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Advances in Crowdfunding - Rotem Shneor 2020
This open access book presents a comprehensive and up-to-date
collection of knowledge on the state of crowdfunding research and
practice. It considers crowdfunding models and their different
manifestations across a variety of geographies and sectors, and explores
the perspectives of fundraisers, backers, platforms, and regulators.
Gathering insights from a wide range of influential researchers in the
field, the book balances concepts, theory, and case studies. Going beyond
previous research on crowdfunding, the contributors also investigate
issues of community, sustainability, education, and ethics. A vital
resource for anyone researching crowdfunding, this book offers readers
a deep understanding of the characteristics, business models, userrelations, and behavioural patterns of crowdfunding.
Strategic Approaches to Successful Crowdfunding - Assadi, Djamchid
2015-12-02
The integration of technology into entrepreneurial initiatives has led to
the use of online communities to raise funds for projects and ventures.
Through the use of social media platforms and the social web,
crowdfunding has provided an innovative, large-scale fundraising
solution for both personal and professional initiatives. Strategic
Approaches to Successful Crowdfunding brings together a collection of
research-based chapters relating to the use of the social web to raise
funds and provide financial support for start-up companies, individual
pursuits, and philanthropic endeavors. Focusing on a diverse set of
topics relating to e-commerce, capital investment, peer-to-peer lending,
digital philanthropy, and virtual communities, this timely publication is
an essential reference source for academicians, researchers,
professionals, and graduate students interested in understanding the
dynamics, best practices, and managerial solutions for drawing funds
and financial support from online communities.
The Kickstarter Handbook - Don Steinberg 2012-08-14
So you want to produce a short film. Or design a new line of jewelry. Or
manufacture a revolutionary solar-powered garden sprinkler. There’s just
one catch: You need $100,000 to bankroll your dream, and your checking
account has barely enough to cover the rent. Enter Kickstarter.com—the
phenomenal “crowdfunding” website launched in 2009 that brings
venture capital to the masses. At Kickstarter, it’s not uncommon for
entrepreneurs to raise $50,000, $100,000, $250,000, or more. All you
need is a great idea—and The Kickstarter Handbook. Business journliast
Don Steinberg has interviewed dozens of artists and inventors who
launched their passion projects online. Through their voices, you’ll
explore all the strategies of a successful Kickstarter campaign. You’ll
learn the elements of a compelling Kickstarter video, innovative ways to
market your projects, tips for getting donors onboard, and the secrets of
irresistible Kickstarter “rewards.” You’ll also discover what to do in a
best-case scenario—when your project goes viral and the cash starts
flowing in. On Kickstarter, it happens to a few lucky visionaries every
week. Here’s how to be one of them.
The Economics of Crowdfunding - Douglas Cumming 2018-01-30
This book focuses on various types of crowdfunding and the lessons
learned from academic research. Crowdfunding, a new and important
source of financing for entrepreneurs, fills a funding gap that was
traditionally difficult to close. Chapters from expert contributors define
and carefully evaluate the various market segments: donation-based and

reward-based crowdfunding, crowdinvesting and crowdlending. They
further provide an assessment of startups, market structure, as well as
backers and investors for each segment. Attention is given to the
theoretical and empirical findings from the recent economics and finance
literature. Furthermore, the authors evaluate relevant regulatory efforts
in several jurisdictions. This book will appeal to finance,
entrepreneurship and legal scholars as well as entrepreneurs and
platform operators.
Crowdsourcing: Concepts, Methodologies, Tools, and Applications
- Management Association, Information Resources 2019-05-03
With the growth of information technology, many new communication
channels and platforms have emerged. This growth has advanced the
work of crowdsourcing, allowing individuals and companies in various
industries to coordinate efforts on different levels and in different areas.
Providing new and unique sources of knowledge outside organizations
enables innovation and shapes competitive advantage. Crowdsourcing:
Concepts, Methodologies, Tools, and Applications is a collection of
innovative research on the methods and applications of crowdsourcing in
business operations and management, science, healthcare, education,
and politics. Highlighting a range of topics such as crowd computing,
macrotasking, and observational crowdsourcing, this multi-volume book
is ideally designed for business executives, professionals, policymakers,
academicians, and researchers interested in all aspects of
crowdsourcing.
Crowdfunding as an alternative investment opportunity in Germany 2018-07-06
Bachelor Thesis from the year 2018 in the subject Business economics Investment and Finance, grade: 1,0, Northumbria University, language:
English, abstract: Over the past ten years crowdfunding has emerged as
an alternative investment form and a new way to raise funds. Project
funders increasingly try to raise funds from a crowd through the
internet. Therefore, the “crowd”, also referred to as “backers” play the
key role in a successful funding process. The literature on crowdfunding
examines the different crowdfunding types and their benefits for
backers. The literature on the German culture and crowdfunding in
Germany will be presented. Using a questionnaire, this study aims to
identify benefits which motivate people living in Germany to invest in a
particular crowdfunding type. Subsequently, the study evaluates the four
main crowdfunding types and which motivate potential backers most to
invest into crowdfunding based on the benefits they are offering. All
participants of the questionnaire are German residents. The analysis of
the questionnaire’s collected quantitative data reveals that the benefits
people receive from the participation in rewards-based crowd-funding,
such as receiving a final product before the official product launch and
actively participating in the realisation of a crowdfunding project have a
huge motivational impact on people to invest in crowdfunding. Moreover,
the analysis from the gathered data showed that not receiving any
benefits from participation in donation-based crowdfunding mostly
discouraged the participants in this study. Thus, people living in
Germany mostly expect benefits for investing their money. Moreover, the
motivations vary within different age groups. This study identifies
limitations that occur using the chosen sampling method and closes with
recommendations for further research.
The Palgrave Handbook of Technological Finance - Raghavendra Rau
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2021-09-09
This handbook provides the first comprehensive overview of the fastevolving alternative finance space and makes a timely and in-depth
contribution to the literature in this area. Bringing together expert
contributions in the field from both practitioners and academics, in one
of the most dynamic parts of the financial sector, it provides a solid
reference for this exciting discipline. Divided into six parts, Section 1
presents a high-level overview of the technologically-enabled finance
space. It also offers a historical perspective on technological finance
models and outlines different business models. Section 2 analyses digital
currencies including guides to bitcoins, other cryptocurrencies, and
blockchains. Section 3 addresses alternative payment systems such as
digital money and asset tokenization. Section 4 deals with crowdfunding
models from both a theoretical perspective and from a regulatory
perspective. Section 5 discusses data-driven business models and
includes a discussion of neural networks and deep learning. Finally,
Section 6 discusses welfare implications of the technological finance
revolution. This collection highlights the most current developments to
date and the state-of-the-art in alternative finance, while also indicating
areas of further potential. Acting as a roadmap for future research in this
innovative and promising area of finance, this handbook is a solid
reference work for academics and students whilst also appealing to
industry practitioners, businesses and policy-makers.
Crowdfunding and Entrepreneurial Finance - Richard T. Harrison
2017-10-02
An increase in the restrictions on the availability of funding for new and
growing businesses in the aftermath of the global financial crisis has
been accompanied by the emergence and growth of crowdfunding as an
alternative method of raising capital. Crowdfunding contributes towards
the disintermediation of the finance market as funders and promoters
are brought together directly, democratising both fundraising by
businesses and investment by individuals. This book extends
entrepreneurial finance research to the study of crowdfunding.
Contributions review the history, status and future of crowdfunding,
analyse the patterns of fundraising, assess the potential of crowdfunding
for the financing of social ventures in particular, and discuss the
regulatory implications of recent developments. What is clear from this
collection is that the crowdfunding space is still evolving, institutional
forms are still developing as models are refined, new institutional
collaborations (e.g. between equity platforms and business angel
networks) are emerging, and new challenges, particularly regulatory
challenges, are being encountered. While crowdfunding is not a universal
solution for SME finance in a post-crisis financial landscape, it remains
too early to determine whether crowdfunding represents a large-scale
transformation of the early stage risk capital market or a minor addition
to it. This book was originally published as a special issue of Venture
Capital.
Crowdfunding - A successful Way of New Venture Financing? Alexander Pascal Borner 2016-04-05
There are plenty of crowdfunding platforms and all of them seem to
provide a great possibility for inventors, entrepreneurs and creatives to
reach out to their audience for financial support for their new projects or
ideas. "Crowdfunding - A successful Way of New Venture Financing?" is
providing an overview over the main elements of the new venture
creation process, with a special focus on crowdfunding, the different
crowdfunding models and their success factors. Who is an entrepreneur?
Are there different types of entrepreneurs? Which are the important
resources for a new venture and how can entrepreneurs use
crowdfunding as a tool to successfully fund a new venture? What are
common funding possibilities for a new venture and what role plays
crowdfunding? What was the main difference between crowdfunding
financed new ventures that failed after the crowdfunding campaign and
the new ventures that managed to become a successful operating
company? This book, written by Alexander Pascal Borner, combines
everything and is focused on identifying the key elements for the success
of crowdfunding-financed new ventures.
Reward and Donation Crowdfunding - Rohit Gupta 2018-12-06
The book is informative, apt details for both beginners and experienced
Fundraisers. This book covers the basic idea of Reward Based
Crowdfunding and Donation Based Crowdfunding. The main headlines of
this book are:- • Reward-based crowdfunding: This type of Crowdfunding
is also known as the non-equity way of funding your project. It has been
widely used for funding campaigns like supporting a free development of
software, promotion of motion pictures, aiding scientific research and
development of inventions, etc. The people who are funding are hopeful

of returns from the project. • Donation-based Crowdfunding: The best
example for this would be raising funds from individuals to support
personal or social causes. Applications Of Crowdfunding 1.
Crowdfunding for personal & Individual Use 2. Crowdfunding for real
estate 3. Crowdfunding for startups 4. Crowdfunding for businesses 5.
Crowdfunding loans 6. Crowdfunding college debt
The Crowdfunding Revolution: How to Raise Venture Capital
Using Social Media - Kevin Lawton 2012-12-07
THE GROUNDBREAKING NEW METHOD FOR RAISING VENTURE
CAPITAL THROUGH SOCIAL NETWORKS “The declaration of
independence for our industry!” —MAT DELLORSO, WealthForge Inc.
“The Crowdfunding Revolution should be on the mandatory reading list
for everybody active in the industry or for everyone who’s planning to
be.” —CROWDFUND NEWS “Kevin Lawton and Dan Marom have done a
great job. . . . A must-read for everybody entering the field of
crowdfunding!”—GIJSBERT KOREN, Smarter Money “We recommend
this book highly to anyone who is fascinated by this new methodology for
funding projects and endeavors. . . . A wonderful read.” —BRIAN
MEECE, RocketHub “Read this book if you want to catch the next wave!”
—FRED BRYANT, WealthForge Inc. “A must-read for anyone interested
in the early stage funding process.” —MANDAR KULKARNI, pluggd.in
“The Crowdfunding Revolution offers fundraising inspiration for small
business owners and aspiring entrepreneurs.”
—BUSINESS2COMMUNITY “The Crowdfunding Revolution offers
fundraising inspiration for small business owners and aspiring
entrepreneurs.” —SMALL BUSINESS TRENDS YOUR POOL OF
INVESTORS JUST INCREASED BY 2 BILLION . . . Since the day the first
human being approached a prospective investor, the province of capital
allocation has been controlled by a small and entrenched minority. All
this has changed. Now, the power of the Internet—particularly social
media—enables anyone to connect with more investors in less time than
it used to take to connect with one. The investing pool is open, everyone
is in—and The Crowdfunding Revolution shows how to get to the
forefront of the new world of venture financing. This groundbreaking
guide explains how the explosive growth of connectivity is obviating
human-to-human networks and centralized planning of capital
allocation—and describes how crowdfunding can be used to tap into a
“collective intelligence” for far superior results. Providing a wealth of
information that will make your crowdfunding efforts more efficient and
productive, the book is organized into three thematic sections: THE
ROAD HERE: A thorough overview of what crowdfunding is—and how
and why this radical new approach is replacing traditional means of
venture financing THE CROWDFUNDING CAMPAIGN: Proven methods
for marketing to the crowd, setting clear objectives, building a
crowdfunding team, and communicating in a way that inspires action
THE ROAD AHEAD: The crowdfunding ecosystem, intellectual property
issues, mining collective IQ, new investment models, and regulations
More than 2 billion people globally are now active online—and that
number is guaranteed to grow at an extraordinary rate. The
Crowdfunding Revolution explains all the ins and outs of raising
investment capital by using social media and new technologies to draw
small sums of money from an almost countless number of sources.
Organic. Transparent. Decentralized. This is crowdfunding. This is the
future. Read The Crowdfunding Revolution and become the first expert
in your crowd on this radical new approach poised to supplant age-old
venture financing methods.
Parallel and Distributed Computing, Applications and Technologies - Jong
Hyuk Park 2019-02-07
This book constitutes the refereed proceedings of the 19th International
Conference on CParallel and Distributed Computing, Applications and
Technologies, PDCAT 2018, held in Jeju Island, South Korea, in August
2018. The 35 revised full papers presented along with the 14 short
papers and were carefully reviewed and selected from 150 submissions.
The papers of this volume are organized in topical sections on wired and
wireless communication systems, high dimensional data representation
and processing, networks and information security, computing
techniques for efficient networks design, electronic circuits for
communication systems.
Your First Kickstarter Campaign - Vilius Stanislovaitis 2019-09-25
63% of Kickstarter campaigns fail. Do this one thing, and you'll be among
the 37% who succeed. The one thing is pre-launch. Ask any
crowdfunding creator, and they will confirm that it is the key to success.
You will learn how to prepare for your first crowdfunding campaign and
do pre-launch with a minimal budget by using personal efforts and
delegating some work to others. This book is for Kickstarter newbies and
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first-time creators. It will teach and show you how to collect potential
backers early, in advance, and how to plan a Kickstarter campaign from
start to finish with the aim of ensuring that you get fully funded. You will
understand the basics of crowdfunding, the main difference between the
two most popular reward-based crowdfunding platforms: Kickstarter and
Indiegogo, how to turn your idea, passion or skill into a product and how
to evaluate if there's a market demand for it. The core part of this book is
about preparation for the crowdfunding campaign: How to set
crowdfunding goals and why it is important to set a low goal How to
analyze similar campaigns How to define your target audience How to
gather your crowd using free methods How to create a landing page that
turns visitors into subscribers What are the best tools to build landing
pages How to integrate your landing page with your mailing list How to
"warm-up" leads with automated email sequence How to engage your
audience How to run Facebook Ads to collect leads How to use "smoke
testing" method to see if someone buys your product What is a prelaunch funnel and what stages it has Conversion rates that you can
expect How to do media and influencer outreach How to submit your
video to viral video publishers You will also learn and be exposed to best
practices when it comes to selecting attractive project images, how to
create a title that sells, how to build engaging project video and how to
brainstorm ideas for your rewards. Finally, the book explains how to
launch and manage a Kickstarter campaign, when it's live: Why project
launch timing is important The steps you need to do during the launch
day Prepare to refuse offers Communication with backers (project
updates and direct messages) Stretch goals Get traffic from Kickstarter
("Projects we love," trending, popularity rankings) Last days of your
project Wrap-up and action plan
The Crowdfunding Bible - Scott Steinberg 2012
Dream of launching a new product, project or startup? Wish granted!
Thanks to crowdfunding, today's hottest form of investment, suddenly
anyone can bring any idea or invention to life on the Internet. The
world's leading guide to raising money online, The Crowdfunding Bible
shows you how to launch, market and successfully run a high-tech
fundraising campaign, regardless of industry or budget. It reveals the
secrets to catching the media and public's eye, and attracting donors, in
a language that everyone can understand. From books to films, albums,
events and consumer products and video games, dive in to discover the
new world of venture capital waiting at your fingertips. FEATURES: Best
Crowdfunding Sites and Services / Full Guides: How to Start & Promote
Any Project / Expert Tips and Advice / PR and Social Media Strategies /
Advice from Top Creators. "Every entrepreneur thinking about jumping
into the wild world of crowdfunding needs to read this." -J. Jennings
Moss, Editor, Portfolio.com
The Oxford Handbook of Entrepreneurship and Collaboration Jeffrey J. Reuer 2019-08-08
Organizational collaboration has played an important role in the field of
strategic management in recent decades, including influential works on
joint ventures, networks, and social capital. Likewise, the field of
entrepreneurship has long recognized the value of collaboration, since
young ventures often don't have the latitude to own or control all of the
resources they need. Rather, the conditions of uncertainty and resource
scarcity inherent in entrepreneurship push these ventures to creatively
access resources, often through partnerships and collaborations that
vary in formality. Though the importance of collaboration to
entrepreneurship might seem apparent, research on it is distributed
across multiple contexts, theoretical perspectives, and units of analysis.
The Oxford Handbook of Entrepreneurship and Collaboration is a
comprehensive volume that addresses the most important topics related
to collaboration and connects them to unique challenges and
opportunities related to entrepreneurship. Bringing together leading
scholars from both areas, the volume takes stock of the current literature
and aims to advance this body of research by highlighting the role that
collaboration plays in value creation, resource acquisition, and the
development of entrepreneurial ventures.
Reward and Donation Crowdfunding - Rohit Gupta 2018-12-04
The book is informative, apt details for both beginners and experienced
Fundraisers. This book covers the basic idea of Reward Based
Crowdfunding and Donation Based Crowdfunding. The main headlines of
this book are: Australasian Conference on Information Systems 2018 Australasian Conference on Information Systems 2018-01-01
Research Anthology on Blockchain Technology in Business, Healthcare,
Education, and Government - Management Association, Information

Resources 2020-09-30
Even though blockchain technology was originally created as a ledger
system for bitcoin to operate on, using it for areas other than
cryptocurrency has become increasingly popular as of late. The
transparency and security provided by blockchain technology is
challenging innovation in a variety of businesses and is being applied in
fields that include accounting and finance, supply chain management,
and education. With the ability to perform such tasks as tracking fraud
and securing the distribution of medical records, this technology is key to
the advancement of many industries. The Research Anthology on
Blockchain Technology in Business, Healthcare, Education, and
Government is a vital reference source that examines the latest scholarly
material on trends, techniques, and uses of blockchain technology
applications in a variety of industries, and how this technology can
further transparency and security. Highlighting a range of topics such as
cryptography, smart contracts, and decentralized blockchain, this multivolume book is ideally designed for academics, researchers, industry
leaders, managers, healthcare professionals, IT consultants, engineers,
programmers, practitioners, government officials, policymakers, and
students.
Six Figure Crowdfunding - Derek Miller 2018-07-24
Want to know how to crowdfund projects that make hundreds of
thousands of dollars? This is how. HOW THE HELL DO YOU
CROWDFUND $100,000? HERE’S THE ULTIMATE HANDBOOK. In this
bold, irreverent, hilarious how-to guide, bestselling Kickstarter campaign
manager Derek Miller takes his millions of dollars of supercrowdfunding
experience and delivers everything you need to know about being a
modern entrepreneur in today’s global marketplace. In other words, this
ain’t your dad’s business book. Embrace community and learn how to
maximize your MESSAGE, MECHANICS, and MARKETING so you can
successfully: - Get people to give a damn about you and your crazy idea
so you can stand out from the noise. - Avoid the mistakes the rest of us
made. - Discover your creative freedom and make that sweet, sweet cash.
Accompanied by laugh-out-loud illustrations by cartoonist Joy Ho, enjoy
an exhaustive look into what it takes to manage and execute a successful
six-figure crowdfunding campaign with over $20 million worth of
collective advice and pro-tips from the world class asskickers who
brought you: Dude Bro Party Massacre 3 ($241,071) Augie and the Green
Knight ($384,410) OrganATTACK! ($526,274) The Cyanide & Happiness
Show ($770,309) Superbook ($2,952,508) Joking Hazard ($3,246,588) GRO ($3,307,773) Pillars of Eternity ($3,986,929)
Doing Business in Emerging Markets - Sudhir Rana 2021-09-27
This volume presents a comprehensive analysis of the business, financial
and economic aspects of emerging markets. Using case studies from
India, Turkey, Bangladesh and Africa, it discusses themes such as
megaprojects, infrastructure and sustainability; cross-border mergers
and acquisitions; a new paradigm for educational markets; exports
competitiveness; work engagement in service sector; mobile banking and
crowdfunding; and venture capital flow into emerging economies, to
focus on the trade, foreign investment, financial, and social progress of
these economies. The chapters review the current state, learnings,
changing scenarios, business practices, and financial and economic
perspectives across emerging markets while examining progression,
challenges and the way forward. With its rigorous approach and topical
content, this book will be useful to scholars and researchers of
management studies, business management, financial management,
business economics, international business, finance and marketing,
development studies and economics. It will also interest policymakers
and practitioners in the field.
Angels Without Borders - Manhong Mannie Liu 2015-10-20
'Angel investors' provide small amounts of capital ($100k-$3m) to early
stage, high-risk ventures. In recent years, they have not only grown in
numbers and sophistication, they have garnered the attention of larger
investors and governments throughout the world who are interested in
the phenomenal power of startups to bring innovative products to
consumers, create jobs and economic value, and sustain macroeconomic
growth.This comes as no surprise. Some of the world's most valuable and
influential companies, such as Google, Facebook, and Uber were able to
survive and thrive in their make-or-break early years only through the
backing of angels.Angels Without Borders: Trends and Policies Shaping
Angel Investment Worldwide, drawing on chapter contributors from
more than two dozen nations, will be the only book on the market to
examine this trend from a global perspective. It is a very useful reference
for anyone who is interested in learning about the angel investment
movement.
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The Crowdsourceress - Alex Daly 2017-03-28
"Neil Young's Pono campaign was the third most successful hardware
campaign of all time, and Alex deserves much of the credit, second only
to Neil, of course. The Crowdsourceress will give you everything you
need to make your campaign a success." --Phil Baker, COO, Pono
"Owning The Crowdsourceress is like having Alex Daly's 'special sauce'
right at your fingertips."--Jesse Reed, cofounder, Standards Manual In
recent years, the crowdfunding industry has generated several billions in
funding. But the harsh reality is that around 60 percent of Kickstarter
campaigns fail. Enter Alex Daly, a crowdfunding expert who has raised
over $20 million for her clients' campaigns. She has run some of
Kickstarter's biggest projects-TLC's newest album, Neil Young's audio
player, and Joan Didion's documentary. In this book, Daly takes readers
deep inside her most successful campaigns, showing you how to Get fans
and influencers excited about your launch Build an appealing and
powerfully designed campaign Access proven video tips, pitching tactics,
press releases, and rewards ideas Avoid the most common headaches
and pitfalls Here you'll get tangible tools to run your own crowdfunding
campaigns and fully connect with the crowd, get people to pay attention,
and inspire them to act.
Sharing Economy and the Impact of Collaborative Consumption - de
Luna, Iviane Ramos 2019-09-20
The introduction of new technology and technological services worldwide
has ushered in a new wave of peer-to-peer and access-driven companies
that are disrupting the most established business categories. The
emergence of these new business models has upset the flow in
contemporary society and transformed people's behavior towards
sharing-based economies. Companies and entrepreneurs can see this
significant change in people’s behavior as both an opportunity and a
threat. Sharing Economy and the Impact of Collaborative Consumption
provides emerging research on the impact that the sharing services are
having on society as well as the importance of the sharing economy
development in the coming years, dealing with relevant issues such as
regulations, the technological aspects involved in these platforms, the
impact in the tourism sector, and consumer behavior in relation to these
services. Multidisciplinary in nature, this publication establishes links
between economics, finance, marketing, consumer behavior, and IT, and
covers topics that include e-commerce, consumer behavior, and peer
economy. It is ideally designed for researchers, students, business
professionals, and entrepreneurs seeking current research on the impact
that this industry has on various economic, marketing, and societal
aspects of different countries.
Handbook of Research on Nascent Entrepreneurship and Creating New
Ventures - Carrizo Moreira, António 2020-10-09
Due to the 2008-2009 crisis, the United Nations 2030 agenda for
sustainable development, and the COVID-19 pandemic, the role of
entrepreneurship has become more critical in most economies.
Moreover, emerging protectionist policies are further encouraging the
emergence of new entrepreneurial projects, particularly to replace goods
and services traditionally provided by other countries. Understanding
current challenges and best practices in nascent entrepreneurship is
integral for the successful launching of new ventures to support the
revitalization of economies and achieve sustainability. The Handbook of
Research on Nascent Entrepreneurship and Creating New Ventures is a
crucial reference source that covers the latest empirical research
findings in the field of entrepreneurship and addresses the obstacles
entrepreneurs face in these recent challenging times. The book embraces
a pluralistic perspective from academicians currently navigating nascent
entrepreneurship and key concepts for launching successful new
ventures. Covering topics that include government support programs,
spin-off companies, leadership, strategic entrepreneurship, and
crowdfunding, this book is targeted towards entrepreneurs,
professionals, academicians, researchers, and students.
Legal Aspects of Crowdfunding - Caroline Kleiner 2021
"This book offers a comparative perspective on 18 countries' legal
regulation of crowdfunding. In the wake of the financial crises of 2008,
use of this alternative financing method has increased substantially, in
various forms. Whereas some states have adopted tailor-made regimes in
order to regulate but also encourage this way of financing projects,
allowing loans to be made by non-banking institutions, others still
haven't specifically addressed the subject. An analysis of these diverse
legislative stances offers readers a range of legal solutions for managing
crowdfunding activities with regard to e.g. protecting investors,
imposing limits on project owners, and finally the role and duties of
intermediaries, i.e., companies operating crowdfunding platforms. In

addition, the content presented here provides a legal basis for states and
supranational organizations interested in regulating this phenomenon to
achieve more legal certainty"-Crowdfunding in the Public Sector - Regina Lenart-Gansiniec
2021-07-27
In recent years, crowdfunding has become important and it has been
enthusiastically used not only by commercial organizations but also by
the public sector. This alternative source of financing in times of
constrained government budgets enables citizens to vote with their
dollars online to bring ideas into reality. This book sheds light on the
developing concept of crowdfunding in the public sector, with an
overview of current academic discussions and best practices on
crowdfunding in the public sector. The volume approaches crowdfunding
in the public sector from an integrated perspective, addressing the
dearth of publications on the subject. The book gathers a wealth of
theoretical information, ideas, best practices and lessons learned in the
context of executing concrete crowdfunding projects, and assess
methodological approaches to integrating the topic of crowdfunding in
public organizations curricula. The book provides definitions, insights
and examples of this managerial perspective resulting in a theoretical
framework of crowdfunding in the public sector. The contributors also
explore different crowdfunding applications in public sectors such as
local government, higher education, schools, arts & culture
organizations, healthcare, energy sector, and police services, which are
presented in several case studies. This is a unique book in the field that
points the way forward both for policymakers and for the research
community in terms of thinking about crowdfunding in the public sector
and the complex issues surrounding its development.
The Crowd Funding Services Handbook - Jason R. Rich 2014-08-05
Crowdsource funding is the new way to finance start-ups in a networked
world Entrepreneurs, small business owners, investors, artisans, or those
who merely have a good idea for a business venture have a new and
attainable means of securing capital to grow their dreams. Gone are the
days when the only options to raise funds for a new business were
venture capitalists, angel investors, or Wall Street. Web-based
crowdfunding services are now plentiful and offer a variety of options for
the aspiring entrepreneur. However, these services are not typically as
well-understood as the more traditional means of raising capital. In The
Crowdsource Funding Services Handbook, author Jason R. Rich offers a
step-by-step overview of the various crowdsource funding services
available on the Web, as well as the necessary documentation required to
launch a successful crowdfunding campaign. Contains details on how to
evaluate and select the best online platform for crowdfunding efforts
Provides details on creating a business plan to the specifications require
to raise capital via crowdfunding Provides an overview of the financial
projections that will be required for a crowdfunding initiative Proposes a
specific approach to creating a "pitch video" to succeed with a
crowdsource funding campaign The Crowdsource Funding Services
Handbook is a thorough, well-developed resource for those seeking to
raise capital to start a business or fund the development of an innovative
idea. Author and crowdfunding expert Jason R. Rich provides this
definitive, hands-on guide to raising capital in the new economy.
Reward-based Crowdfunding. Influence of Virtuous and Entrepreneurial
Orientation Rhetoric on Campaign Performance - Artem Milkov
2021-05-19
Master's Thesis from the year 2020 in the subject Business economics General, grade: 1,0, Technical University of Munich, language: English,
abstract: This paper extends academic literature on reward-based
crowdfunding and examines the influence of entrepreneurial rhetoric on
campaign performance through the lens of the social role theory. It
explores how altruistic values shared by its participants redefine the
social role of an entrepreneur. It demonstrates how this peculiarity can
be exploited in favour of various disadvantaged demographic groups
through an appropriate use of the language reflective of virtuous and
entrepreneurial orientations. Despite their apparent importance, these
two types of rhetoric have been largely neglected by scholars studying
online funding platforms. Based on a quantitative analysis of 8,459
Kickstarter campaigns using a multilevel regression technique, the
author discovered that virtuous orientation has a positive and
entrepreneurial orientation negative effect on reward-based
crowdfunding performance. Furthermore, in line with the social role
theory, Caucasian women and racial minority men benefit greater than
white males from the use of virtuous rhetoric and get punished more for
using entrepreneurial rhetoric. However, these effects are reversed for
racial minority females, who appear to be rewarded for violating the
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behaviour associated with their sex and race. Overall, the findings
confirm that rhetoric is an important tool at entrepreneurs’ disposal, and
they can improve their chances of success in reward-based crowdfunding
by using it appropriately and in accordance with their social role.
Crowdfunding is on course to become the leading source of capital for
new venture financing, which is one of the most challenging tasks
entrepreneurs have to face. Notwithstanding considerable progress, our
understanding of its underlying processes remains inadequate.
Proceedings of the 9th European Conference on Innovation and
Entrepreneurship - Brendan Galbraith 2014
Innovative Strategies for Implementing FinTech in Banking Albastaki, Yousif Abdullatif 2020-08-28
FinTech is encouraging various new practices, such as diminishing the
use of cash in different countries, increasing rate of mobile payments,
and introducing new algorithms for high-frequency trading across
national boundaries. It is paving the way for new technologies emerging
in the information technology scene that allow financial service firms to
automate existing business processes and offer new products, including
crowdfunding or peer-to-peer insurance. These new products cater to
hybrid client interaction and customer self-services, changing the
ecosystem by increasing outsourcing for focused specialization by
resizing and leading to new ecosystems and new regulations for
encouraging FinTech. However, such new ecosystems are also
accompanied by new challenges. Innovative Strategies for Implementing
FinTech in Banking provides emerging research exploring the theoretical
and practical aspects of technology inclusion in the financial sector and
applications within global financing. It provides a clear direction for the
effective implementation of FinTech initiatives/programs for improving
banking financial processes, financial organizational learning, and
performance excellence. Featuring coverage on a broad range of topics
such as artificial intelligence, social financing, and customer satisfaction,
this book encourages the management of the financial industry to take a
proactive attitude toward FinTech, resulting in a better decision-making
capability that will support financial organizations in their journey
towards becoming FinTech-based organizations. As such, this book is
ideally designed for financial analysts, finance managers, finance
administrators, banking professionals, IT consultants, researchers,
academics, students, and practitio
Social Media Management - Amy Van Looy 2022
This is the second edition of the undergraduate textbook 'Social Media
Management' which extends the original edition's scope beyond the
business angle. The textbook continues with the perspective of
organizations - not individuals - and clarifies the impact of social media
on their different departments or disciplines, while also exploring how
organizations use social media to create business value. To do so, the
book pursues a uniquely multi-disciplinary approach by embracing IT,
marketing, HR, and many other fields. While the first edition was
inspired by the rise of social media tools, the second edition is
characterized by a digital economy with increasing digitalization efforts
due to newly emerging technologies in Industry 4.0 and the COVID-19
pandemic. Readers will benefit from a comprehensive selection of
extended topics, including strategies and business models for social
media, influencer marketing, viral campaigns, social CRM, employer
branding, e-recruitment, search engine optimization, social mining,
sentiment analysis, crowdfunding, and legal and ethical issues. Each
chapter starts with one or more teaser questions to arouse the readers’
interest, which will be clarified per topic. The second edition also
provides ample self-test materials and reflection exercises.
Developments in Entrepreneurial Finance and Technology - Audretsch,
David B. 2022-08-12
This book offers cutting-edge insights into the changing landscape of
entrepreneurial finance, as digital technologies play an increasingly
dynamic role in the world economy. Assessing the rapid development of
innovative technologies in entrepreneurial ecosystems, it contributes to a
wider discussion on the role that technology plays in facilitating and
commercializing ideas in the context of global finance.
Entrepreneurial Finance - J. Chris Leach 2020-03-06
Master each step of the complete life cycle of a firm with
Leach/Melicher's ENTREPRENEURIAL FINANCE, 7E. This edition
vividly explains the theories, corporate finance tools and techniques you
need to start, build and eventually harvest a successful entrepreneurial
venture today. Using an inviting presentation, this book emphasizes
sound financial management practices as you learn how to secure
financing, use business cash flow models and strategically position your

early-stage company. You also learn how to interact effectively with
financial institutions and regulatory agencies that can impact venture
growth and ensure liquidity for investors. Updates throughout this
edition feature real examples as well as in-depth capstone cases and
mini-cases drawn from actual entrepreneurial ventures and common
financial scenarios. Strengthen your entrepreneurial skills as you study
key concepts, such as venture capital funds, clean tech, sustainable sales
growth, strategic alliances, licensing agreements and exit strategies.
Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Blockchain Technology for Industry 4.0 - Rodrigo da Rosa Righi
2020-01-03
This book explores recent advances in blockchain technology and its
impact on Industry 4.0 via advanced technologies. It provides an in-depth
analysis of the step by step evolution of Industry 4.0 and blockchain
technologies for creating the next-generation, secure, decentralized,
distributed and trusted industry environment and enhancing the
productivity of industries. The book describes how blockchain technology
makes the industrial internet (Industry 4.0) a transparent, reliable and
secure environment for people, processes, systems, and services,
presenting a strong, technological and conceptual framework and
roadmap for decision-makers involved in the transformation of any area
of industry.
Crowdfunding - Douglas J. Cumming 2019-12-05
Crowdfunding: Fundamental Cases, Facts, and Insights presents
fundamental knowledge about a maturing economic field. Assembling
and arranging datasets, case analyses, and other foundational materials
on subjects associated with crowdfunding, it systematically,
comprehensively, and authoritatively provides access to a consistent
body of crowdfunding research. With the crowdfunding industry now
consolidated, this core reference can serve as the basis for research
projects and applied work. Acclaim for Crowdfunding "This book
provides insightful cases and statistics from around the world on how
rewards and equity crowdfunding markets work. It also includes useful
information on marketplace lending. It is a great resource for
entrepreneurs and investors, as well as for policymakers, academics, and
students." – Craig Asano, Founder and CEO, National Crowdfunding and
Fintech Association "Crowdfunding offers detailed analyses of rewards
and equity crowdfunding markets using statistical methods and case
studies. I recommend it for academics, practitioners, and policymakers
who seek a rigorous look at crowdfunding markets around the world." –
Jay Ritter, Joseph B. Cordell Eminent Scholar Chair, Warrington College
of Business, University of Florida Presents a complete scope of
crowdfunding areas in the international landscape Combines economics
with international business, management, law and finance Enables
practitioners and researchers to compare regulatory frameworks, best
practices and market opportunities Includes a freely available website of
supplementary pedagogical material
Handbook of Research on Crowdfunding - Hans Landström 2019
Crowdfunding is a hot topic and this Handbook provides a service to the
research community by codifying, discussing and examining research in
this area. It will be a starting point for researchers seeking high quality
research in this new and important area.
Crowdfunding as a financial instrument for startups - Steven Wolf
2015-09-04
Seminar paper from the year 2015 in the subject Business economics Investment and Finance, grade: 1,3, The FOM University of Applied
Sciences, Hamburg, language: English, abstract: In the past years the
number of startups increased continuously. Often it is the case that a
startup doesn’t have the financial power to realize a business and if an
investor or a financial institute refuses to support the startup many good
ideas can fail already at the beginning. Therefore it is necessary for
startups to find new ways for financing the business ideas. Crowdfunding
is one method for financing and investing which nowadays reaches a
high popularity and growth among innovative people, groups and
companies. To get a better understanding of the whole context this term
paper investigates the different perspectives and actors of crowdfunding
to give an answer to the actual aim. The aim is to analyze whether
crowdfunding is an appropriate way of gaining funds for startups or not.
In the first part the theoretical information is provided. This includes
definitions and differentiations of used basic terms like crowdfunding
and crowdinvesting as well as the different forms of crowdfunding. Also
in the same part the functionality and the historical development of
crowdfunding will be shown. In chapter 3 the actors of crowdfunding –
the startups, the investors and the platforms – will be described. This
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part will focus on the different reasons, aims and other important aspects
for each of the actors. An overview of advantages and risks for startups
and investors will be given in the fourth chapter. To have a better
impression about the different crowdfunding forms, levels and scales, the
fifth chapter will show some examples of successful crowdfunding
campaigns. Based on all researched and derived information, the last
chapter will give a summary and conclusion to the aim of this term
paper.
How to Crowdfund Your Business - Jason Curry 2015-04-07
Learn the basics of crowdfunding and why to consider it. A great
business idea alone is not always sufficient to guarantee funding.
Equity Crowdfunding for Investors - David M. Freedman 2015-06-15
Learn the ins and outs of equity crowdfunding with this informative
guide Equity Crowdfunding for Investors is a comprehensive, objective,
and authoritative guide to the social and financial rewards of
crowdfunding. Before now, angel investing – and the spectacular returns
possible in this asset class – has been off-limits to all but the wealthiest
Americans. Now equity crowdfunding portals allow the general public to
buy shares in startups and fast-growing private companies for the first
time in generations. This book provides the guidance individuals need to
invest wisely, tempering the excitement of leading-edge technology,
innovative business models, and exciting new brands with thorough,
practical know-how – including investor limits and requirements,
portfolio strategy, deal terms, and much more. Readers will learn the
pros and cons of investing in equity crowdfunding so they can make an
informed investment decision, as well as best practices for finding,
researching, evaluating, and buying into potentially profitable startups.
Digital components include tables, graphs, comparison charts, screen
captures, checklists, and other tools that further enable readers to make
suitable investment choices. Equity crowdfunding is a new, exciting, and
evolving way for growing businesses to raise capital and for average
investors to buy equity in those businesses. It has been hailed as a "game

changer" in the private capital markets, particularly the angel investment
asset class, which includes angel investing. This book shows readers how
to take full advantage of this new avenue of investment, without being
taken advantage of themselves. Make smarter investment decisions
Avoid being ripped off Find the best information available Understand
the SEC rules and limits Equity crowdfunding can produce huge returns.
It also comes with huge risk. Some companies will succeed, but many
will fail. Everyday investors can mitigate some risk and increase their
chance of profit with the fundamental insight provided in Equity
Crowdfunding for Investors.
The EU Crowdfunding Regulation - Pietro Ortolani 2021-12-21
Part of the Oxford EU Financial Regulation Series, The EU Crowdfunding
Regulation provides an in-depth and timely analysis of the EU
Crowdfunding Regulation, which is intended to make it easier for
crowdfunding platforms to operate throughout the EU, which came into
force on 10 November 2021. The book answers legal questions raised by
the Regulation, and assesses its impact on legal practice, considering the
position of the various types of crowdfunding. The analysis is divided into
six parts. The first two parts describe how the Regulation came into
being and the role of the Regulation in European capital markets, before
defining and assessing the scope of the Regulation. Parts three to five
explain how the Regulation applies to the three main players in
crowdfunding: the crowdfunding service providers; the project owners;
and the investors who form the 'crowd', examining the relevant
applicable obligations and safeguards. The final part looks at managing,
preventing, and resolving crowdfunding-related disputes. Providing a
balance between academic scrutiny and practical context (including
consideration of how the Regulation interacts with UK law after Brexit)
and drawing upon various aspects of financial law, consumer law, and
dispute prevention/resolution, this book is invaluable for legal
practitioners and academics looking for a single resource to elucidate
this rapidly expanding mode of financing.
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