals
associated with the E-Commerce industry can use this book as a
reference guide. TABLE OF CONTENTS 1.Describe the concept of Ecommerce and E-business 2.Understand the E-commerce framework
3.Learn the various functions of E-commerce 4.Describe the models of Ecommerce 5.Describe the concept of the Internet and its use in Ecommerce 6.Define the various types of electronic payment systems
7.Understand the security issues in electronic payment system 8.Learn
the concept of electronic banking and online publishing 9.Describe the
methods of brand building in the market 10.Understand the role of
digital marketing in brand building
Policies of Electronic Commerce: Challenges and Development - Dr.
Mahesh Baburao Patil 2017-05-01
E-Commerce or Electronics Commerce is a philosophy of current
business, which addresses the prerequisites of business organizations. It
can be comprehensively characterized as the way toward buying or
selling of goods or services utilizing an electronic medium, for example,
the Internet. In this edition of Electronic Commerce, gives finish scope of
the key business what’s more, technology components of electronic
commerce. The book does not expect that readers have any past
electronic commerce learning or experience. Subsequent to looking for a
textbook that offered adjusted scope of both the business and technology
components of electronic commerce, I reasoned that no such book
existed. Electronic Commerce: First Edition introduces readers to both
the theory and practical with regards to directing business over the
Internet and World Wide Web. The most unmistakable change in this
edition is the extended utilization of color in the design of the book. The
publisher and I trust that this makes the representations in the book
more helpful and the sky is the limit from there intriguing. This edition
incorporates the standard updates to keep the substance current with
the quickly happening changes in electronic commerce.
Ecommerce - Robert T. Plant 2000
Drawing on research at more than 40 top e-commerce organizations, he
helps you optimize brand, technology, service, market, and development
swot-analysis-of-e-commerce

- and answer critical questions."--BOOK JACKET.
Primark. Core Competencies, Pestle Analysis, SWOT-Analysis - Benaiah
Mayabi 2019-06-11
Essay from the year 2019 in the subject Business economics Miscellaneous, , language: English, abstract: Primark is one of the top
leading companies in the retail clothing industry in the UK. The company
owns over 350 stores The company was established in 1969 in Ireland
and has grown in size to great heights since it was founded. The
company has a variety of clothing for both men, women and children and
home products as well. The company has a strong foundation policy of
offering high quality clothing for a low price which has been successful
and made it popular. The company has increased in its net worth to
378.8b British Pounds in 2016 thus possessing a market share of 7% of
the clothing industry as at 2017. As of 2018 the company owned 368
stores with the largest being in Market Street, Manchester (approx.
155,000 sq. ft ). The company has also employed over 70,000 employees.
The company specializes in clothing, cosmetics and housewares.
Empirical Research for Futuristic E-Commerce Systems: Foundations
and Applications - Bilgaiyan, Saurabh 2022-06-24
Recently, there has been an increase in the number of e-commerce users.
This has caused online shopping to become a new and challenging
market for e-commerce vendors. Security, inventory management,
reliability, and performance of e-commerce websites are a few of the
challenges associated with the rising popularity of e-commerce. On a
daily basis, millions of e-commerce transactions are taking place. This
generates a huge amount of data that can be used to solve the various
challenges of e-commerce. Further study on how this data can be used to
address these issues is required to propel businesses forward. Empirical
Research for Futuristic E-Commerce Systems: Foundations and
Applications shares experiences and research outcomes on all aspects of
intelligent software solutions such as machine learning, nature-inspired
computing, and data science for business-to-consumer (B2C) ecommerce. By looking at the exponential growth of the e-commerce
market and its popularity, this book also focuses on the current issues,
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solutions, and future possibilities in the B2C model of e-commerce.
Covering a range of critical topics such as online shopping, supply chain
management, and blockchain, this reference work is ideal for academic
scientists, data scientists, software developers, business experts,
researchers, scholars, practitioners, academicians, instructors, and
students.
Innovative Computing and Information - Minli Dai 2011-09-06
This six-volume-set (CCIS 231, 232, 233, 234, 235, 236) constitutes the
refereed proceedings of the International Conference on Computing,
Information and Control, ICCIC 2011, held in Wuhan, China, in
September 2011. The papers are organized in two volumes on Innovative
Computing and Information (CCIS 231 and 232), two volumes on
Computing and Intelligent Systems (CCIS 233 and 234), and in two
volumes on Information and Management Engineering (CCIS 235 and
236).
Digital and Social Media Marketing - Aleksej Heinze 2016-11-18
Digital and Social Media Marketing: A Results-Driven Approach is an
exciting new industry-led, research-informed and results-driven guide to
digital commerce. Its examples draw from SMEs and from Europe to
offer a unique perspective for those learning about digital marketing
and, having been developed in close collaboration with the Search
Engine Marketing Trade Association (SEMTA), it is a reliable source of
prevailing industry standards for practitioners at the cutting edge of
their trade. Unlike other digital marketing texts, this accessible textbook
gives special consideration to the ethical challenges raised by an
increasingly digital world. Equally unique is the book’s Digital Business
Maturity Model, which offers organisations a clear roadmap for
understanding their relative levels of technology adoption. Embracing
the true spirit of Digital and Social Media Marketing, the book will be the
first of its kind in this field with digital learning materials, case studies
and exercises available in a supporting Massive Open Online Course
(MOOC). The MOOC will enhance learners’ experience and create an
interactive international learning community. This book will provide a
hands on, accessible and user friendly platform to turn skills and
swot-analysis-of-e-commerce

knowledge into strategic advantage. Ideal for postgraduate learners,
instructors interested in providing a unique and up-to-date learning
experience and for SMEs and practitioners aiming to be at the cutting
edge of Digital and Social Media Marketing.
Building Your Online Store With WordPress and WooCommerce Lisa Sims 2018-10-13
Teaches you all about e-commerce and how to create your own online
shop using WordPress and WooCommerce. Regardless of a business’s
size, e-commerce helps level the playing field, increases a business’s
exposure, allows companies to reach customers globally, and streamlines
the fulfillment process. In the past, e-commerce websites were
expensive, technically difficult, and time-consuming to create but not
anymore. WordPress and WooCommerce together are a complete ecommerce solution that can be used to sell both physical and digital
products online. You'll learn how to install WordPress and how to plan
your e-commerce solution with WooCommerce as well as install, create,
secure, test, and market a sample online store. Save time and money by
planning your own e-commerce strategy without paying expensive
consultants. Increase your brand and products’ or services’ exposure to
your target customers, and increase sales by offering target customers
the ability to purchase products online as well as reach potential
customers globally. What You'll Learn Plan an effective ecommerce
strategy Choose a payment merchant and which products or services to
sell online Secure your store and add products, descriptions, categories,
images, and prices Maintain and expand your online store with
WooCommerce extensions Who This Book Is For Ideal for entrepreneurs
and small business owners who know their products (physical or digital),
but lack the technical background and skills to setup an online store to
sell their products and services.
Encyclopedia of E-Commerce, E-Government, and Mobile Commerce Khosrow-Pour, D.B.A., Mehdi 2006-03-31
[Administration (référence électronique)].
E-Commerce and Mobile Commerce Technologies - Kristian Bass
2018-03-07
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This book provides you with an in-depth introduction to the field of ecommerce. We focus on concepts that will help you understand and take
advantage of the evolving world of opportunity offered by e-commerce,
which is dramatically altering the way business is conducted and driving
major shifts in the global economy. Chapter 1 and 2 discuss about the
basic concepts of e-commerce and e-business strategy. Chapter 3
describes different types of e-commerce technology. This chapter also
tells us about the emerging e-commerce technology innovations. Chapter
4 depicts various types of e-business models and markets. Chapter 5
discuss about the mobile electronic commerce. Chapter 6 tells about the
mobile commerce, mobile enterprise solutions and ubiquitous computing.
Chapter 7 tells about the security parameters used in e-commerce and
fraud issues and why protection in e-commerce is required. Chapter 8
depicts payment system used in electronic commerce like smart cards,
micropayments, e-checking, mobile payments etc. Chapter 9 ensures
about the E-Commerce Regulatory, Ethical, and Social Environments.
Electronic commerce and m-commerce is a business model in which
transactions take place over electronic networks, mostly the Internet. It
includes the process of electronically buying and selling goods, services,
and information. Certain EC and m-commerce applications, such as
buying and selling stocks and airline tickets online, are reaching
maturity, some even exceeding non-Internet trade volumes. However, EC
and m-commerce is not just about buying and selling; it also is about
electronically communicating, collaborating, and discovering
information. It is about e-learning, customer service, e-government,
social networks, and much more. EC and m-commerce is having an
impact on a significant portion of the world, affecting businesses,
professions, trade, and of course, people.
PESTLE Analysis - 50MINUTES, 2015-09-17
Prepare the best strategies in advance This book is a practical and
accessible guide to understanding and implementing the PESTLE
analysis, providing you with the essential information and saving time. In
50 minutes you will be able to: • Understand the uses of the PESTLE
analysis and how it can be useful for your business • Categorize the
swot-analysis-of-e-commerce

macroeconomic variables of your business into the six different sections
of the PESTLE analysis: Political, Economic, Socio-cultural,
Technological, Legal and Environmental. • Analyze your findings and use
the information to construct possible future scenarios and plan the best
action to take in advance ABOUT 50MINUTES.COM | Management &
Marketing 50MINUTES.COM provides the tools to quickly understand
the main theories and concepts that shape the economic world of today.
Our publications are easy to use and they will save you time. They
provide elements of theory and case studies, making them excellent
guides to understand key concepts in just a few minutes. In fact, they are
the starting point to take action and push your business to the next level.
Electromechanical Control Technology and Transportation - Xiaoling Jia
2017-05-12
The 2017 2nd International Conference on Electromechanical Control
Technology and Transportation (ICECTT 2017) was held on January
14–15, 2017 in Zhuhai, China. ICECTT 2017 brought together academics
and industrial experts in the field of electromechanical control
technology and transportation to a common forum. The primary goal of
the conference was to promote research and developmental activities in
electromechanical control technology and transportation. Another goal
was to promote exchange of scientific information between researchers,
developers, engineers, students, and practitioners working all around the
world. The conference will be held every year thus making it an ideal
platform for people to share views and experiences in electromechanical
control technology and transportation and related areas.
The internationalization of e-commerce: a case study of the
Alibaba group - Matheus Felipe Pereira de Souza 2018-10-24
The book entitled "The internationalization of e-commerce: a case study
of the Alibaba group"has been written by the Brazilian researchers
Matheus Felipe Pereira de Souza and Elói Martins Senhoras. It is the
31st didactic book of the "Communication & Public Policies Collection"
which aims to stimulate the development of textbooks fulfilling
bibliographical gaps. This book brings into light 3 mains discussions:
International Business as a scientific field of study the
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internationalization process of e-commerce and, a case study of the
Alibaba Group.
SWOT Analysis for B2C E-commerce - 2006
Wiley Pathways E-Business - Greg Holden 2008-03-28
For anyone thinking about starting an online business, this resource
provides all the steps needed to take an idea and turn it into reality.
Wiley Pathways E-Business begins by discussing the legal considerations
involved in launching the business as well as tips for acquiring the
necessary financing. It also delves into the techniques to follow for
operating the e-business, including selecting the right products,
managing inventory, creating a marketing plan, and more. The book then
covers how to create a secure Web site that can track customer data.
Web Systems Design and Online Consumer Behavior - Yuan Gao
2005-01-01
Web Systems Design and Online Consumer Behavior takes and
interdisciplinary approach toward systems design in the online
environment by providing an understanding of how consumers behave
while shopping online and how certain system design elements may
impact consumers' perceptions, attitude, intentions, and actual behavior.
This book contains theoretical and empirical research from expert
scholars in a number of areas including communications, psychology,
marketing and advertising, and information systems. This book provides
an integrated look at the subject area as described above to further our
understanding of the linkage among various disciplines inherently
connected with one another in electronic commerce.
The Handbook of Technology Management, Supply Chain Management,
Marketing and Advertising, and Global Management - Hossein Bidgoli
2010-01-12
The discipline of technology management focuses on the scientific,
engineering, and management issues related to the commercial
introduction of new technologies. Although more than thirty U.S.
universities offer PhD programs in the subject, there has never been a
single comprehensive resource dedicated to technology management.
swot-analysis-of-e-commerce

"The Handbook of Technology Management" fills that gap with coverage
of all the core topics and applications in the field. Edited by the
renowned Doctor Hossein Bidgoli, the three volumes here include all the
basics for students, educators, and practitioners
Innovations in Digital Economy - Dmitrii Rodionov 2022-09-13
This book constitutes the revised selected papers of the Third
International Conference on Innovations in Digital Economy, SPBU IDE
2021, held in St. Petersburg, Russia, in October 2021. The 23 papers
presented were thoroughly reviewed and selected for publication from
153 submissions. The papers are organized according the following
topical sections: economic efficiency and social consequences of digital
innovations implementation; regional innovation systems and clusters as
drivers of the economic growth during the Fourth Industrial Revolution;
industrial, service and agricultural digitalization; response of an
educational system and labor market to the digital-driven changes in the
economic system; digital transformation trends in the government and
financial sector.
Digital Business and E-commerce Management - Dave Chaffey 2019
Written in an engaging and informative style, Digital Business and ECommerce Management will give you the knowledge and skills to be able
to handle the speed of change faced by organisations in the digital world.
In this seventh edition of the book, Chaffey, Hemphill and EdmundsonBird bring together the most recent academic and practitioner thinking,
covering all aspects of digital business including strategy, digital comms
and transformation.
Industrial Engineering, Management Science and Applications
2015 - Mitsuo Gen 2015-05-18
This volume provides a complete record of presentations made at
Industrial Engineering, Management Science and Applications 2015
(ICIMSA 2015), and provides the reader with a snapshot of current
knowledge and state-of-the-art results in industrial engineering,
management science and applications. The goal of ICIMSA is to provide
an excellent international forum for researchers and practitioners from
both academia and industry to share cutting-edge developments in the
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field and to exchange and distribute the latest research and theories
from the international community. The conference is held every year,
making it an ideal platform for people to share their views and
experiences in industrial engineering, management science and
applications related fields.
Mobile Commerce: Concepts, Methodologies, Tools, and Applications Management Association, Information Resources 2017-06-19
In the era of digital technology, business transactions and partnerships
across borders have become easier than ever. As part of this shift in the
corporate sphere, managers, executives, and strategists across industries
must acclimate themselves with the challenges and opportunities for
conducting business. Mobile Commerce: Concepts, Methodologies, Tools,
and Applications provides a comprehensive source of advanced academic
examinations on the latest innovations and technologies for businesses.
Including innovative studies on marketing, mobile commerce security,
and wireless handheld devices, this multi-volume book is an ideal source
for researchers, scholars, business executives, professionals, and
graduate-level students.
Islam, Media and Education in the Digital Era - Atie Rachmiatie
2022-03-17
The proceedings of the Social and Humanities Research Symposium
(SoRes) shares ideas, either research results or literature review, on
islam, media and education in the digital era. Some recent issues
consists of innovative education in the digital era, new media and
journalsm, islamic education, human wellbeing, marketing and fintech in
terms of islamic perspective, economic welfare, law and ethics. It is
expected that the proceedings will give new insights to the knowledge
and practice of social and humanities research. Therefore, such parties
involved in social and humanities research as academics, practitioners,
business leaders, and others will acquire benefits from the contents of
the proceedings.
Research and Development in E-Business through Service-Oriented
Solutions - Tarnay, Katalin 2013-06-30
As businesses are continuously developing new services, procedures, and
swot-analysis-of-e-commerce

standards, electronic business has emerged into an important aspect of
the science field by providing various applications through efficiently and
rapidly processing information among business partners. Research and
Development in E-Business through Service-Oriented Solutions
highlights the main concepts of e-business as well as the advanced
methods, technologies, and aspects that focus on technical support. This
book is an essential reference source of professors, students,
researchers, developers, and other industry experts in order to provide a
vast amount of specialized knowledge sources for promoting e-business.
Changing Senario of Business and E-Commerce How to Develop a Marketing Plan? The Example of the "Amazon Echo" 2020-02-19
Seminar paper from the year 2018 in the subject Business economics Offline Marketing and Online Marketing, University of applied sciences,
Düsseldorf, language: English, abstract: The objective of this assignment
is to develop a formal marketing plan for the launch of the new product
"Amazon Echo". It includes a review on the theory and approaches of a
marketing plan along with concrete practical implications as a whole
package to provide meaningful indications for concrete marketing
activities based on marketing analysis in order to achieve the strategic
objectives of the company regarding the new product. The first chapter
focusses on the theoretical background of marketing and tries to define
the best strategy possible for that project. In a next step, the profile of
the company, amazon, is analysed, before, in, a a fourth step, a related
strategic plan for the marketing of the amazon echo is developed. In
doing so, special focus is put on the aspects of marketing mix and further
strategic analaysis. Finally, this works ends by giving a short overview
over the findings.
Introduction to E-commerce - Zheng Qin 2010-06-30
Introduction to E-commerce discusses the foundations and key aspects of
E-commerce while focusing on the latest developments in the Ecommerce industry. Practical case studies offer a useful reference for
dealing with various issues in E-commerce such as latest applications,

8/10

Downloaded from

test.unicaribe.edu.doon by guest

management techniques, or psychological methods. Dr. Zheng Qin is
currently Director of the E-Commerce Institute of Xi’an Jiaotong
University.
Advances in Artificial Systems for Logistics Engineering - Zhengbing Hu
2022
The book comprises high-quality refereed research papers presented at
the Second International Conference on Artificial Intelligence and
Logistics Engineering (ICAILE2022), held in Kyiv, Ukraine, on February
20–22, 2022, organized jointly by the National Technical University of
Ukraine "Igor Sikorsky Kyiv Polytechnic Institute," Wuhan University of
Technology, Nanning University, National Aviation University, and the
International Research Association of Modern Education and Computer
Science. The topics discussed in the book include state-of-the-art papers
in artificial intelligence and logistics engineering. It is an excellent
source of references for researchers, graduate students, engineers,
management practitioners, and undergraduate students interested in
artificial intelligence and its applications in logistics engineering.
Electronic commerce as an instrument of international business
activity - Julia Todorova 2004-01-28
Inhaltsangabe:Abstract: The object of research is electronic commerce as
an instrument of new economy which has gained a foothold in the
western business practice and is developing in Ukraine at a furious pace.
The subject of the research is organizational, structural and functional
development of e-commerce. The purpose of the thesis is, basing on the
analysis of current state of electronic commerce in the world and
Ukraine, to estimate the its prospects for doing business internationally
and to develop recommendations for a Ukrainian company X which
considers the possibility of introducing e-commerce business models into
its business practice. The information data of the thesis are based on
official statistical reports, current web-archives of research and
statistical Internet-companies, national Boards of Statistics, Organization
of Economic Cooperation and Development, publications on e-business
and e-commerce issues, economic literature from the funds of the
scientific library of Otto-von-Guericke University (Magdeburg, Germany).
swot-analysis-of-e-commerce

The thesis applies the method of scientific abstractions, cause-effect and
functional analysis to understand the mechanism of electronic commerce
and its place within the electronic business framework; comparative
statistical analysis to study the state of the art in the electronic
commerce in the world and in Ukraine, SWOT-analysis to define the
strategic potential of electronic commerce; economic-mathematical
simulation to estimate the efficiency of the Internet shop for the business
activity of the company «?». The thesis describes the Internet as an
environment for doing business, defines the concept of e-commerce, its
components, advantages, costs and challenges. It considers the
peculiarities of studying international e-commerce, its dynamics in the
world and in Ukraine, analyses factors that influence its development in
transitional economies. The thesis gives classification of business-models
for electronic commerce and provides calculations proving the efficiency
of the Internet shop as the simplest and most available business model
for a Ukrainian company that considers a possibility to launch ecommerce initiative including the international business activity.
Calculations prove that introduction of the Internet shop contributes to
increasing the efficiency of the business activity, to improving customer
service quality and strengthening the company competitiveness in the
home and foreign [...]
ACADEMIC RESEARCH IN MULTIDISCIPLINARY INNOVATION 2020-11-30
Abstracts of XI International Scientific and Practical Conference
Managing Human Resources - Scott Snell 2012-01-01
Snell/Bohlander's popular MANAGING HUMAN RESOURCES, 16TH
EDITION builds upon a foundation of research and theory with an
inviting, practical framework that focuses on today's most critical HR
issues and current practices. The book's engaging writing style and
strong visual design use more than 500 memorable examples from a
variety of real organizations to illustrate key points and connect concepts
to current HR practice. Fresh cases throughout this edition spotlight the
latest developments and critical trends, while hands-on applications
focus on practical tips and suggestions for success. This market-leading
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text demonstrates how HR impacts both individuals and organizations.
The book's integrated learning system and comprehensive package,
including a new Teaching Assistance Manual, provide you more
resources for effectively teaching your class. Look to the leader,
Snell/Bohlander's MANAGING HUMAN RESOURCES, 16TH EDITION to
enable your students to develop the competencies that will help
tomorrow's organizations create a sustainable competitive advantage
through people. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook
version.
Advanced Swot Analysis of E Commerce Startups in Karnataka
State - Rangappa Yaraddi 2019-01-10
This book is compiled with an objective to provide basics of e-commerce
start-ups in karnataka state. The Book covers the detail SWOT analysis of
e-commerce start-ups in karnataka state with multiple factors affecting
their success and failure. Keeping in view of the students pursuing their
commerce and Management education in Degree and PG levels. It aims
to provide quick reference to the text and concepts of business models,
Revenue models, and factors affecting the e-commerce start-up and its
boom in India etc. The book explains the present scenario in simple
concepts, so as to make students familiar to the technical terms and
understand concepts of E-commerce, SWOT analysis etc with ease. Hope
our efforts here in the form of this book helps students, teachers and
researchers in the track of SWOT analysis in E-commerce start-up and
environment scanning of any business (both internal and external) and
other relevant skills.
Cross-Border E-Commerce Marketing and Management - Hoque,
Md. Rakibul 2020-10-30
The continued advancement of globalization, increases in internet
connectivity, compatibility of international payment systems, and
adaptability of logistics and shipping processes have combined to
contribute to the rapid growth of the cross-border e-commerce market.
Due to these advancements and the ubiquitous presence of smartphones,

swot-analysis-of-e-commerce

consumer use of cross-border e-commerce is increasingly simplified, and
thus, sellers are hardly restricted to a specific country in terms of
promoting, selling, and shipping goods worldwide. The burgeoning
opportunities, habits, and trends of shopping on cross-border ecommerce platforms have expedited the prospect of becoming a
presence in the global market. This is true for enterprises of all sizes,
especially for small? and medium?sized enterprises (SMEs) that want to
add their footprint in the international market for the first time. Like any
other industry, cross-border e-commerce has its specific economics and
driving forces, but has different scopes, challenges, and trends due to
the geographic and cultural expanse of relevant environments. CrossBorder E-Commerce Marketing and Management was conceptualized by
identifying the scope of new complementary information with a
comprehensive understanding of the issues and potential of cross-border
e-commerce businesses. The authors believe that this book will not only
fill the void in the current research but will also provide far-sighted
vision and strategies, as it covers big data, artificial intelligence, IoT,
supply chain management, and more. This book provides the necessary
knowledge to managers to compete with the competitive market
structure and ultimately contribute to the sustainable economic growth
of a country. It works as a guideline for existing cross-border ecommerce managers to formulate individual strategies that combine to
optimize the industry while keeping the enterprise competitive. This
book is useful in both developed and developing country contexts. This
publication is an ideal resource for academicians, policy makers,
stakeholders, and cross-border e-commerce managers, especially from
SMEs.
Electronic Commerce: Concepts, Methodologies, Tools, and
Applications - Becker, Annie 2007-12-31
Compiles top research from the world's leading experts on many topics
related to electronic commerce. Covers topics including mobile
commerce, virtual enterprises, business-to-business applications, Web
services, and enterprise methodologies.
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